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ANS SS Yes, Uncle Sam, that’s the story Blatchford dealers are telling everywhere. 
of present milk supplies is just as important as increasing pro- 
uction. 

Blatchford’s, standby of successful dairymen for over 7 generations, is 
doing this milk-conservation job in a bigger way and on more farms than 
ever before. Because the maximum of milk must be released for market 
and VICTORY ... the dealer is preaching and the dairyman is practicing: 

CULL THE HERDS 
FOLLOW GOOD BREEDING RULES 
RAISE QUALITY CALVES 
FEED BLATCHFORD’S 


— Let’s help Uncle Sam get those extra cans of milk... 
NATIONALLY MILK FOR VICTORY! 


ADVERTISED! BLATCHFORD CALF MEAL CO., WAUKEGAN, ILL. 
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Since its introduction, CHICK BED poultry litter has 
gained favor where ever chickens are raised. Here’s 
your chance to help your customers improve the 
health of their flocks. CHICK BED is a vegetable 
fossil and contains no injurious ingredients — it is 
fireproof, highly absorbent and long-lasting. It will 
return you a profit and satisfy your customers. We 
are selling agents for Wisconsin — available in car 
lots or you can pick up your requirements at the 
Terminal Storage Co. warehouse, 106 W. Seeboth st., 
Milwaukee. Write for samples and prices. 


WE INVITE YOUR INQUIRIES 


We handle malt sprouts, brewers’ grains, bran, 
middlings, linseed meal, soybean meal, feed barley, 
barley screenings, barley chaff and malt hulls. 
Regular price lists gladly sent upon request. 


FEED-GRAIN 
SCREENINGS 
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ON THE COVER — Uncle Sam is 
tightening up his belt to win the war. 
Labor and industry are shifting into 
high gear and American farmers are 
going about their spring planting 
with a grim determination to do their 
part in stepping up production of 
vital food stuffs. In addition to play- 
ing a major role on the battlefield, 
mechanized equipment, such as this, 
is becoming increasingly important on 
the agricultural front, where a short- 
age of man power is developing be- 
cause of war demands. 
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When You Want To BUY 
Give Us A TRY 


© SOY BEAN OIL MEAL 
® LINSEED OIL MEAL 

® MALT SPROUTS 

® BREWERS GRAINS 

MILKMALT 


Real Worth 16% Dairy Feed 
and other ingredients 


CARLOTS OUR SPECIALTY 


Rowell Feed Supplies, Inc. 


Grain & Stock Exchange Bld’g 
Broadway 2726 MILW AUKEE 


FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of... 
Wheat Gnan 
Wheat Middlings 
Rye Middlingas 
Malt Sprouts 
@newens Graina 
Linseed Meal 
Soybean Meal 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


FOR SATISFACTORY RESULTS 
IN EVERY BRANCH OF 

THE GRAIN BUSINESS 

TRADE WITH 


ARGILL 


INCORPORATED 


MINNEAPOLIS AND ALL 
PRINCIPAL TERMINAL MARKETS 


Special Attention Given To Barley 
And All Feed Grains Shipped To 


MILWAUKEE 


Read the Cargill Crop Bulletin 
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‘Even — — Mix’ 


Precision Performance 


Super-duty 
Construction 


SPEED_ SAVINGS 


Fast, simple, safe — every mix a true-to-formula 
blend, obtained at the greatest capacity to the 
smallest cost for power, labor’s attention and year 
‘round up-keep ... America’s bestbuilt Mixer — 
in use in to-day’s most modern mills . . . Made in 
many sizes — a capacity to suit every mill. 


Ask for Catalog B-165 
S. HOWES CO., INC., Silver Creek, N. Y. 
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HERE'S HOW TO GET YOUR SHARE 


Stock these three famous poultry feeds that have a reputation 


1 


REWARD! 


To dealers who follow the time-tested Arcady EXTRA PROF- 
ITS PLAN. Sell three money-making poultry items instead of 


just one. Build steady repeat business. 


for fast, economical results. 


ARCADY COMPLETE CHICK 


STARTER —a scientific balance of all 
necessary proteins, minerals and vitamins with 
an enviable profit-building record for both you 
and your customers. 


2 ARCADY WONDERFAT PELLETS 


3 ARCADY FLUSHING MASH —a "must" with thousands 


— for quick economical building of necessary 
tissue fat in pullets or broilers. Condensed but- 
termilk to help increase utilization of cereal 
intake. 


of successful poultrymen for coccidiosis control. 


Backed by Arcady's action-getting advertising and merchandising helps, 
these should prove your BIGGEST YEAR-ROUND MONEY MAKERS. 


Handle with Pride — Sell with Confidence 


Back of every Arcady feed for every farm animal is their famous guar- 


antee to you and your customers. 


FIVE POINT PLAN OF PROTECTION 


Look for the name ARCADY on every bag and 
the 5-Point Protection symbol that assures you 
full vitamin content, proper balance of highest 
quality ingredients, laboratory control and farm 
proving. 


23 W. Jackson Blvd. 


Both contain con- 
densed buttermilk, 
added by a special 
Arcady process that 
retains vital food ele- 
ments which are lost in 
"dried" buttermilk. 
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Cleaning 


to use in your feed store 


O every good housekeeper the 

passing of winter and the ad- 

vent of spring, heralds the ap- 
proach of house cleaning time. 
Spring always brings a buzz of 
cleaning activity from the humblest 
farm home to the finest mansion on 
Park Avenue. For some reason or 
other this spring cleaning fever is 
much more predominant among 
housewives than it is among store 
keepers—and feed dealers are no 
exception to the rule. 

There is probably no feed store 
in the country that can not stand 
a good cleaning up this spring. 
There are countless things that ev- 
ery merchant can do to improve the 
appearance of his place of business 
at very little cost except for a few 
hours of time. 

As one can well imagine and as 
the term implies the first step in 
house cleaning is to “clean up.” 
Persons who are accustomed to 
working day after day in the same 
store or plant often fail to notice 
the gradual accumulation of dirt, 
and dust and grime. There’s noth- 
ing like a woman's eye for spotting 
dirt, so if you really want to get 
worthwhile suggestions on this sub- 
ject call in your wife or some other 
member of the opposite sex and 
have them point out your house- 
keeping sins. 

The feed store and feed plant by 
the very nature of its activities and 
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merchandise is not an easy place 
to keep clean but once your place 
has been put in order you will be 
surprised at what a difference it 
makes. 

So let's give our store a good 
cleaning this spring—the office, the 
salesroom, the warehouse, the win- 
dows and the mill itself. If you don’t 
know where to start here are a few 
tips that may come in handy: 

1. Chances are you haven't no- 
ticed your ceiling for some time. 
Take a good look right now, no 
doubt you'll spot cobwebs, dirt and 
dust. Let's clean it, wash it and if 
you are really going to do a thor- 
ough job, a coat of paint will prob- 
ably be in order. 

2. Now while you're up in the 
air, how about the light fixtures? 
They'll need washing and cleaning 
and perhaps some new bulbs. 
While you're at it note if your store 
is properly illuminated. If you want 
to be sure call the electric company 
and ask their representative to 
check your lighting. They'll be glad 
to advise you about proper distribu- 
tion of fixtures, size of bulbs, etc. 
If your fixtures are obsolete—inves- 
tigate the cost of new ones, a num- 
ber of effective yet inexpensive 
styles are still available. 

3. While checking your lighting 
don't overlook the display windows. 
Properly illuminated windows are 
an essential item in good merchan- 


dising. If there is considerable traf- 
fic past your location at night by all 
means see that your windows are 
lighted during the evening. Of course 
if you're going to light the window 
you must have proper displays. 
Check over the merchandise you 
handle and ask your manufacturers 
for suggestions. It's easy to pick up 
inummerable ideas for effective 
window displays. Change them 
often, keep them clean, make them 
interesting—and don't be afraid to 
indicate prices. 

4. Now back to the store. The 
walls are next—they too should be 
washed, and painted if possible. 
Remove all old posters, signs, and 
shabby advertising matter. Re-ar- 
range and dust all merchandise on 
shelves, counters and display racks. 
Shop-worn items should be put on 
the “bargain table’, exchanged, 
junked or at least kept out of sight. 

5. Study the arrangement of the 
merchandise and displays in your 
store. No doubt you will be able to 
figure out some improvements. 
Wouldn't that display table look 
better up in front? An important 
point of sale is near the cash regis- 
ter — put some of your seasonal 
items or new merchandise nearby 
so that they can be seen and exam- 
ined by customers waiting for 
change or a sales slip. 

6. Floors, like the rest of the in- 

(Continued on Page Sixty-five) 
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gerner claims good 


Equipment 


serves dual purpose 


FTER paying a visit to the Bel- 

shaw Farmers & Gleaners Ele- 

vator Co., Belshaw, Ind., it 
seems that any country elevator 
that lacks an up and coming feed 
department is missing a “good bet.” 
Belshaw is about the smallest kind 
of a village that one can imagine. 
In fact it is so small that it had no 
post office, neither does it have a 
grocery store or barber shop. Bel- 
shaw consists of a lumber yard, 
about a dozen houses and one of 
the finest country elevators and 
feed plants in Lake county. 


It was only five years ago that 
the company entered the feed busi- 
ness in earnest. They had previous- 
ly handled feeds to some extent but 
now they wanted to make it a full 
companion line to the merchandis- 
ing of grain. Carl Gerner, a local 
farm man, was hired as the feed 
department manager. Realizing 
that no business can be operated 
profitably without the proper tools 
and equipment Mr. Gerner’s first 
move was to modernize the machin- 
ery. New installations were made 
as conditions warranted until at 
present practically none of the ori- 
ginal equipment remains. 

“I soon found that new equip- 
ment serves a double purpose,” Mr. 
Gerner maintained. “It not only 
helps us do our work better and 
more efficiently but everytime you 


put in something new it acts as an 
advertisement for your business.” 

He claims that one of the com- 
pany’s best advertisements is the 
huge orange-colored dust collector 
standing high above the roof of the 
feed room. “This is visable for many 
miles,” said Mr. Gerner, “and it not 
only serves as a landmark for the 
community but it continually re- 
minds our customers that we are 
completely equipped to serve their 
needs.” 

The dust collector is attached to 
a new Prater Blue Streak hammer 
mill installed last year in the base- 
ment and in order to keep pace 
with the growing business a new 
Blue Streak one-ton mixer was pur- 
chased only a few months ago to 
replace the old equipment in the 
feed room. 

It has been a steady growth for 
the feed department ever since Mr. 
Gerner took over its management 
five years ago. First, a room for 
feed storage was built onto the 
southwest corner of the elevator. 
This was soon outgrown, and so 
another addition enlarged it to 
more than twice its original capa- 
city. In this room the ton mixer is 
installed, and to make the mixer 
fit, an opening had to be cut in the 
roof for the mixer to rear itself 
through. The result is a cupola on 
the feed room housing the mixer. 

Customers with grain to grind 
come into the elevator driveway 
with their loads, dump them into the 
pit, and after that, all is automatic 
as the grain flows through the feed 
mill, the mixer, and back into their 
trucks if they wish it that way. How- 
ever, because feeds are usually 
sacked at the mixer, loading is 


THIS is an exterior view of the 
Belshaw Farmers & Gleaners 
Elevator Co. Note the covered 
drive-in and the dust collector 
standing high above the roof 
of the feed room. 


EFFICIENT equipment and ma- 
chinery are essential in the 
feed business according to Carl 
Gerner, shown here filling a 
bag of feed at the recently 


installed Prater Blue Streak 


mixer. 


mostly through the doors of the 
feed room. 

Mr. Gerner pointed with pride to 
the new equipment as he called at- 
tention to the magnetic separator 
on the feed mill. “If it were not for 
that we'd get into a lot of trouble, 
probably,” he said. “That table 
would even catch and hold a mon- 
key wrench if it accidentally got 
into a farmer's grist. We are safe 
from any of those things that might 
otherwise do great damage to a 
feed mill. That’s one piece of extra 
equipment I wouldn't be without.” 

The Belshaw Farmers & Gleaners 
Elevator Co. manufacture their own 
brands of feeds and concentrates, 
and have had fine success with 
their sale. The company also han- 
dles Wayne and Arcady feeds to 
round out their stocks. If certain 
customers ask for either of those 
brands, no quibbling, that is what 
they get. And demand from farm- 
ers has been the inducement to add 
various items to the business in the 
last two or three years. “Why don't 
you get wire fence for us?” some 
asked, and now woven and barbed 
wire are on the premises. The firm 
also sells farm gates, shovels, forks, 


(Continued on Page Sixty-seven) 
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But we’re still delivering natural 
vitamin A and D oils in potencies to meet 
your requirements 


It’s hard to improve on nature. That’s why 
most poultrymen prefer feeds containing 
natural vitamins. 

Farallone offers you Vitamin A and D oils 
whose source is natural fish. Vitamin D is 
biologically tested (A. O. A. C.); Vitamin A 


is assayed— both are guaranteed for potency. 
These natural A and D oils are available 
singly or together in potencies to meet your 
specifications. Farallone also offers you 
experienced technical service to help you 
increase the efficiency of your feeds. 


Write, wire or phone for more information 


FARALLONE PACKING COMPANY 


Pier 92 - San Francisco - California 
EASTERN SALES OFFICE + 350 MADISON AVENUE - NEW YORK CITY 
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says 


AL GIERE 


RIVER FALLS, 
WISCONSIN 


Manager of the 
Equity Co-op. 
Elevator Co. 


“The Hubbard Milling Company 
has been a great help to our busi- 
ness. We have used your HUB- 
BARD’S SUNSHINE CONCEN- 
TRATE for seven years and find 
THERE IS NONE BETTER. 
Your HUBBARD SUNSHINE 
Program has increased our sales 
and helped our customers feed the 
right way. And thanks to your 
representative, Mr. Howard Bass, 
for his great help in putting our 
program over.” 


Equity Co-op. Elevator Co. 
Al Giere, Manager. 


There is no better way than The HUBBARD SUNSHINE Way to 
build a thriving business based upon YOUR OWN BRAND of feeds 
and mashes. Your feeders will enjoy better results at lower cost 
and at the same time your profits will be greater. Some territories 
are still open to aggresive dealers. Write for full information today. 


Buy verense BONDS 
stamps Joday 


Milling Co. 


Hubbard 


EASTERN BRANCH 410 ELEVENTH STREET, AMBRIDGE, PA 
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WHAT WE From the “food for freedom” production goals for 1942 which 
CAN DO were published in the March number of The Feed Bag, any 

feed dealer can figure just how much more milk and meat, 
eggs and poultry his state is expected to produce this year as part of the 
nation's job to win the war. From his state department of agriculture, he may 
also obtain the county goals and similarly figure the necessary increases for 
the county in which he is located or for the several counties in which he 


operates. These figures should be posted on the blackboard or bulletin board 
in every feed store. 


For the country at large, the figures are staggering. The farmers of the 
United States are expected to obtain the following increases in 1942 as com- 
pared with 1941: 


Milk Production 9,230,000,000 pounds 
Egg Production 429,750,000 dozens 
Hog Slaughter 2,966,947,000 pounds 
Sheep and Lambs 52,393,000 pounds 
Cattle and Calves 4,855,000 head 

Chickens (dressed weight) 304,000,000 pounds 


To assure the realization of these increases in his own territory is the war- 
time responsibility of every feed dealer. Feeding for economical production 
has long been the theme song of the feed industry and the selling of feed is 
the chosen job of every feed man. Now, the nation needs you to put both 
theme song and job to work as your patriotic duty. 


Suggestions as to what every feed dealer shall do may include the following: 
(1) Carry complete and ample stocks of all feeds and feed ingredients. Antici- 
pate your requirements and order maximum rather than minimum cars so as 
to ease the strain on the nation’s transportation facilities. (2) Make a farm to 
farm survey of both customers and non-customers to check animal population 
and production figures for both 1941 and 1942. (3) Preach the necessity of 
increased war production of “food for victory’’ and use all the knowledge at 
your command to advise each farmer as to how he can best care for and feed 
his farm animals. 


And (4) Keep your margins at normal levels. Watch the relative feeding 
values as well as the prices of the feeds you buy and sell. There is a definite 
ratio between the feeding values of various feeds which should be remembered 
in compiling formulas or recommending purchases to your customers. Do not 
sacrifice quality but give the utmost in value so that increased production 
may be attained with both efficiency and economy. 


The war is our most important business. The feed industry must carry on 
until the victory is won. 
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Central Dealers 


7 HE biggest and best conven- 
tion in the history of the Cen- 
tral Retail Feed association is 
being arranged to meet at the 
Schroeder hotel in Milwaukee on 
Monday and Tuesday, June 8 and 9. 

War problems of the industry will 
be the featured theme of the con- 
vention program but because of the 
uncertain conditions and the rapid- 
ly changing trend of events, the 
speakers who 
will handle these 
topics will not be 
announced for at 
least another 
month. President 
Paul Gebert, Jr. 
of the Lincoln 
Mill, Merrill, Wis., 
promises, how- 
ever, that the 
speakers will all 
be of national reputation and rec- 
ognized ability in their respective 
fields. 

Two men who are always popu- 
lar with members of the Central 
Retail Feed association will again 
definitely appear on the convention 
program. They are Tom Dyer and 
Gus Bohstedt. 

Dr. Bohstedt is professor of animal 
and dairy husbandry at the Univer- 
sity of Wisconsin and one of the 
nation’s outstanding leaders in the 
field of feed nutrition. He will dis- 
cuss “The Rela- 
tion of Soil Defi- 
ciencies to the 
Formulation of 
Feed”. Dr. Boh- 
stedt was invited 
to make thissame 
address at the 
1941 convention 
but declined be- 
cause the time 
was too short to GUS BOHSTEDT 
compile the necessary data. It is 
consequently expected that what 
he may have to say on this import- 
ant subject will be eagerly received 
by the entire feed industry. 

Tom G. Dyer is sales manager of 
Sargent & Co., Des Moines, Ia. Mr. 
Dyer has been the featured speak- 


TOM DYER 


to hold annual convention 
at milwaukee june 8 and 9 


er at several previous conventions 
and the 1940 series of district meet- 
ings of the Central Retail Feed as- 
sociation. He is one of the most tal- 
ented orators in the feed business 
and his talk at the opening session 
on Monday morning is sure to be 
one of the highlights of the conven- 
tion. 

The address of welcome at the 
convention will be delivered by 
Walter C. Holstein, newly elected 
president of the Milwaukee Grain 
& Stock Exchange. Mr. Holstein is 
also president of the Mohr-Holstein 
Commission Co. and will be re- 
membered for his discussions on 
barley at several district meetings 
of the association. 

Entertainment for the banquet on 
Monday evening, June 8, is in 
charge of William C. Moll of the 
Franke Grain Co. The funds for 
this most popular convention fea- 
ture will again be supplied by 
members of the Milwaukee Grain 
& Stock Exchange. 

Meeting at Milwaukee on March 
23, the directors of the association 


appropriated $100.00 for the pur- 
chase of United States Defense 
Stamps to be given away as attend- 
ance awards. Twenty-five dollars in 
stamps will be given away at both 
the Monday morning and afternoon 
meetings and $50.00 on Tuesday 
morning. 

At the same meeting, the direc- 
tors voted to increase the associa- 
tion dues for all regular and asso- 
ciate members from $10.00 to $12.00 
per year. The fees for branch and 
Salesmen’s club membership were 
not changed. 

Members of the Salesmen’s club 
who travel the territory are all re- 
porting that “everybody is coming 
to the convention this year”. They 
predict a crowd which will break 
all previous attendance records. 

Officers of the association in ad- 
dition to President Gebert are: Fred 
H. Pittelkow, H. P. Schmidt Milling 
Co., Oshkosh, vice president; B. J. 
Logan, Westby Feed & Seed Co., 
Westby, secretary - treasurer and 
David K. Steenbergh, publisher of 
The Feed Bag, executive secretary. 


Good Luck, foe 


There wasn't a sweller guy than 
Joe, 

And we really hated to see him go. 

He could wrestle a sack and load 


a truck, 

Quicker than the flick of the tail of 
a duck, 

And there wasn't a single guy in 
town 

Who could ever say that he wore a 
trown. 

The customers miss him too, you 
bet, 

For he was a guy that you can't 
torget; 
Happy, sincere and right “on the 

beam”, 
Why, he could play on any man’s 
team! 


by EMIL J. BLACKY 


Yes, we said goodbye to Joe last 
week, 

And, we must confess — with a tear 
on our cheek. 

But down in our hearts there was 


a glow ; 

When we thought of the reason he 
had to go. 

Uncle Sam said: “Joe, there’s a job 
to do”, 

And he’s banking on him to see it 
through. 

Yes, we have lost Joe for a while 
perhaps 

And we'll gladly carry on during 
the lapse 

We know that Joe will come through 
all right 


And give the Japs one helluva fight. 
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Quick turnover is the key to bigger broiler profits. 


Quick turnover is the key to volume feed sales. When 
your feeds help chicks live— grow fast— develop 
strong, healthy bodies — get to market faster — you 
gain satisfied customers and repeat sales. 


Vitamins A and D help chicks live — help them build 
bodies to resist disease—help them grow. That’s why 
it’s important to incorporate these vitamins in your 
feeds and to be sure of a dependable source of these 
vitamins. 


For those who already have sufficient Vitamin A in 
their feed formulas, Squibb offers D-SEC, a dry form 
of Vitamin D. D-SEC is as efficient as fish liver oils in 
providing chicks and poults with their Vitamin D re- 
quirements for bone building —for strong and healthy 
skeletal growth. 


Moreover, D-SEC costs you less per A.O.A.C. chick 
*k A trademark of E. R. Squibb & Sons 


SQUIBB —_ANAME YOU CAN 1 TRUST 
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ATKINS & DURBROW, Inc., 165 John Street, ewe | 


Boston Chicago Minneapolis Kansas City Omaha 


WM. H. FLOYD & COMPANY CARL F. MILLER & CO., Inc. 
1206 Maple Avenue 1217 Sixth Avenue South 


unit than fish liver oil. It is easy to handle, easy to mix 
—disperses evenly and easily and is unaffected by cold 
weather. D-SEC is offered in two different potencies: 
450,000 and 900,000 A.O.A.C. chick units per lb. 


For both Vitamins A and D, choose EXADOL 


Squibb continues to offer EXADOL*— High Potency 
Vitamin A and D Oil. EXADOL gives excellent re- 
sults every step of the way, helps chicks and poults 
live, build bodies, grow. 


EXADOL is guaranteed to contain 2,000 (or more) 
Vitamin A, U.S.P. XI units, and 400 (or more) Vita- 
min D, A.O.A.C. chick units, per gram. 


Write today for prices and full facts about both D-SEC 
and EXADOL. Address Dept. FB4, E. R. Squibb & 
Sons, Veterinary and Animal Feeding Products Division, 
745 Fifth Avenue, New York, N.Y. 


EASTERN SALES AGENTS: 
Branch Offices: 


PACIFIC COAST SALES AGENTS: 


Los Angeles, California 


Seattle, Washington 
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Classified Ads 


produce favorable results 
for w. a. hebert feed store 


TARTING Nov. 1, 1940, W. A. 

Hebert, Troy, N. Y., showed 

one way of quickly develop- 
ing and maintaining a substantial 
turnover in commercial feeds. This 
continuous, inexpensive method 
that has been so effective in pro- 
ducing worthwhile results is classi- 
fied advertising. 

After three years on the road, Mr. 
Hebert felt that the time had come 
when he could reasonably expect 
to do better in his own business. 
Besides Park & Pollard feeds of 
every type—this is the same brand 
he sold while traveling—he carries 
such products as dog food, hay, 
fertilizer, seed and straw. On spe- 
cific request many other items can 
be secured; most of these are for 
small implements and tools. 

In opening his own store Mr. 
Hebert took a section of the Boston 
& Maine freight house, thus making 
it possible to unload right into his 
selling space if preferable. Incom- 
ing merchandise can also be un- 
loaded into the storage section. 

His first step was to order in 
mixed car lots with a thought to 
buying in comparatively small 
amounts and frequent turnovers, 
which in turn keeps a minimum of 
capital tied up in merchandise. At 
the same time he began a system- 
atic campaign of classified adver- 
tising. 

Placing a daily ad in the “Troy 
Record” has continuously kept his 
name before the public. Intelligent- 
ly used, this type of advertising has 
proved far reaching and effective, 
furthermore, the cost in proportion 
to results accomplishable becomes 
minutely small. 

For example, using round figures, 
the circulation of a newspaper may 
be 50,000. Not everyone reads the 
classified page, of course, same as 
not everyone reads any given sec- 
tion. But it certainly is not unrea- 
sonable to expect that at least half 
the subscribers scan this page very 
closely. Of the 25,000 who may be 
considered as classified readers, at 
least 5000 may be possible feed 
store customers; either working 
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people who keep a few chickens 
and a cow, or full time, medium 
and large scale poultry and dairy 
farmers. Farmers are especially 
consistent readers of the classified 
pages; they may be looking for 
someone to buy their produce, they 


CONTINUOUS use of classi- 


fied ads has proved to be an 
inexpensive but effective meth- 
od of increasing sales at the 
W. A. Hebert feed store. Mr. 
Hebert is shown here in the 
doorway of his warehouse at 
Troy, N. Y. 


may be looking for a good second 
hand truck, or they may need a 
few more high grade cows to build 
up their milk production and quali- 
ty, or any of a dozen things that 
farmers need in everyday work. 

They sell heavily through the 
classified page and they buy heav- 
ily through it. And when we real- 
ize that the steady patronage of 
most retail feed stores runs in the 
hundreds, rather than thousands of 
customers, 5000 is certainly an en- 
couraging number from which to 
build a following. 

In Mr. Hebert's case, his own ad 
had little competition much of the 
time and none at all the rest. One 
other feed man occasionally ran an 
ad of his own, but most of the time 
W. A. Hebert’s commanded sole 
attention. Incidentally the paper 
he uses has a circulation slightly 


larger than the figures mentioned 
above. 

Here is one of the ads which help- 
ed Mr. Hebert build an enviable 
business in less than a year: 


“DAIRY RATION — Milkade 
calf starter pellets markedly 
reduces the cost of calf raising. 
Convince yourself by compar- 
ing with milk and calf meal 
method. W. A. Hebert, B. & M. 
Freight House, Troy 746.” 

Or “DAIRY RATION — Feed 
your young stock and dry cows 
Park & Pollard fitting ration. A 
feed designed especially for 
that purpose. W. A. Hebert, 
For poultry feed boosting here 

are two examples: . 

“POULTRY FEED—Give your 
layers ‘Lay or Bust’, packed 
with every protein and vitamin 
needed for health and produc- 

“POULTRY FEED — We rec- 
ommend ‘Lay or Bust’ to every 
poultry man who wants every 
possible dollar of profit from his 
poultry operation...” 

It will be noticed that each of 
these ads, directly or indirectly, is 
pointed toward helping the farmer 
save money or increase profits. 
You have to go further than show 
that your feed is high quality; you 
must convince the farmer that it 
will help him make money. The im- 
portant angle in composing a clas- 
sified ad is making a point effective 
by making it brief. 

Only a few days after his first 
ads appeared, Mr. Hebert began 
to receive personal and telephone 
calls, all of which gave him a 
chance to explain more fully the 
merits of his feeds. 

Although he started from nothing, 
in less than,one year Mr. Hebert’s 
steady advertising policy supported 
by his other merchandising meth- 
ods, had helped him reach a turn- 


(Continued on Page Fifty-nine) 
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NO SHORTAGE 
OF PILOT BRAND 
OYSTER SHELL 


But there is a substantial in- 
crease in the need for Oyster 


Shell because of the necessity 


for more eggs for domestic and 


over-seas shipments. 


PILOT 


BRAND 


OYSTER SHELL 


There is no substitute for Pilot 
Brand Oyster Shell. 
98°, Calcium Carbonate. 


Always a Pure, clean and odorless. 
Profitable Item 


Pilot Brand Pilot Brand Packed in new and convenient 
—_— nied Flake Oyster Shell Meal multi-wall paper bags — 80 lbs. 
or Poultry 
naan each, showing the blue pilot 


Pilot Brand . wheel for your protection. 
Calcium Carbonate 

for Mashes ; Usual 100 Ib. burlap or cotton 
Hogs, Cattle, Sheep Lawn Lime 

and Poultry for Liming Soil as available. 


IF YOU ARE ONE OF THE FEW DEALERS WHO 
DO NOT CARRY PILOT BRAND WRITE US. 


OYSTER SHELL PRODUCTS CORPORATION 


Pershing Square Building 3615 Olive St. 
NEW ROCHELLE, N. Y. ST. LOUIS, MO. 
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Limitations Order No. 40 issued 
February 10, prohibits after April 
10, 1942, the manufacture of feeds 
which "in the form recommended 
to be consumed contain more than 
1000 U.S.P.X | units of Vitamin 
A per lb., derived from fish or fish 
liver oils." The chart below shows 
the proper quantities of Silmo 
Vitamin A and D oils of various 
potencies to use per ton of mix in 
order to comply with the War Pro- 
duction Board limitations. 


CAUTION 


If you continue to use Vitamin A 
and D oils of the same potencies 
as previously, reduction in the 
amount used per ton of feed must 
be made, in order to comply with 
the Vitamin A conservation order. 
This will, of course, reduce the 
amount of Vitamin D per Ib. of 
feed—which means that you will 
have to use a purely Vitamin D 
supplement in addition to the re- 
duced Vitamin A and D oil in or- 
der to maintain the Vitamin D 
levels of your feeds. 
VIT-D-400 

IDEAL FOR PURPOSE 
Silmo's Vit-D-400—in dry, granular 
cereal form—is LOW IN COST, 
convenient, easy to mix and unaf- 
fected by temperature. The chart 
shows how much VIT-D-400 to add 
in order to attain certain typical 
Vitamin D levels. From these fig- 
ures, you can work out specifica- 
tions for nearly any requirement. 
We shall be glad to show you how 
VIT-D-400 will fit into your own 
particular program. 
SILMO 400-D oil can be used 
at the same rate as VIT-D-400 
above. If you prefer to use a 
Vitamin D oil of higher po- 
tency, write to the SILMO 
office or consult our represent- 
ative. 


fo comply with 


ER WITH UNCLE 
SAN 


USE THESE 


TABLES 


W.P.B. Limitations Order No. 40— 
Conserving Precious Vitamin A 


NOTE: This table applies when the All-Mash System of 
Feeding is used. 


YOUR VITAMIN D LEVEL CAN BE MAINTAINED BY USING YOUR 
F To secure ACCUSTOMED A AND D OIL AT A LOWER LEVEL (COLUMN 2) 
When using government PLUS AN ALL VITAMIN D SUPPLEMENT AS FOLLOWS: 
of the of 
Then add Then add Th dd 
potencies — A rer | lf you used | Vit-D-400 | If you used | Vit-D-400 | If you used Vit-D-400 
ee ee per ton per ton per ton per ton per ton per ton 
400-D, 3,000-A 1.5 Ibs. 2 Ibs. 5 Ibs. 4 Ibs. 2.5 Ibs. 8 Ibs. 6.5 Ibs. 
400-D, 2,000-A 2.2 Ibs. 2 Ibs. None 4 Ibs. 1.8 Ibs. 8 Ibs. 5.8 Ibs. 
400-D, 1,000-A 4.4 Ibs. 2 Ibs. None 4 Ibs. None 8 Ibs. 3.6 Ibs. 
85-D, 600-A 7.3 Ibs. 10 Ibs. 5 Ibs. 20 Ibs. 2.6 Ibs. 40 Ibs. 6.9 Ibs. 
100-D, 600-A 7.3 Ibs. 8 Ibs. None 16 Ibs. 2.5 Ibs. 32 Ibs. 6.5 Ibs. 
85-D. 850-A 5.1 Ibs. 10 Ibs. I Ib. 20 Ibs. 3.1 Ibs. 40 Ibs. | 7.4 Ibs. 


When the mash and grain system of feeding is used (equal parts of both) the 
mash may contain 2000 units of vitamin A per Ib. derived from fish liver oil. 


NOTE: This table applies when the Mash and Grain System is used. 


YOUR VITAMIN D LEVEL CAN BE MAINTAINED BY USING YOUR 
. To secure ACCUSTOMED A AND D OIL AT A LOWER LEVEL (COLUMN 2) 
When using 2,000 units of PLUS AN ALL VITAMIN D SUPPLEMENT AS FOLLOWS: 
po of the 
OnOWING per ib. oO Then add Then add If you used | Then add 
potencies — use If you used Vit-D-400 If you used Vit-D-400 bo ton Vit-D-400 
per ton per ton per ton per ton per ton per ton 
400-D, 3,000-A 3 Ibs. 2 Ibs. None 4 Ibs. im - 8 Ibs. 5 Ibs. 
400-D, 2,000-A 4.4 Ibs. 2 Ibs. None 4 Ibs. None 8 Ibs. 3.6 Ibs.° 
400-D, 1,000-A 8 Ibs. 2 Ibs. None 4 Ibs. None 8 Ibs. None 
85-D, 600-A 14.6 Ibs. 10 Ibs. None 20 Ibs. I Ib. 40 Ibs. 4.8 Ibs. 
100-D, 600-A 14.6 Ibs. 8 Ibs. None 16 Ibs. 3 Ib. 32 Ibs. 4.3 Ibs. 
85-D, 850-A 10 Ibs. 10 Ibs. None 20 Ibs. 2 Ibs. 40 Ibs. 6.3 Ibs. 


SALES CORPORATION 


a division of SILMO CHEMICAL CORP. 
RAILROAD BLVD., VINELAND, N. J., U.S. A. 


We shall be pleased to lend any assistance possible 
in aiding you to determine the best Vitamin D supple- 
ment to use in order that you may obtain the desired 
amount of Vitamin D per Ib. of finished feed AT THE 
LOWEST COST. 
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GRICULTURE is no longer on 

the up-grade from the stand- 

point of the seed industry, as 
it was from 1900 to 1919. During that 
earlier period the character of agri- 
culture changed radically. Grain 
production gave way to great in- 
creases in the tame hay acreage. 
The hay eating animal population 
increased steadily. The dairy indus- 
try made great forward strides. All 
farm power was supplied by horses. 
Competition for a rapidly expand- 
ing volume of seed business was 
widely scattered. Seed dealers, both 
wholesale and retail had as much 
business as they could conveniently 
handle. However, during the next 
20 years, from 1920 to 1939, the tide 
turned in the opposite direction. 
Competition increased in all fields 
of seed handling while at the same 
time the total volume of profitable 
agricultural seed business was de- 
creasing. 


During the past 20 years horse- 
drawn vehicles have been replaced 
by motor vehicles and agriculture 
is almost completely mechanized. 
Ten million horses vanished from 
the farms, city streets, and country 
roads in this period. Milk cows and 
cattle increased in number but the 
increase has not offset the losses in 
the horse population. As a matter 
of fact there were actually 13 mil- 
lion fewer horses and cattle on 
farms in 1939 than in 1920. It is sur- 
prising to note that in 1939, the 
combined cattle and horse popula- 
tion was only 9000 greater than it 
was in 1900, 40 years ago. During 
the period 1900 to 1919 the tame 
hay acreage increased 13-2 mil- 
lion acres, but in the 20 years 1920 
to 1939 the increase was only 1-1/2 
million acres. 


The yields from more than 40 mil- 
lion acres were required to feed 
the 10 million horses and three mil- 
lion cattle which have disappeared 
in 20 years. You can figure as well 
as I what a stupendous loss this has 
been for the seed industry. There 
have been no agricultural develop- 
ments in the meantime to increase 
the volume of your seed business 
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and mine. While the farm acreages 
in your local territory have not 
changed materially, I dare say they 
are employed in a manner to pro- 
vide less profitable seed business 
than they provided 20 years ago. 
We have lost our market to sup- 
ply seed to grow hay, forage and 


This address by F. W. Kellogg, presi- 
dent of the Kellogg Seed Co., Milwaukee, 
Wis., was delivered at a meeting of the 
Wisconsin Seed Dealers Association prior 
to the outbreak of the war. Although 
there have been some changes in trends 
since that time, it may well pay both re- 
tail and wholesale seed dealers to give 
thoughtful consideration to some of the 
points raised in this discussion. 


pasture for 10 million horses and 
three million cattle. We are losing 
our market for seed corn and there 
have been other losses. The seed 
corn business in this territory is be- 
ing transferred very largely to the 
hybrid seed grower. Between one 
year and the next, literally hun- 
dreds of new competitors often 
spring up to bedevil us. These com- 
petitors are the growers of local al- 
falfa, red and other agricultural 
seeds, who short-cut both the retail 
and wholesale seedsmen both in 
the use of and the re-sale of this 
uncleaned, untested, and often 
weed-infested seed. Besides all of 
this, the production of agricultural 
seeds has shown great increases in 
the past five years. Should this 
trend of production continue there 
is likely to be more of this farm to 
farm trading in agricultural seeds 
than ever before. 

After all the principal use of agri- 
cultural seeds is to produce hay, 
forage and pasture for hay-eating 
animals. Unless these increase in 
numbers more than in the recent 
past the demand for agricultural 
seeds cannot be expected to in- 
crease. The simple fact is that crop 
rotation programs, shifts in acre- 


ages, and the occasional agricul- 
tural emergency caused by floods, 
drought and winter-killing, do not 
provide enough seed business to 
satisfy the agencies of seed distri- 
bution as they have expanded. New 
business is needed and none is 
permanently in sight unless a much 
greater demand can be created for 
the quality of seeds we are equip- 
ped to furnish. Your seed business 
will show a healthy increase only 
as you are able to convince your 
farmer friends of the wisdom and 
real economy of planting reclean- 
ed, refined and tested agricultural 
seeds of dependable quality. Ob- 
viously this will call for more con- 
vincing salesmanship than has ever 
been directed toward the sale of 
agricultural seeds. You will agree 
with me, I am sure, when I say no 
other important item of merchan- 
dise is marketed in as slip-shod 
and disorganized a fashion as agri- 
cultural seeds. Small wonder re- 
cleaned, refined and tested seeds 
are vulnerable to the trick sales 
methods of the irresponsible mail- 
order seedsman, the seed racketeer, 
the trucker and others. Surely we 
have not gone out of our way to 
combat their vicious selling propa- 
ganda. If there is real merit to the 
quality of the seed we handle—and 
I am sure there is—it is high time 
we began to really merchandise 
the idea to the consumer. 

First of all, recleaned, refined and 
tested seeds of dependable quality 
must be lifted out of the same class 
with uncleaned, untested, weed-in- 
fested, home-grown seeds and all 
so-called bargain seeds. Then a 
way must be found to take agricul- 
tural seeds out of the class of nuis- 
ance merchandise, as I am sure 
they are now regarded by many re- 
tail dealers. A dealer does not get 
all steamed up about any product 
that does not yield a satisfactory 
profit, and unfortunately agricul- 
tural seeds have drifted into that 
class. Agricultural seeds should be 
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marketed under a sound system of merchan- 
dising which would assure a reasonable 
profit to the retail dealer, the jobber and 
the wholesaler, commensurate with the risks 
involved and the services rendered. In order 
to approach this goal a stabilzed price struc- 
ture should be created by the wholesale 
seedsmen operating in this territory. This 
price structure should provide quantity 
discounts, a discount for each month of 
anticipated delivery prior to the specified 
spring shipping date, and a further dis- 
count for cash payment. I would like to 
see the wholesale seed dealers issue their 
printed price lists upon the basis of sug- 
gested re-sale prices to consumers, subject 
to a dealer’s discount and the other dis- 
counts I have mentioned. The retail dealer, 
in turn, could use these price lists for re- 
sale purposes and offer to his customers 
specified discounts for quantity purchases, 
spot deliveries and for cash payments. Of 
course, I realize these would constitute 
revolutionary changes from present meth- 
ods. However, if the situation is to be 
stabilized all around, revolutionary chang- 
es are needed. 

At the present time, the same brand of 
seed may be selling at 20 cents a pound 
in one town and at 22 cents or more in an- 
other town only a few miles away. This is 
doubtless because the wholesale and re- 
tail dealers have neglected to study the 
factors which determine the vital question 
of correct re-sale prices. The plan I sug- 
gest would tend to stabilize selling prices 
throughout the territory. 

Then, I believe, there should be a closer 
and more careful classification by whole- 
sale seedsmen of those entitled to buy at 
dealer prices. It is not too much for the 
retail dealer to expect the wholesale deal- 
ers to limit their distribution to legitimate 
retail dealers who are entitled to buy for 
re-sale at wholesale prices. Nor do I be- 
lieve it is too much for the retailer to ex- 
pect the wholesaler to place him upon an 
equal price basis with all other retail deal- 
ers in the same class as to volume of buy- 
ing, time of delivery and habits of pay- 
ment. No price concession seems justified 
except for quantity buying, anticipated de- 
livery or cash payment, and these should 
be equal and open to all alike. I believe, 
too, the wholesalers should gladly limit 
their buying of country-run seed from only 
legitimate dealers who maintain regular 
establishments and are properly equipped 
to rough-clean the seeds they offer for 
sale. Much more than a seed trier and a 
car or truck should be required to qualify 
as a seed dealer. 

If order is to replace disorder in the 
marketing of agricultural seeds, there must 
be close cooperation between the whole- 
sale and retail dealer, to eliminate all 
causes of confusion. In my judgment, the 
possibilities of the seed business will be 
brighter when both wholesale and retail 
seedsmen recognize these facts and capi- 
talize upon some of them to re-capture 
business which has been lost to other 
agencies, and to create and stabilze a 
broader demand for recleaned, refined and 
tested seeds. 


@ JOHN JOSTER, Elkport, Iowa, has pur- 
chased the Wiltgen feed mill at Ossian. 


Mill 


A LTHOUGH it has been reconstructed 
and alterations made from time to 
time, the “Warham Corn Mill” in Windsor, 
Conn., has been in business continuously 
with little change of character since before 
1640. 

If you had occasion or opportunity to 
visit the Farmers’ Grain & Hardware Co., 
located at the junction of Poquonock Ave. 


S TRADITION says this was the 
first grist mill in Connecticut. 
It has been in continuous use 
in this capacity since 1640. 
Waldo C. Everett, left, is the 
present owner of the estab- 
lishment. The marker erected 
by the Windsor Historical So- 
ciety may be seen over the 
entrance, 


and East St., chances are you would stop 
to read the following bit of history on the 
gable end of the little roof over the door: 


ON THIS SITE 
Was Built Before 1640 
THE “CORN MILL” 

A gift of the town to its first minister 
REVEREND JOHN WARHAM 
This was the first grist mill in Conn. 

Windsor Historical Society 


Mr. Waldo C. Everett the present owner 
of this venerable and distinguished estab- 
lishment is easy to approach and interest- 
ing to talk to whether the subject is grain 
or history. We wanted to talk with him 
about both, and asked, “How's the grain 
business these days?” 

Mr. Everett replied: “Good, good. You 
know we are on the rim of the tobacco 
country and they have lots of horses and 
mules on these farms. The farmers around 
here are a thrifty set, too. They all like 
to trade where they are treated right and 
that is the key-note of our business. In 
addition to our grain business, we sell 
fertilizer, seeds, paint, hardware and fuel 
oil. Yes, business is fine.” G 

We were browsing around admiring the 
orderly stacks of hay and grain, every 
kind to be found in a first-class feed store 
when we noticed a tall, erect gentleman 
standing in the doorway. Mr. Everett intro- 
duced him to us, saying, “Meet Mr. Charles 


has been in use 
over 300 years 


T. Lewis, the only living ex-owner of this 
old mill.” 

In recalling the old days Mr. Lewis said, 
“My father, Charles F. Lewis and Abijah 
Hastings bought this mill in 1878 but Mr. 
Hastings retired in 1881 leaving father the 
sole owner. He remodeled it in 1888 put- 
ting in the French burrstones, new machin- 
ery and an iron turbine water wheel to 
replace the old wooden breast wheel. I 
helped him all I could, thereby learning 
the business and in 1914 I bought him out. 
At the time father bought it there was a 
saw mill in connection with the grist mill. 

“We did a smashing good business 
grinding all kinds of grain for feeding 
purposes, corn, barley, buckwheat and 
rye. Out of the rye we made flour and 
meal in great quantities. The farmers did 
not raise wheat in this district although 
father told them he would put in a roller 
process mill, if they would plant wheat and 
make it profitable for him to do so. We 
had a good merchant and custom business 
and some of the customers had us grind 
the cob as well as the corn. They fed it to 
their cattle but horses did not do very well 
on it. When the dam broke in 1914 I put in 
electricity and ran it that way until I sold 
to Mr. Everett in 1924.” 

Mr. Everett called our attention to a 
nook which he called, “My antique cor- 
ner.” There he has all kinds of tools in 
connection with the mill. Two were of spe- 
cial interest and to quote Mr. Everett, “As 
scarce as hen’s teeth”—an old peck for 
sharpening or chiseling the millstones and 
some long tongs for lifting them. 

The old mill is situated on Mill brook 
and records say that it was presented to 
the clergyman, Rev. John Warham, about 
1640, “As a part of his support.” It was 
the only mill in this district and farmers 
living as far away as Middletown (about 
22 miles) brought their grain here to be 
ground. The minister-miller was so busy 
all week grinding the grain that he lid 
not have time to prepare his sermons and 
had to give them “extemporaneously, ‘with- 
out notes’.” 

Mr. Everett was for many years secretary 
of the Windsor Chamber of Commerce. He 
takes an active interest in all civic and 
social affairs, is a graduate of Harvard and 
likes to talk about his most distingushed 
class-mate, President Franklin D. Roose- 
velt. He also likes to travel and says, “The 
hills and history of Connecticut and the 
orange groves and flowers of Florida, with 
picturesque Virginia in between, make a 
sandwich most tempting to my taste.” 

@ CARGILL, INC., Minneapolis, Minn., has 
purchased a tract of land along the Illinois 
river front at Spring Valley, Ill., where it 
is reported the firm is planning to erect a 
new grain elevator. 
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KEEP YOUR FEED 
NUTRITIONALLY 
COMPLETE! 
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“More 
That’s 


| 
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; = maximum egg and meat production is the 
Number One Job of the poultry industry. It is vital 
that feedmen guard against lowering standards of feed 
quality because proper feeding is the best assurance 
of maximum production. 


The quality of the Vitamin A in feeds is of special 
concern to feedmen today. Government orders limit- 
ing the true Vitamin A content, plus the wide vari- 
ability of the carotene content of alfalfa and yellow 
corn available to the feed industry at large — requires 
extra precautions on the part of the feed mixer to 
prevent costly Vitamin A deficiencies among his cus- 
tomers’ flocks. 


Here’s one good rule to follow: Make sure every 
pound of feed contains the maximum amount of true 
Vitamin A from fish liver oils specified by the gov- 
ernment regulations — plus alfalfa and yellow corn 
of the highest possible carotene content. 


MORE THAN EVER “NOPCO X”* FILLS YOUR NEED! 


“Nopco X” Vitamin A and D Feeding Oil supplies 
1000-A units and 400-D units per gram. It’s ideal for 
meeting present mixing problems because it not only 
furnishes optimum amounts of Vitamin D for poultry, 
but also allows the maximum amount of true Vitamin 
A consistent with the government’s desire to conserve 
supplies of this vitamin. And remember, it’s real 
“Nopco” quality. 


* Trademarks of National Oil Products Co. 


NATIONAL OIL PRODUCTS COMPANY +> HARRISON, N 
Chicago + Cedartown, Ga. Angeles Richmond, Calif. 
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ime fo experi 
POULTRYMEN 
~you can'T LAUGH 

ofr 14 YEARS 

results that count with 
me, MY flocks have done fine — i : 
for 14 years on feeds contain- 

. <=: A and D oils. ; 
use the prod- 
trust!” 

“THESE pays 
yITAMINS 
what Uncle 
going to get from me. I’m not 
interested in experiments 
stick to proved feeds con- 
taining PROVED ‘Nopeo” Oils.” 
“p0 'T a 
EXPERIMENT 
on MY HENS!” 
«Jy’s time tO give Uncle Sam 
the extra production he wants- 
want ‘Nopceo” oils in MY feeds 
because know from years a 
of experience that they give 
results!” } 


Chief Air Raid Warden M. F. Cohn of 
the Buffalo Chamber of Commerce build- 
ing was recently complimented in the 
press for his efficient organization which 
enabled all persons in the building to be 
removed from their offices to designated 
air raid shelters within four minutes. Max, 
as all know, served in France during the 
last war and is president of the Sunset 
Feed & Grain Co. 

The American Feed Manufacturers as- 
sociation will golf at French Lick Springs, 
Ind., this year on June 4-6. The Japanese 
diplomatic staff is quartered at the Home- 
stead hotel, Hot Springs, Va., where the 
convention was held last year. 

Richard Oecelschalger, the Acton Co., 
Philadelphia, believes in conserving tires. 
He recently purchased a bicycle and now 
rides five miles to work every day. It is 
an English model with three-ratio gears 
which have enabled him to travel as fast 
as 38 miles per hour. 

Fred Seed has succeeded Bill Lighter 
as manager of the feed division of Car- 
gill, Inc, Minneapolis. Al Greenman, 
Fred's assistant, who will be remembered 
as Cargill's representative in Denmark at 
the time that country was occupied by 
Hitler, has been accepted for service in 
the army air corps and is awaiting orders, 

George A. Petzold is now in charge of 
the sale of brewers’ grains and purchas- 
ing agent of the Blatz Brewing Co., Mil- 
waukee. 

C. P. Gulick is as proud of his war job 
as chairman of the Nopco defense bond 
committee as he is of being chairman of 
the board of the National Oil Products 
Co., Harrison, N. J. He expects to report, 
in the near future, that 100 per cent of all 
Nopco employees are buying bonds on 
the payroll deduction plan. 

Business men of Monroe, Wis., enter- 
tained more than 1000 farmers at a home 


Milwaukee road at Milwaukee, at a testi- 
monial dinner on April 6. Mr. Cavenagh 
had completed 50 years of service with 
the Milwaukee road. 

The Adell Cooperative Union, Adell, 
Wis., recently celebrated its 25th anni- 
versary. 

Jim Poole, veteran livestock reporter, 
writes a monthly market analysis which 
is as eagerly read by dealers of the Ar- 
cady Farms Milling Co., Chicago, as the 
Kiplinger letters from Washington are 
read by the top-flight feed executives. 

C. W. Burckhalter Co. of New York City 
has made a hit in the trade with a multi- 
colored blotter showing the rank, insignia 
and rates of base pay for all men in the 
army and navy. 

W. G. Haug is the new manager of the 
Harrisburg, Pa., plant of McMillen Feed 
Mills. Bill moved to Pennsylvania from 
Winchester, Ind., where he spent 12 
years with the Goodrich Bros. Co. as 
manager of the grain department and 
buyer of feed ingredients. 

Wayne Fish, Minneapolis feed broker, 
has joined the United States Coast Guard 
anxiliary with his cabin cruiser, the 
WayMar. 

Milton Eckert, a 16 year old 4-H Club 
boy from Mason county, had the grand 
champion steer at the recent fat stock 
show in Fort Worth, Texas. Royce T. Dor- 
sey of the Dorsey Grain Co., Fort Worth, 
reports the steer was fed a ration includ- 
ing Clotrate cod liver oil and sold at auc- 
tion for $2.00 per pound. 


Jack Gebert, son of Paul Gebert, Jr., 
president of the Central Retail Feed asso- 
ciation and proprietor of the Lincoln Mill, 
Merrill, Wis., recently was ill with whoop- 
ing cough. Paul’s cocker spaniel caught 
the disease at the same time which is 
considered an oddity. 

Friends of L. M. Brown of the National 
Oil Products Co., Harrison, N. J., will be 
glad to know that Les has again landed 
back on his feet and on the job after a 
two-month layup in the hospital and a 
period of convalescence at home. 

In brief, the news from Des Moines is 
that the new plant of Sargent & Co. is 
nearing completion, that Walter Berger is 
enlarging the plant of the Des Moines 
Oat Products Co. for production of a feed 
specialty and that C. M. (Stormy) Stormes, 
Iowa Feed Co., is still in Arizona. 

S. N. Nordvall, Arcady Farms Milling 
Co., Chicago, interrupted his Florida va- 
cation to fly back to his job for a few 
days last week. 

And so we close by urging our readers 
to Save for Victory by buying United 
States defense bonds and stamps — a 
stamp a day keeps the Jap farther away. 

—D.KS. 

@ ALLIED MILLS, INC., Chicago feed 
manufacturers, have announced that with- 
in one month after adoption of the Pay- 
roll Savings Plan, 93.1 per cent of its 1,653 
employes had signed up to buy Defense 
Savings Bonds. The deductions represent 
9.2 per cent of the monthly payroll. 


Guide Blatchford Operations 


talent minstrel show on March 18. John sg, 


A. Becker of the Wm. A. Becker Co., past r 


president of the Central Retail Feed asso- 
ciation, was the immaculate interlocutor. 

The office of Herbert Clofine, H. K. Clo- 
fine Co., Philadelphia, is getting to look 
more and more like an acquatic museum. 
On the walls are barracudas, dolphins, 
and snappers — trophies of Herb’s fish- 
ing trips to Florida. The shark tail over 
his desk is from the biggest of them all. 
It weighed 460 pounds. 

Emery Kovach, Hammond, Ind., western 
sales manager of the Pratt Food Co., was 
a recent visitor at the offices of The Feed 
Bag. 

One of the really fine house organs of 
the feed industry is Blatchford’s Chips, 
published by the Blatchford Calf Meal 
Co., Waukegan, III. 

Jim Wall, manager of the vitamin oil 
division, California Packing Co., San 
Francisco, is again back home in the 
black-out territory after many weeks in 
the East and Middle West. 

Fellow employees were hosts to Wil- 
liam J. Cavenagh, general agent of the 


Though many people hear of Waukegan, Ill., as the home of Jack Benny, it has long 
been famous throughout the feed world as the headquarters of the Blatchford Calf 
Meal Co., makers of Blatchford’s calf meal and Vitadine. This firm is almost 150 years 
old and is now enjoying the best business in its history operating at full capacity with 
sales 90 per cent over last year’s figure. The men responsible are pictured above at 
a conference table in the new Blatchford offices, possibly discussing their advertising 
program which always includes full pages in every issue of The Feed Bag. J. E. Sams, 
vice president and sales manager, is seated at the left and J. M. Flinn, president, at 


the right. 
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W. C. Holstein Heads 


Milwaukee Exchange 

Walter C. Holstein, Mohr-Holstein Com- 
mission Co., was elected president of the 
Milwaukee Grain & Stock Exchange at 
the annual election of officers held April 6. 
He succeeds E. H. Hiemke, L. Bartlett & Son 
Grain Co. 

Mr. Holstein, who was born in Milwau- 
kee in 1883, has been in the grain business 
for the last 41 years and heads the Mohr- 
Holstein firm which was founded by Gus- 


Walter Holstein Carl Houlton 


tave Holstein, his father, and Oscar Mohr, 
over 50 years ago. He has been a member 
of the exchange since 1906, served as first 
vice president last year and at one time 
or another has held almost every post in 
the organization. 

Other officers are: Carl A. Houlton, La 
Budde Feed & Grain Co., first vice presi- 
dent; Walter R. Vye, Archer-Daniels-Mid- 
land Co., second vice president; and Harry 
A. Plumb, secretary and treasurer. 

Named as directors were: Robert G. Bell, 
W. M. Bell Co., Charles F. Coughlin, the 
Riebs Co.; and G. W. Winston, G. W. 
Winston Co. Chosen on the board of arbi- 
tration were: Linus J. Beck, Archer-Daniels- 
Midland Co., John G. Davis, W. M. Bell Co., 
and Paul E. Riebs, the Riebs Co. E. H. 
Hiemke, and John V. Lauer, J. V. Lauer Co., 
were named on the board of appeals. 


Quaker Oats Co. Buys 
Rockford Feed Plant 


Chappel Bros., Inc., Rockford, Ill., manu- 
facturers of Ken-L-Ration and several other 
dog food specialties, has been purchased 
by the Quaker Oats Co., Chicago, accord- 
ing to an announcement by R. Douglas 
Stuart, executive vice president of the 
Chicago firm. 

No change in the present management 
or personnel of Chappel Bros., Inc., is con- 
templated according to Mr. Stuart who 
states that Frank R. Warton will continue 
in charge of the business which will be 
operated from Rockford as a division of 
Quaker Oats. 

J. S. Williams, in charge of sales, will 
temain in his present capacity and there 
will be no change in selling policy. Ruth- 
rauff & Ryan, Inc., Chicago, will continue 
as advertising agency for the dog food 
products. 

@ THOMAS L. DANIELS, vice president of 
the Archer-Daniels-Midland Co., Minnea- 
polis, has been appointed head of the fats 
and oils unit of the chemical division of 
the War Production Board. 
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Milk contains a wealth of nutritional 
factors but some of them cannot be 
used economically in poultry feeds. 
For example you can replace milk’s 


You can’t replace what you can’t du- 
plicate: the combination and balance 
of milk’s important water soluble fac- 
tors, including the B-G Complex as 
found in milk, These known and un- 
known factors are the “heart of milk” 
for poultry feeding. Borden has con- 
centrated these essential nutrients in 
DRIED WHEY SOLUBLES and then 


FLAYDRY 


THERE’S A MORE PRACTICAL 
WAY TO HELP THEM GROW FAST! 


Here’s a better way to provide poultry rations 
with needed milk factors combined with Vitamin D 


proteins, carbohydrates and fat soluble 
factors with ingredients that cost less 
but that are equally effective for poul- 
try feeding. 


BORDEN SUPPLIES THE IRREPLACEABLE NUTRIENTS OF MILK 


combined them with Vitamin A and 
D feeding oil in a convenient form, 
ready to mix. Under a special process 
(patent pending), Vitamin D is com- 
bined in a manner that protects it 
from exposure to air. 

This combination of essential poul- 
try feed ingredients is offered to 
you as 


) or RATION-AYD 


Trade marks Reg. U. 8. Pat. Off. 


POULTRY FEED SUPPLEMENTS 


All three products are laboratory tested 
and proved by practical farm feeding. 
Both Flaydry-D and Ration-ayd are 
available in various guaranteed 
A.O.A.C. units of Vitamin D. Either 
product enables you to supply your 
feeds with essential nutrients of milk 


and Vitamin D in an easy to mix, con- 
venient to handle form. 

Borden’s technical staff will gladly 
help you adapt Flaydry, Flaydry-D or 
Ration-ayd to your present formulae— 
most likely at a saving. Write or wire 
for complete information. 


GROWTH * HATCHABILITY * EGG PRODUCTION 
SPECIAL PRODUCTS DIVISION | 


| 
orden 5 350 MADISON AVE, » NEW YORK, N. Y. 


Concentrators of Milk Solids— Manufacturers of © 
Vitamins for Poultry and Livestock 
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T has long been customary for 
feed stores to handle seed but 
in late years many dealers 
have found seed sales to be drop- 


ping off. Since this business is 
largely seasonal and usually re- 
quires a considerable investment 
some feed men now carry seeds 
only as an accommodation and a 
few have even discontinued this 
department entirely. 

Not so, however, in the case of 
Colby Porter, manager of the C. S. 
Porter Co., Fox Lake, Wis., who has 
always maintained that any part 
of his business which had profit 
possibilities was worth fighting for. 
Since Mr. Porter is a good business 
man who keeps a close check on 
his sales, he discovered several 
years ago that his seed department 
was not “paying the freight.” 

A careful analysis showed him 
that something was wrong. Practi- 
cally every one of his many feed 
customers was also a potential seed 
customer, and in a normal year 
each should buy from $25 to $100 
worth of seeds, a unit of sale that 
should return a fair profit. 

“Why aren't we getting more 
seed orders from our regular cus- 
tomers?” Mr. Porter asked himself. 

Then followed a check-up and 
investigation of buying habits 
which revealed that there were 
three reasons for the decline in his 
seed sales. (1) Mail order or cata- 
logue buying. (2) Some farmers 
were going out of the territory to 


campaign to boost 


Seed 


described by porter 


buy seeds advertised at cut prices 
or “bargains.” (3) Back fence trad- 
ing—that is selling and exchang- 
ing between farmers who had rais- 
ed their own seeds. 


“Analyzing my own seed efforts,” 
Mr. Porter remarked, “I concluded 
that if I applied some of the mer- 
chandising effort to seed that I had 
found effective in selling other 
items, I could overcome this loss of 
business to outside sellers. 


“The first two reasons for loss of 
seed orders—mail order and adver- 
tised “bargains” from nearby towns 
—seemed the most logical for me 
to attack first. If my customers were 
going to these sources for their 
seed, there must be a reason. The 
reason, of course, was price. A 
careful check of values showed me 
that to meet the price situation by 
offering seeds at low prices I would 
have to buy inferior quality seed 


MODERN merchandising meth- 
ods have been successfully em- 
ployed by Colby Porter in in- 
creasing seed sales, He _ is 
shown at upper left explaining 
seed differences to two pro- 
spective customers. Beneath is 
a close-up view of the seed 
tray, seed trier, magnifying 


glass and weed seed chart. At 
lower right is Mr. Porter beside 
a display of seed disinfectants 
and innoculants. 


and this I didn’t want to do. I de- 
cided to build a display of seeds in 
the office and to use the “look, see, 
smell” method of trying to convince 
the customer that the high quality 
seeds I handled would be the best 
and cheapest in the long run. 


“I have just said that I handle 
only the best of field seeds, as I am 
convinced that to do otherwise 
would not be in line with our firm 
policy of serving the trade to the 
best of our ability.” Mr. Porter add- 
ed, “So in the display, I set up a 
bag of each variety we are offering. 
(I buy all of our seeds in bushel 
bags). Then I bought a sealed bag 
of so called ‘bargain seed” for the 
farmer to compare with our seeds. 


“On the table near the display I 
have a seed tray and a magnifying 
glass for the buyer to use in exam- 
ining and comparing the two quali- 
ties of seed. We also keep a seed 
trier handy so that we can take a 
sample for comparison from each 
bag without opening the bag. In 
this way the farmer knows he is 
actually looking at the seed as it 
was packed by the original seller, 
since the bag still retains its origi- 
nal stitching. A weed seed chart 
and a Wisconsin state seed inspec- 


(Continued on Page Fifty) 
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MADE BY cc. 


STONE MOUNTAIN GRIT CO. 


T SELLS EASILY. Everyone knows that 

America’s Outstanding Poultrymen and 
Turkey Growers use this incomparable grit. 
With it they raise more birds, get bigger egg 
production and lower mortality. No wonder 
they recommend and use STONEMO! 


FULTOM AACS -ATLARTA 


100 Lbs. Net 
HENS SIZE 


Our National Defense Program requires 
15% more eggs and more market poultry. 
Help your poultry feed customers do their 
part in meeting Uncle Sam’s request. Sell 
them the best and fastest selling grit — 
STONEMO. 
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32% act 


CONTROL 


OVER 11 YEARS 
FARM PROVED 


cto-G 


ED WHEY 
MILK SOLIDS 


PEEBLES 


Cuts ‘‘COXY’”’ mortality to a minimum 


The exceptional effectiveness and economy of 32% 
Lacto-G "“COXY CONTROL” mash has been proved 
in all parts of the country. In numerous tests run- 
ning through the whole coccidiosis period recoveries 
averaged over 98%. 


This mash provides one of the surest and safest 
methods for treating coccidiosis in use today. It 
helps to build resistance before infection . . . to re- 
duce the severity of attacks after infection ... and 
to promote a healthy recovery that is the best assur- 
ance of sturdy development and prime maturity 
when followed by proper feeding practices. 


32% Lacto-G “COXY CONTROL” mash provides all 


the Lactose required for maximum control without 
building up a protein excess in your feeds. It 
neither over-stimulates nor stunts growth. It is 
economical to use. 


If you are not already using Lacto-G Dried Whey in 
your mashes and feeds you will find it profitable to 
secure detailed information about the many ad- 
vantages of this famous feed fortifier. 


It supplies excellent amounts of all the vital milk- 
solids that science has shown to be valuable aids in 
overcoming common feed deficiencies, and in pro- 
moting better health . . . better growth . . . better 
production . . . better hatchability. 


From Egg to Maturity Poultry Thrive Better with Lacto-G in Their Rations 


Address inquiries about "Coxy Control" and other Lacto-G feeds to 


NATIONAL 


SUR 


SALES AGENTS 


GOLDEN EAGLE MILLING CO. 
PETALUMA CALIFORNIA | 
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New 


OW that we are in the world 

conflict up to our ears, what 

will be the good and bad 
effects on the feed industry? 

It is not too early to study this 
question seriously, not only to earn 
fair profits now while the demand 
is greater than supply but also to 
fortify our position against the en- 
croachments of added competition 
when the world reverts to peace- 
time schedules. 

Here are two dynamic factors 
which demand the utmost consid- 
eration — careful planning — forth- 
right action: 

(1) Home grinding competition. 
The government is urging farmers 
to raise more pork and beef, more 
dairy products, more poultry and 
eggs—more—more—MORE! Ever 
greater production is the daily cry 
to win the war. Farmers are re- 
sponding to the best of their ability. 
But the task is a colossal one, in 
the face of serious labor shortage 
and higher wages. Labor-saving 
machinery is the one and only so- 
lution to their problems. 

In this category, certain priorities 
are granted to enable farmers to 
fulfill their production quotas and 
home feed grinding equipment 


comes definitely in this program. 
Surveys show that farmers are in- 
stalling small hammer mills, corn 
shellers, seed cleaners and feed 
mixers. They are fitting up crude 
but fairly efficient elevators, elec- 
trically operated, to distribute oats, 
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in feed industry demands 
careful consideration 


wheat, corn, rye and barley into 
separate bins for re-elevating grain 
into their machinery for processing. 


Implement dealers are pushing 
the sale of these machines with in- 
creasing vigor to fill the gap of 
declining sales on other items due 
to war demands all along the line. 
They are being ably assisted by 
private power companies and local 
co-operative electric lines with a 
view to increasing electric power 
consumption, and they are not with- 
out measurable success in their 
efforts. 


Whether we like it or not—wheth- 
er it is practical for farmers to grind 
and mix their own feeds, many are 
doing it. More are planning to do 
so. Right or wrong, here is what 
one farmer said: 


“For two years I have been grind- 
ing an average of a ton and a half 
of grain twice each week. My ham- 
mermill uses full circle screens and 
with one half inch screen I can 
grind 2,800 pounds per hour at such 
a low cost for electric power that I 
save $3.15 per week on grinding 
bills, based on metered records. My 
entire monthly bill averages $6.00 
including all modern electric home 
appliances and automatic water 
system with water under pressure 
piped to all dairy stanchions, poul- 
try houses and hog pens. 


“This is made possible by using 
a one H. P. motor equipped with 
automatic thermostatic switch to 
prevent overheating. I can grind on 
rainy days, have feed ahead and 
save one-half days’ time twice each 
week besides saving on tires, gaso- 
line, and truck depreciation.” 


COMPETITION is rapidly 
springing up in the feed in- 
dustry, not only from auto 
dealers and other merchants 
who have been hit by war de- 
mands, but right on the farm 
itself. Pictured here are views 
of home grinding and mixing 
equipment already in use on 
two different Indiana farms. 


This farmer whose mill is shown 
in the accompanying picture tells 
his neighbors these things, and like 
many others they often decide to 
install similar equipment. 


(2) New competition. Obviously 
the war crisis is revolutionizing the 
retail merchandising system. About 
48,000, automobile dealers are with- 
out much to sell except service. 
Tire dealers are in a similar drastic 
position. Hardware stores and ap- 
pliance dealers are meeting with 
increasing difficulties. All are seek- 
ing something they can sell at a 
profit. 


As one hardware dealer recently 
put it; “What difference does it 
make what we sell, just so long as 
we can make a profit?” And so he 
goes in for harness, horse collars, 
pads, wall paper, dinner sets, novel- 
ties, glass ware and what have you. 
“Give us something we can sell” is 
a fast growing demand. 


For example an automobile deal- 
er located in a small Indiana town 
just got in a car load of nationally 
advertised concentrates and mixed 
feed. Today his sales room is piled 
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high with live stock feeds instead of “de- 
luxe models”. Here is what he said: 

“The farmers have money—plenty of 
money. Their income will probably reach 
$15 or $16 billions in 1942. Grain is scarce. 
We have nothing much to sell except serv- 
ice, but by taking on this line of feeds we 
can keep in touch with our customers, con- 
tact prospects, and make enough profit on 
feed sales to cover our overhead. When 
new cars are available again we will be 
able to go on from there.” 

This means new competition for feed 
dealers and custom grinders, and while 
no one can blame these operators for pro- 
tecting their businesses, we as feed deal- 
ers will find it necessary to advertise and 
sell educationally and constructively as 
never before, to meet this new kind of 


competition, including the competition of 
home feed processing equipment. 

How can this competition best be met 
to hold established trade and build new 
accounts on feed sales and custom grind- 
ing? 

From intimate interviews with scores of 
leading feed dealers through the grain belt 
of the Middle West your correspondent can 
only report the facts as he found them. 
Here are the highlights accurately and 
simply stated. 

(1) Provide ample equipment for speedy 
service and modern scientific processing. 
(Equipment well cared for reduces oper- 
ating costs, saves valuable time—time is 
money to you—money to farmers whom 
you serve.) 

(2) Merchandise your equipment as well 


Vl 


—stays active longer! 


Extensive advertising to poultry raisers plus 
practical dealer helps “pre-sells” Dr. Sals- 
bury’s PHEN-O-SAL! Dealer sales are easier, 


quicker—profits are greater! 


HERE'S A HINT: When your customers buy 


chicks or feed, recommend Dr. Salsbury’s — was given to normal 

PHEN-O-SAL; you'll do them a real service— “toe ee hours later, an. 

make an extra sale! Explain that it pays to ae showed constituents of 

start chicks right with Dr. Salsbury’s PHEN-O- en-O-Sal in: 

SAL! Now, more than ever, it pays to concen- @ CRO 

trate on the Dr. Salsbury line. You never need e 4 : ———— 

to substitute an “off brand” and risk losing a © CECA : aa and 

customer! EXCRETIONS 

@ Recommend Dr. Salsbury’s dependable... Phen-O.Sa] stays acti 

CAN-PHO-SAL—medicated spray and inhalant for er! (1) Checks germ grown a, 
colds, brooder pneumonia. chi (2) medicates 

NIC-SAL—roost paint to kill lice and mites. gestive system! 


CHARLES city. IOWA 


TAKE THE 

DOVBLE DUTY* ORINKING 
WATER MEDICINE 
EVERY TIME!” 


@ Dr. Salsbury’s PHEN-O-SAL combats chick 
bowel troubles two ways—(l) checks germ 
growth in drinking water, (2) medicates chick's 
digestive system. PHEN-O-SAL gives this 
double duty* action because it’s non-oxidizing 


36 PROOF that PHEN-O-SAL 
gives DOUBLE DUTY 


Drinking water (co i 
ntainin 
8 Phen-O.Sal tablets per 


Nation wide POULTRY | 
HEALTH SERVICE 


Dealer Tais- 
ers’ guide to dependable poultry 
health service. 


A NATION-WIDE POULTRY HEALTH SERVICE 


26¢ 


as the feed you handle, or the grain you 
process from your own formula. Farmers 
are machine minded. When you sell the 
efficiency of your grinders, mixers, shellers, 
cleaners, etc., you help sell your mer- 
chandise. 

(3) Advertise when business is good to 
keep it good. When business is dull, ad- 
vertise to improve it. Many feed dealers 
use newspaper advertising alone. Others 
use only direct mail. Many use both and 
attribute the rapid growth of their busi- 
ness to advertising. 

(4) Personal contacts—calling on custom- 
ers and prospects at their homes. This is 
considered best of all by many dealers 
who have built up a solid volume of trade. 
One dealer recently pointed out that as 
farmers will be busy this year direct sales 
contact should be made as a service to 
the farmer rather than a direct bid for 
business. 

(5) “Keep informed of your customers’ 
live stock and poultry in respect to health, 
productivity, growth and losses, if any, 
from various causes. Try to find the trouble, 
diagnose ailments, with the assistance of 
a veterinary if necessary, correct troubles 
by proper remedies or improved feeding 
methods. Results accomplished to better 
these conditions will insure life long cus- 
tomers,’ this dealer said. 


(6) When you begin to advertise, keep 
it up. Your first call, your first letter, mail- 
ing card or newspaper advertisement is 
only an introduction. Advertise regularly 
and persistently on seasonable merchan- 
dise. A mailing piece sent out once a 
month to 100 selected prospects is more 
effective than 5000 general mailings once 
a year. 

(7) Diversification has proved a life 
saver for most businesses. It is especially 
true in the feed business. Carry extra 
merchandise that is directly related to the 
live stock and poultry industry. Most deal- 
ers prefer nationally advertised feeds, 
concentrates, well known remedies and 
packaged goods. It is good practice, they 
claim, to sell bulk supplies in large 
amounts or small. Don't overlook the profit 
possibilities of drinking fountains, feeders, 
brooders, etc. Because of the present labor 
shortage many feed dealers have found 
milking machines a profitable sideline item. 

“The more items you sell,” one dealer 
pointed out, “the more voluntary contacts 
you get and that all adds up to higher 
sales, better profits and is a definite con- 
tribution to community advancement.” 

Business this year will be good—very 
good. Farmers will have more money than 
usual. This is an ideal time to put your 
business on a cash basis and devote extra 
effort to build solidly for the trying years 
ahead. 


@ EARL RANDALL, Tekonsha, Mich., op- 
erator of the Randall Mills, died March 17 
following an illness of several months. 

@ BRANDT FEED STORE, Pewaukee, Wis., 
operated by Ben S. Brandt, was badly 
damaged by fire last month. Damage was 
estimated at $5,000. An overheated stove 
in the office was believed to have caused 
the blaze. 
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Lf YBRID alfalfas bred like hybrid corn 
in four-way crosses for superior quali- 
ties and for the same kind of high produc- 
tion that results from hybrid vigor are in 
prospect, says the United States depart- 
ment of agriculture. A new method of 
breeding and managing the plants that 
bear the hybrid seed has been developed 
and tested on a limited scale. Similarly 
managed seed fields would supply the 
commercial alfalfa seed for planting of the 
hay and pasture acreage. 

Alfalfa, highly desirable as a feed for 
livestock because of its vitamin, mineral, 
and high protein content, is the most im- 
portant hay crop grown in the United 
States, and an important pasture crop, as 
well. Recently, it has been gaining favor 
with livestock feeders for use as ensilage. 
Because it is a deep-rooted legume, it 
ranks among the best soil building crops. 
Last year farmers grew nearly 15 million 
acres. 

As with hybrid corn, commercial alfalfa 
seed will be bred from selected and tested 
foundation plants that hybridize well to 
produce desirable, vigorous, and generally 
uniform plants. Fields planted with hybrid 
seed would be expected to yield materially 
more than if seeded with ordinary open- 
pollinated seed. Early indications point to 
alfalfa yield increases on a par with the 
gains from use of hybrid corn seed. 

A special advantage to the farmer is 
that the new method promises to make it 
practical for farmers in the many areas 
where alfalfa is an important crop, but 
does not seed well, to get seed especially 
adapted to their growing condition but 
produced in other areas where conditions 
are favorable for seed production. For 
example, when experiment has identified 
four plants that combine to make a hybrid 
that is productive, disease-resistant, and 
winter-hardy in New England, it should 
be possible to ship stocks of the four plants 
to the warm and dry Southwest and to 
grow the seed under irrigation. Such seed 
should retain the qualities of the original 
cross and should be as winter-hardy as the 
tested and adapted original hybrid. 

“It will be much simpler to make the 
first generation commercial double crosses 
in alfalfa than it is in corn,” says H. M. 
Tysdal, agronomist of the bureau of plant 
industry specializing in alfalfa breeding 
with headquarters at Lincoln, Neb., where 
he is cooperating with the agronomy de- 
partment of the University of Nebraska. 

One reason why it will be easier to 
make the four-way cross in a hybrid al- 
falfa is that alfalfa is a perennial plant. 
Once four desirable foundation plants 
have been identified, they can be multi- 
plied by rooting slips, and the same cross 
can be repeated year after year. With 
corn, an annual, the foundation strain has 
to be maintained by continuing inbreed- 
ing. Some inbreeding may prove desirable 
with alfalfa but inbreeding may not prove 
necessary and need not be continued after 
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developments offer 
new possibilities 


foundation plants have been selected. 
The point at which Dr. Tysdal’s method 
contrasts most sharply with previous trends 
in alfalfa breeding is the emphasis he puts 
on “self-sterile’ plants as desirable foun- 
dation material for making the four-way 
crosses. In trying to improve alfalfa, either 


by selecting superior plants or by develop- 
ment of so-called “synthetic strains,” the 
tendency has been to make use of alfalfa 
plants that were good seeders even under 
unfavorable conditions. 

Many of these “good seeders” were like- 
ly to be the plants that could be fertilized 
with their own pollen. Thus much of this 
seed was really inbred. Alfalfa is like corn 
in showing a sharp drop in vigor and pro- 
ductiveness as a result of inbreeding, ac- 
cording to recent experiments by the bu- 
reau designed to establish this point. Also 
this inbreeding cuts off the chance for the 
higher yields associated with “hybrid vig- 
or’, although these grain are as definite in 
alfalfa as in corn. 

This new method of alfalfa breeding is 


@ All of us will get along without some things and will 
do with less of some others because the war must be 


won. 


Available materials and supplies must be used 


where they will do the most good. 


Vital munitions—ships and planes and tanks—require 


the selection of the most efficient materials. 


Vital feed 


rations require similar care for maximum efficiency. 


Feed men are “subcontractors” with the poultrymen 
of America, who take their job seriously and will not 
short change their responsibility in producing for war- 


time needs. 


Partial substitutions may be necessary in egg mashes, 
with somewhat inferior results, but in war or peace 
nothing can fully take the place of dry buttermilk or 
dry skim milk in rations for starting chicks or starting 


poults. 


For help in building your feed formulas “war style”, 


consult our Feed Service department. 


obligation. 


There is no 


- AMERICAN DRY MILK INSTITUTE, INC 


221 N. LA SALLE 


STREET, CHICAGO 
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not yet on a commercial basis, the depart- 
ment emphasizes. But there is reason to 
think that the spade work has been done 
and that the method can be put to practi- 
cal use. Hybrid alfalfa breeding is now at 
a stage comparable with hybrid corn 


breeding 20 years ago. At that time a 
way had been devised to breed higher 


of coming events 


California Hay, Grain & Feed 
Dealers Association, Hotel Bilt- 
more, Los Angeles, Calif. 

Nebraska Grain Dealers and Man- 
agers Association, Hotel Fon- 
tenelle, Omaha, Neb. April 26-27 

American Corn Millers Federation, 
Morrison Hotel, Chicago, Ill. 

Millers’ National Federation, 
Edgewater Beach Hotel, Chi- 
Gaga; April 30-May 1 

Illinois Grain Dealers Association, 
Hotel Pere Marquette, Peoria, 

American Millers Association, 
Netherland Plaza Hotel, Cincin- 

Texas Feed Manufacturers Asso- 
ciation, Adolphus Hotel, Dallas, 

Texas Grain & Feed Dealers Asso- 
ciation, Adolphus Hotel, Dallas, 
May 8-9 

Kansas Grain, Feed & Seed Deal- 
ers Association, Lora Locke Ho- 
tel, Dodge City, Kan.. .May 11-12 

Oklahoma Grain & Feed Dealers 
Association, Youngblood Hotel, 
ASG: .. May 13-14 

Panhandle Grain & Feed Dealers 
Association, Amarillo, Tex. 

May 15-16 

Oregon Feed & Seed Dealers As- 
sociation, Multnomah Hotel, 
Portland; Ore. ........< May 22 

American Feed Manufacturers’ As- 
sociation, French Lick Springs 
Hotel, French Lick, Ind..June 4-6 


Central Retail Feed Association, 
Schroeder Hotel, Milwaukee, 


Eastern Federation of Feed Mer- 
chants, Arlington Hotel, Bing- 

Ohio Grain, Mill & Feed Dealers 
Association, Deshler - Wallick 
Hotel, Columbus, O.. June 18-19 

American Seed Trade Association, 

New York 

International Baby Chick Associa- 
tion, Civic Auditorium, Grand 
Rapids, Mich. ...... July 21-24 


yielding corn, but only a few lines of in- 
bred foundation material were available, 
and these, as it turned out, were useful 
only in limited areas. Now nearly all the 
Corn Belt states have many inbred stocks. 
Commercial breeders have developed their 
own lines. From year to year combina- 
tions have been discovered that are better 
than the ones of a few years before. Thus 
the hybrids have been improved, and new 
hybrids are being developed to fit condi- 
tions that vary from those the older hy- 
brids fitted. 

The new departure in alfalfa breeding is 
one of the early results of the recently in- 
tensified program of research into the fun- 
damentals of forage crop breeding. It in- 
volves a direct reversal of some of the rule- 
of-thumb tendencies in alfalfa breeding. 
H. L. Westover in charge of alfalfa breed- 
ing, and O. S. Aamodt, in charge of the 
general program of forage crop improve- 
ment, agree with Dr. Tysdal that similar 
studies of several other grass crops may be 
expected to develop opportunities for simi- 
lar improvement of other forage crops. 


NEWSY 

I think the March issue of The Feed Bag 
is one of the finest issues of a feed paper 
I have ever seen. It is one I am sure will 
be carefully read and appreciated by 
every feed man who receives it. It is new- 
sy, informative, and right up to the minute 


on the material that it contains. I think 
you are to be complimented on the many 
excellent articles as well as the very com- 
plete revised “Food for Freedom” chart. 
James H. Murphy, 
Murphy Products Co. 
Burlington, Wis. 


* * * 


EDITORIAL 
We want to compliment you upon the 

fine editorial “After The War’ in the 
March issue of The Feed Bag. As far as 
the various members of the feeding indus- 
tries are concerned, we believe that ex- 
presses our job in the war just about to 

W. R. Bates 

Moorman Mfg. Co. 

Quincy, Ill. 


* * * 


CONGRATULATIONS 
You certainly are to be congratulated on 
the very splendid work that you have done 
in getting out the Red Book for 1942. 
A. F. Seay 
Purina Mills, 
St. Louis, Mo. 


* * * 


EXCELLENT 
I think your publication did a fine job 

in handling our millfeed futures) market 
and want to congratulate you upon the 
excellence of your 1942 Feed Bag Red 
Book. 

W. J. Krings 

Merchants’ Exchange 

St. Louis, Mo. 


CLIPPED 
Will you please send me an extra copy 

of The Feed Bag? I have clipped so many 
pages here and there and routed them to 
others in our organization that my copy 
looks something like last summer's straw 
hat after it was run over by a truck. One 
of the things which attracted most atten- 
tion was the new agricultural production 
quotas shown in the chart which occupied 
your center spread. 

Don Ross 

Merchandising Manager 

Successful Farming 

Des Moines, 


* * * 


COMPLIMENT 
I want to compliment you very much on 

the appearance and contents of the March 
issue of The Feed Bag. I think it is your 
best effort to date and will stand compari- 
son with any trade magazine that I have 
seen. The cover design is very striking and 
the pictures and typography are excellent. 

Robert Herrick, 

Herrick Feed Co., 

Harvard, Ill. 


* * * 
SPLENDID 
We iook the liberty of sending a reprint 

of your March editorial to our dealers with- 
out even waiting for your permission. We 
feel that what you have said is so true 
and echoes so well the thoughts of all of 
us, that no time should be lost in giving it 
the greatest publicity. It was a splendid 
article. 

A. B. Geeson, 

National Oats Co., 

East St. Louis, Ill. 


* * * 
VALUABLE 
The 1942 Feed Bag Red Book is certainly 
chock-full of valuable information and 
“feed for thought” for every feed manu- 
facturer, feed dealer and salesman. | al- 
ways enjoy reading The Feed Bag and es- 
pecially your editorials which are right to 
the point. 
H. H. Goeltzer 
Corn Products Sales Co. 
Milwaukee, Wis. 


BEST 
We certainly appreciated receiving a 
copy of the 1942 Buyer’s Guide. It is made 
up in a splendid fashion. We think your 
present Red Book is the best you have 
ever put out. 
I. J. Stromnes 
California Hay, Grain & Feed 
Dealers Association 
Sacramento, Cal. 


* * 
INQUIRIES 
The new edition of your 1942 Buyer's 

Guide looks very good to me and already 
we have had several inquiries asking for 
more information about the Land o’ Lakes 
line, which shows that your new issue is 
being carefully read. 

C. A. Johnson 

Land O’ Lakes Creameries, Inc. 

Minneapolis, Minn. 
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CREAM 


SKIMMED THIS WAY | 


MAN FOUND A BETTER WAY 


SEPARATOR 


“DELSTEROL” — ‘‘D’’-Activated Animal 
Sterol—is the outcome of ten years’ re- 
search by Du Pont aimed at finding a 
better and more dependable source of 
Vitamin D for poultry feeds. 

Poultry raisers in all sections of the 
country are now getting the benefit of 
this new, dry and thrifty source of Vita- 
min D. For the list of manufacturers who 
fortify feeds with “Delsterol’’ is steadily 
growing. Tested and used under actual 
farm conditions, it has been proved effect- 
ive and economical. 

NO SCARCITIES — ALWAYS AVAILABLE... 
Made from domestic raw materials, this 
new source of Vitamin D is always avail- 
able, and completely independent of 
world dislocations and scarcity of supply 
resulting from disturbed conditions. 
MANY OTHER ADVANTAGES... .“‘Delsterol’”’ 
is scientifically standardized and always 
uniform in Vitamin D potency. It has ex- 
ceptional stability. Highly concentrated, 
it is more economical to ship and to store. 
Having a powder carrier, it is mixed into 
feeds with ease and accurate dispersion. 
‘“‘Delsterol’’ doesn’t congeal in cold 
weather; doesn’t impart “off” tastes or 
odors. 


DEPENDABLE VITAMIN D...Vitamin D is an 
essential nutritional element, vital to 
chicks for normal growth and sound 
bone development and to mature stock 
for satisfactory egg production and good 
hatchability. ‘“‘Delsterol”’ supplies this 
all-important ingredient in a new, dry 
and thrifty form. 
IDENTIFY “‘DELSTEROL” ON YOUR FEED BAGS 
...On feed bags or tags, the words “‘D”’- 
ACTIVATED ANIMAL STEROL (Vi- 
tamin D)| will identify your use of “‘Del- 
sterol.” This designation for “‘Delsterol” 
has been authorized for feed manufac- 
turers by the Association of American 
Feed Control Officials. 
TECHNICAL SERVICE... Our technical staff 
is prepared to render service and assist- 
ance to poultry feed manufacturers, either 
in the field or in our new air-conditioned 
biological laboratory. These facilities for 
specialized assistance have been devel- 
oped as a constructive service for the 
poultry feed industry, and are now avail- 
able in connection with essential poul- 
try-feeding problems. 
Write for informative booklet 

E. I. du Pont de Nemours & Co. (inc.) 

Organic Chemicals Dept., Wilmington, Del. 


DELSTEROL* 


“D’-ACTIVATED ANIMAL STEROL 


© Made from domestic raw materials 

Has a powder carrier 

© Highly concentrated— more economical 
© Always uniform Vitamin D potency 

© Dependable stability—holds its potency 
¢ Permits thorough, even dispersion 

© Doesn't congeal in cold weather 

© Doesn't impart “off” tastes or odors 

© A product of 10 years’ Du Pont research 
© Successfully used on poultry farms 


Look for “‘Delsterol’’ 
advertisements... 


in the April issues of Country Gentleman, 
Poultry Tribune, American Poultry Journal, 
reaching nearly 3,500,000 poultry raisers 
and farmers. “Delsterol” messages appear 
every month in these outstanding publica- 
tions. 


* DELSTEROL—DU PONT’S REGISTERED TRADEMARK FOR ITS “D“-ACTIVATED ANIMAL STEROL 


IDENTIFY 
ON YOUR 
FEED BAGS 
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DON’T LOSE 
YOUR REPUTATION 
THE 
FEED TROUGH 


Just as a tank or plane comes to the testing field to prove its quality, 
poultry and livestock must prove their breeding at the feed trough. 
There your reputation as a mixer or dealer is at stake. Don’t lose it! 


Your customers must produce — more eggs, more chicks, more pork 
and beef, more milk and butter. When you mix mashes, keep that in 
mind. Include no ingredient that doesn’t pay its way, be sure of 
what you’re mixing — that’s how you can help. And if it’s possible 
to replace one ingredient with another that does the same job at a 
lower cost, don’t miss the opportunity to economize. 


For an effective Riboflavin content and a useful potency of Vitamins 
Bl, A and E, mix Produlac Dried in mashes. It is a worthwhile 
replacement for more expensive ingredients, as independently con- 
ducted tests have proved. In scientific feeding trials when tested 
under a variety of conditions, Produlac Dried covered itself with 
glory, successfully replacing dried skimmilk in amounts up to 100%. 


Mix Produlac Dried with its effective content of yeast and lactic acid. 
When your customers’ poultry or livestock come to the feed trough, 


be sure they get what they need to start production . 
your reputation. 


. and boost 


DOES NOT CAKE NOR HARDEN iN 


FEED DEALERS: Write today for a supply 


of Produlac Dried folders which tell the ; 
complete story of this remarkable ingredient, " 
explain methods of mixing, etc. Ril i 


with 


PRODULAC 


. National Distillers Products Corporation 
Grain Products Division * 120 Broadway, New York 


Used Leg Bands Must 
Be Turned In On New 


Poultrymen who will need aluminum leg 
and wing bands during 1943 must offer a 
specified amount of old aluminum to the 
manufacturer for reprocessing in order to 
have their orders filled according to an 
announcement by the United States depart- 
ment of agriculture. © 

All persons ordering aluminum wing 
bands in 1943 must send to the band com- 
pany, one and a half pounds of used alu- 
minum leg bands for each 1,000 wing 
bands to be purchased. Salvaged bands 
must be forwarded not later than Aug. 1 
and other forms of aluminum such as 
kitchen utensils cannot be accepted. 

No satisfactory substitutes have been de- 
veloped for aluminum wing bands the de- 
partment stated although there are a 
number of satisfactory non-aluminum leg 
bands available. 


Report Progress On 
Larvacide Research 


An inexpensive method of assuring bet- 
ter insect control in local farm-stored grain 
is expected to result from the research 
work now being carried on by Joseph 
Enke, at Ohio State university, Columbus, 
Ohio, according to an announcement by 
Innis, Speiden & Co., manufacturers of in- 
dustrial chemicals, gums and waxes. 

The company, which maintains general 
offices in New York City is sponsoring the 
fellowship in the department of entomology 
under which Mr. Enke is carrying on his 
research work. 

Dr. J. M. Bickerton and C. C. Johnson of 
the Innis, Speiden & Co., larvacide re- 
search committee, held a round table dis- 
cussion with Dr. F. L. Campbell of Ohio 
State university, and Mr. Enke recently, at 
which the latter presented an interesting 
series of demonstrations of his newly de- 
veloped techniques and simple equipment 
for weevil treatment of grain in farm 
storage. 

Plans for future research along these 
lines were formulated and later the best 
technique and equipment will be passed 
on to local farmers to observe adaptability 
to actual field conditions. The results are 
expected to be of great interest to eleva- 
tors and mills throughout the country. 

@ H. WALLACE REIMANN, Shelbyville, 
Ind., a former president of the Indiana 
Grain Dealers association was notified last 
month that his son Lieut. Charles J. Rei- 
mann, 26, had been killed in a navy plane 
crash on the Columbia river. 

@ SAVANNA ELEVATOR, Savanna, Ill., 
has installed a new unloading platform 
and a device for elevating grain. 

NEW REPRESENTATIVE 

J. W. Rayney, western sales manager for 
Silmo Sales Corp., Vineland, N. J., has an- 
nounced the appointment of Robert L. 
Boylan as sales representative for the 
South West. Mr. Boylan will have his 
headquarters at Kansas City, Mo., where 
he formerly operated a brokerage business. 
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OU don't have to feed the 

farmer's hogs or clean out his 

barns but if you want to be 

a success in the feed business 
you should give the farmer the serv- 
ice to which he is entitled and for 
which he is willing to pay.” 

Such is the opinion of Herman 
“Jack” Jensen, partner and sales 
manager of the Golden Sun Milling 
Co., Estherville, lowa. And Mr. Jen- 
sen is entitled to his opinion, hav- 
ing been in the feed business since 
1925 when his father, H. N. Jensen, 
founded the business and put his 
sons to work in it. Herman and his 
brother, Lawrence, bought the busi- 
ness from their father in 1937 and 
now own it jointly. Herman, better 
known throughout northern Iowa 
and southern Minnesota as “Jack” 
is the sales manager while Law- 
rence operates the milling and pro- 
duction end of the business. 


That the Jensen brothers have 
made a success of their business is 
evident from the manner in which 
it has grown. At first the firm oper- 
ated a small mill, did custom grind- 
ing, and had a small retail sales 
room which it kept stocked with 
various feeds and seeds. Soon a 
warehouse was added for storing 
supplies, and hay, flour, and coal 
were added to the commodities 
handled by the store. Mr. Jensen 
and his sons had a large group of 
friends and acquaintances to form 
the nucleus of their customers, and 
having been farmers themselves, 
knew how to deal and treat with 
the farm trade. Since the beginning 
the firm has always emphasized 
service. 


“When I say service, I mean pro- 
vide customers with good reliable 
feeds at a fair price, give them ex- 
pert instructions as to how to use 
the products they buy, and serve 
them promptly and _ courteously 
when you call on them or when 
they call on you,” Mr. Jensen ex- 
plains. “We have two retail stores 
now, and also operate a milling 
and mixing business in which we 
manufacture our own line of com- 
mercial feeds, known as Golden 
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of thriving feed business 
operated by jensen bros. 


Sun feeds and Red Top feeds. In 
our retail store here and also one 
which we have at Fairmont, Minn., 
we try to put into practice the prin- 
ciples of selling and merchandising 
which we have learned in the busi- 
ness and which we want our deal- 
ers to follow. 


“We believe that cut-price feeds 
and cut-price retailing will not 
build a profitable business nor ren- 
der proper service to the feeders 
and farmers. Customers usually are 
smart enough to know that every 
business must make a profit or close 
its doors. We have had cut-rate 
competition several times in Esther- 
ville and although we may have 
lost a little of our volume to them, 
we came out ahead in the long run 
and never have we cut our quality 
in order to meet low prices. We be- 
lieve that people want quality feeds 
and supplies, and that they are 
willing to pay a FAIR price.” 

Persons who have watched Mr. 
Jensen at work in the front sales 
room of his Estherville store know, 
however, that the service which he 
personally renders in waiting on 
his customers has much to do with 
his success. He has a friendly, 
charming personality, knows near- 
ly everyone who comes into the 
store and is able to call them by 
their names or nick-names. When 
waiting on women, he is quick to 
assign one of his helpers to load up 
the waiting cars and trucks, and if 
no helper is immediately available, 
he grabs the bags and commences 
throwing them around himself. His 
quick, engaging smile and his seri- 
ous good humor make a hit with 
everyone. 


SERVICE has always been the 
watchword at the Golden Sun 
Milling Co., Estherville, lowa. 
Here are two exterior views 
of the plant showing the mod- 
ern arrangement and drive-in 
facilities. 


Among the services which the 
Golden Sun Milling Co., has ren- 
dered to its patrons and prospective 
customers recently is the publica- 
tion of a small, 36 page feeders’ 
guide, giving instructions for the 
use of the various feeds which they 
manufacture or retail. The book 
contains special instructions for 
raising poultry and turkeys, a spe- 
cial section for feeding pigs and 
hogs, and information about the 
use of vitamins A and D. 


“I have no doubt but what a 
booklet similar to ours could be 
used with success by every retail 
feed dealer in the country. It is an 
excellent advertising piece, and 
provides a much-needed service,” 
Mr. Jensen declares. 


In their hulling, grinding, and 
mixing department, the Golden Sun 
Milling Co., again puts service to 
the front. The entire plant is so ar- 
ranged that they can service their 
customers rapidly, thus avoiding 
undue waiting. They provide the 
most modern of drive-in service and 
dumping facilities. The dust and 
dirt of the grinder is kept from the 
customer, who is free to leave his 
truck and visit the office or sales 
room. A full staff of workers and 
operators is ready to do the work 


in the grinding, hulling, and mixing . 


departments. Altogether 24 persons 


(Continued on Page Sixty-one) 
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You Can’t Fool 
Mother Nature 


Minerals in the soil show up in 
grasses, grains and other crops 
grown on it. Where iodine is lack- 
ing, as for example in the so-called 
goiter belt, we find both the food 
material grown there and the water 
lacking in iodine. On the other hand, 
vegetable matter that grows in the 
sea and animals and fish from the 
ocean, are rich in iodine, for the sea 
is rich in it. 

The same is true with other ele- 
ments, such as calcium, manganese 
and other minerals, even of the 
“trace”’ variety. The soil must have 
them if we are to nna tnem in the 
crops that grow from the soil. 


That is why we must add minerals 
to the rations of our livestock and 
poultry. We are feeding them for 
heavy production — we must give 
them the raw materials with which 
to produce. If we don’t make those 
additions, our producers break down. 
When we try to fool Mother Nature, 
we fool only ourselves, and we lose 
money by so doing. 


In the Feed 


Manganese and iodine, or both, may be 
had in combination with Lime Crest Cal- 
cite Flour. Straight Lime Crest Calcite 
Flour is available, if desired. Ample amounts 
are needed in all poultry and animal rations. 


An accident 
is going to 
happen if | 
don’t get more 
of the right 
things to eat” 


“My hens are laying their heads 


And that is exactly what has happened to 
millions of birds in the history of the Ameri- 
can poultry industry. Drained dry of calcium 
because of heavy egg production, and goaded 
by a high protein egg ration, many a hard- 
working hen has laid down and died from 
lack of ability to carry on. The owner lost 
money when that hen lost her life. 


CALCITE 


Whether picked up in the form of grit from 
a hopper or taken in the form of Lime Crest 
Calcite flour in the ration, the famous six- 
sided crystal brings to the laying hen or grow- 
ing stock the calcium they need. 
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LIMESTONE PRODUCTS CORP. OF AMERICA 


BOX 6, NEWTON, NEW JERSEY 
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Change Location Of 
I. B. C. A. Convention 


Another shift in convention cities occa- 
sioned by the nation’s war efforts was re- 
vealed last month when it was announced 
that the 1942 International Baby Chick 
association convention would be held at 
Grand Rapids, Mich., instead of New Or- 
leans, La., as originally planned. The dates, 
July 21-24, remain unchanged. 

The change was voted at a special 
meeting of the executive directors after 
the association had been notified that the 
federal government had taken over most of 
the exhibit area in the New Orleans audi- 
torium. 

The board announced that invitations 
had also been received from seven other 
cities, each anxious to act as host. Bids 
were received from: Cleveland, Ohio; Buf- 
falo, N. Y.; St. Louis, Mo., Kansas City, Mo., 
St. Paul, Chicago, and Minneapolis. 


Warns Against Use 
Of “Bargain” Seeds 


With food production of tremendous im- 
portance in the nation’s victory program, 
this year more than ever before, farmers 
cannot afford to gamble time, labor and 
money by planting poor seeds. 

To help speed production for victory, the 
Wisconsin department of agriculture rec- 
ommends that only the best seed be plant- 
ed because the loss of crops through poor 
seeds affects the family, community and 
nation. 

“You get the best only when you plant 
tried, true and recommended varieties that 
have been tested and labeled so that you 
know what you are getting,” states Henry 
Lunz, inspector in charge of seed and 
weed control for the department. 

“Bargain” or “cheap” seed may be a 
bargain for the seller but not for the buyer, 
Lunz warns, asserting that seed is sold 
cheap because it is of unknown quality or 
low in quality. A price that is too low can 
only mean low quality, he points out, since 
market values of seeds are well-stabilized. 

Lunz also cautions against paying too 
much for speed. “While it is commendable 
to want the best, do not be mislead by 
the seed agent who wants to sell you 
‘wonder’ crops at a fancy price,” he ad- 
vises. “The seed may be fine in appear- 
ance but may not be adapted to this cli- 
mate.” 

@ CORNELIUS F. COUGHLIN, 81, Buffalo, 
N. Y., elevator manager and harbor mas- 
ter, died March 3. 
CRAMER PROMOTED 

Donald D. Davis, president of General 
Mills, Inc., Minneapolis, Minn., has an- 
nounced the appointment of Harold R. 
Cramer as vice president of the south- 
western division of General Mills, with 
headquarters in Oklahoma City. Mr. Cram- 
er has been associated with the company 
for 26 years and has had a prominent part 
in the organization of the Grocery Products 
division, the four branch offices and the 
personnel of the southwestern division. 
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INCE the mixed feed industry 

is so directly concerned with 

your activities, I shall take the 
liberty of discussing it as an exam- 
ple. The feed industry's reliance 
upon, and constant study of, poultry 
research work has given its mem- 
bers a far better insight into your 
activities than you may be fully 
aware. We note with pride that 
your contributions to the store of 
poultry science information are 
growing in number and importance 
from year to year and that the rap- 
id dissemination of this information 
in usuable form is being accom- 
plished in a most efficient manner 
by your extension services. Your 
sympathetic co-operation and prac- 
tical working relationship with ethi- 
cal commercial groups is evidence 
of your progressiveness and of your 
recognition of the importance of all 
components of a successful southern 
poultry industry. 

For instance, it is gratifying and 
assuring to have you give each 
feed, whether home-mixed or com- 
mercial, its rightful place and to 
show no hesitancy in recommend- 
ing commercial feeds whenever 
they fulfill the requirements of a 
given situation better than can rea- 
sonably be expected of shovel mix- 
tures of the limited variety of ma- 
terials ordinarily available. This at- 
titude encourages the manufacture 
of better feeds that will justify more 
fully their place in the economy of 
poultry production. Likewise, it 
builds confidence in the thorough- 
ness of your deliberations and the 
justice of your decisions concerning 
changes that need to be made for 
the benefit of pratical poultrymen. 
Thus the southern feed manufactur- 
ers look to you to point out limita- 
tions as well as advantages and 
even to set up goals and criteria for 
improving their products while you 
take the extension facilities and po- 
tential supplies of this growing in- 
dustry into consideration in plan- 
ning the application of research 
work and consummation of far- 
reaching production programs. 

This group recognizes the posi- 
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has benefited by many 
improvements in feeds 


tion of the mixed feed industry as 
an indispensable agricultural enter- 
prise. It looks upon its steady and 
substantial growth as evidence of 
the soundness of our livestock and 


This interesting address by H. L. Mc- 
George, Vice President, Royal-Stafolife 
Mills, Memphis, Tenn., was recently de- 
livered at the 43rd annual convention of 
the Southern Agricultural Workers—Poul- 
try Section. Mr. McGeorge discussed 
ways in which the commercial organiza- 
tions, experiment stations, colleges and 
extension workers can further the com- 
mon interest of both groups. 


poultry development. Poultry hus- 
bandry in particular has benefited 
by the enormous improvement in 
the quality and uniformity of feeds 
and by their greater availability 
through an efficient system of dis- 
tribution. The mixed feed industry 
collects the best available materials 
from widely separated, and some 
times shifting, sources. It standard- 
izes, processes and blends them in- 
to uniformly effective preparations 
under laboratory control and puts 
them within easy reach of everyone 
interested in poultry keeping. 

The industry has developed meth- 
ods of preserving, assaying and 
storing materials rich in certain nu- 
tritional values in seasons of abund- 
ance for use in seasons of scarcity. 
It has provided for the most efficient 
utilization of many agricultural by- 
products, has contributed processes 
for their improvement and in some 
cases has assured the success of im- 
portant agricultural enterprises by 
establishing a market for their by- 
products. 

The mixed feed industry and the 
official agricultural agencies, in- 
cluding the colleges, experiment 
stations and poultry extension de- 
partments, are working closer to- 
gether than ever before. This is due 
to a better understanding between 


the groups and is the natural out- 
come of working toward common 
objectives. 

Through their buying standards, 
feed manufacturers exert a tremen- 
dous influence upon the improve- 
ment of the quality of poultry feed 
ingredients. Through their applica- 
tion of standards, as rapidly as they 
can be set up, they not only bene- 
fit themselves by getting more for 
their money, but they benefit their 
feeders and hence the whole poul- 
try industry by securing better feed- 
ing results. Under the pressure of 
the exacting market requirements 
of these buyers the processing of 
various by-products has been stud- 
ied from the standpoint of feeding 
results. Today soybean oil meal is 
enhanced in feeding value by care- 
fully controlled processes develop- 
ed with the ultimate animal or fowl 
consumer in mind. Under the same 
influence, alfalfa meal is evaluated 
on the basis of its carotene as well 
as its protein and fiber content. Fish 
liver oils and other vitamin concen- 
trates have come to be standard- 
ized according to their ability to 
protect baby chicks against defi- 
ciency of their vitamins and these 
standards are expressed in terms of 
chick units. New criteria are being 
developed for evaluating meat and 
fish products that are far in ad- 
vance of official definitions. Devices 
for collecting gases evolved in de- 
composition, bacteria with selective 
requirements for growth, fermenta- 
tion tests and other adaptations 
from the chemical, physical and 
biological laboratories are being 
employed in an effort to get the 
most feeding value for each dollar 
spent for ingredients. In fact, the 
progressive feed manufacturer is 
meeting standards far ahead of 
those imposed by regulatory offi- 
cials and is actually taking the lead 
toward more accurate definitions 
and more strict regulations. He ap- 
preciates a well informed and dis- 


criminating buyer of his products, so he 
conducts sincere and far-reaching cam- 
paigns to teach poultrymen the facts 
about feeding and to challenge them to 
try his products against their enlight- 
ened judgment of results to be expect- 
ed of the best. Oftentimes he demands the 
imposition of new regulations to protect 
him against less scrupulous or less cap- 
able competitors. His success is not predi- 
cated upon the hoarding of information, 
formulae and trade secrets from his cus- 
tomers and competitors, but rather upon 
working eternally for the improvement of 
his ingredients, processes, controls and 
finished products. It is, therefore, to his 
selfish interest that he keep up to the min- 
ute with poultry research and that he 
sirive constantly to make a real contribu- 
tion to better poultry feeding. 

The development of commercial chick 
rations capable of meeting the full nutri- 
tive requirements of chicks in confinement 
or out of the usual brooding season has 
made it practical to raise chicks in batter- 
ies or hovers the year round. This, in turn, 
has opened a vast market for broilers and 
has made it possible for chicks to be raised 
under many heretofore unfavorable condi- 
tions. 

Modern commercial poultry feeds have 
afforded poultrymen laboratory protection 
in the purchase of their feeds and have 
extended the advantages arising from keen 
competition in striving to satisfy the nutri- 
tional needs of their flocks. Naturally, the 
human element has been eliminated as 
far as practicable. With uniformity of even 
complex feeds, established clear-cut sys- 
tems of poultry raising have been made 
possible. Feeding has been reduced to 
such simple terms that rank amateurs can 
now undertake the growing of chickens 
with far more assurance of success than 
could the experienced poultrymen of a 
generation ago. The science of feeding has 
largely replaced the art of feeding and the 
greater part of the science has been ap- 
plied before the feed has been placed in 
convenient and attractive packages to be 
delivered fresh and sealed to feeder. 

Incidental to the manufacture of mixed 
feeds are various operations which pro- 
tect against injury and fatalities among 
livestock and poultry. For instance, far 
more care is exercised in moisture con- 
trol than is conceivable under other con- 
ditions. Metal and fibrous materials are 
removed by special screening. Finally, an 
exceptionally uniform mechanical mixture 
is made of ingredients that have had to 
withstand the scrutiny of trained and expe- 
rienced feed men as well as the exacting 
standards of the chemical laboratory. 

Until we came to know them, some of 
us in industry may have visualized agri- 
cultural college, experiment station and 
extension men as soft, theoretical eccen- 
trics, but now we know them as regular 
fellows with all the human qualities, good 
and bad, which we find among our busi- 
ness associates. We are coming to appre- 
ciate their religious devotion to definite 
missions in life and to understand their 
reluctance to depart from the pursuit of 
definite ideals, even under terrific econ- 
omic pressure. The admiration of commer- 
cial organizations for the work of these 
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men is reflected by the increasing numbers 
that have been transplanted, even from 
your group, into places where they can 
help in giving a scientific approach to 
commercial application of your findings 
and experiences. 

In a sense, members of your group, as 
well as those of commercial organizations, 
are engaged in selling — those of your 
group in ideas intended to promote greater 
efficiency and better living. And of our 
group in selling actual goods or service 
that will ultimately be reflected in a better 
market for these goods. 

In comparing these selling jobs, one is 
impressed by the fact that official agricul- 
tural agencies have less opportunity to 
check upon the immediate use made of 
knowledge imparted to the farmer, where- 
as, the reaction to the commercial man's 
selling efforts are reflected directly in sales. 
If a recommendation is unsound in any 
respect, fails to meet the particular situa- 
tion, or is misunderstood by the feeder, the 
sales response gives the feed manufacturer 
a better indication of the failure of his 
efforts than is afforded the extension work- 
er. If the response is unsatisfactory, a new 
approach is made. The manufacturer is 
capable of popularizing the work of the 
poultry scientist and of effectively bridging 
the gap between discovery and applica- 
tion. He provides the most efficient means 
of bringing newly established practices to 
the poultryman in usuable form. 

The large number of men engaged in 


the selling of feed and contacting feeders 
is significant. Not only do they contact 
more feeders individually than is possible 
for extension specialists and university em- 
ployes directly concerned with animal hus- 
bandry, but they keep in closer touch with 
them either through business dealings or 
repeated calls. They exert a tremendous 
influence upon feeding practices employed 
on the farms. Whether their advice and 
teachings are sound and constructive or in 
conflict with state college recommendations 
depend a great deal upon their sources of 
information and upon the co-ordination of 
their efforts with those of agricultural col- 
lege, experiment station and extension 
workers. Obviously, they can be a valu- 
able asset or conceivably an actual lia- 
bility. These men are worthy of consider- 
able time and patience on the part of 
agricultural college, experiment station 
and extension workers if for no other rea- 
son than the opportunity that they afford 
for multiplying the usefulness of these 
agencies. Before passing too drastic judg- 
ment on individuals of this group, remem- 
ber that to survive, they must be able to 
influence feeders sufficiently to show a 
good sales record. This implies to an in- 
creasing degree the convincing presenta- 
tion of definite feeding programs. 


Commercial organizations with extensive 
contacts among farmers and poultrymen 
can be of great help to the agricultural 


(Continued on Page Thirty-eight) 


“I wish it would stop raining—I know we've finished this several times already.” 
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WHAT MAKES FEED 
FRANCHISE VALUABLE? 


Ask a Larro or Gold Medal dealer what it is that puts the real value 
into his feed franchise. Here are some of the points he will stress: 


@® QUALITY PRODUCTS @ EXCLUSIVE TERRITORY 
@ PROGRESSIVE RESEARCH @ A COMPLETE LINE 

@ REPEAT SALES @ EXCELLENT SALES HELP 
@ LOYAL CUSTOMERS @ DEPENDABLE SERVICE 
@ EFFECTIVE ADVERTISING @ LONG EXPERIENCE 


@ PROFIT for YOU and YOUR CUSTOMER, TOO 


“Farm-Tested”’ Feeds are developed and proved at Larro Research Farm. Asa result, aGold Medal ora Larro 
franchise offers you the privilege of giving your feeders the benefit of knowledge gleaned during years of 
testing by our research staff. There may be a dealership open in your territory RIGHT NOW! Write today! 


GENERAL MILLS, INC. LARROWE MILLING COMPANY 
(Trade Name) 
Central Division Division of General Mills, Inc. 
Minneapolis Kansas City Detroit, Michigan 


Farm-tested” is a registered trade mark of General Mills, Inc. 


arve MEDAL 


66 


REG. U. S. PAT. OFF. 


FEEDS 
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Breeds 


ARL H. FULLER, owner of the 

old Fuller's Mill, Schenectady, 

N. Y., has the knack of bring- 
ing new customers to his mill. Nine- 
ty per cent of his sales are made 
right at the door of the mill, and 
here is the reason: Earl Fuller al- 
ways has something new for his 
customers to see at his mill. 


Right in the middle of January, 
he displayed a brooder full of the 
sturdiest lot of baby chicks to be 
found anywhere. They were not 
ordinary baby chicks either. Ship- 
ped direct to him from Mt. Hope, 
which is John D. Rockefeller’s big 
estate in Williamstown, Mass., these 
baby chicks were really worth look- 
ing at. 

Now Mr. Fuller has other chicks 
—hundreds of them; ducks, geese, 
and baby turks as well. Customers 
come from 50 miles and more to 
see and buy from Earl Fuller's poul- 
try display. He has not just the 
usual five or six breeds carried by 
the average dealer; he has over 70 
different breeds from which his cus- 
tomers may choose. And almost al- 
ways, he sells the feed for the baby 
chicks at the same time. He has 
carried the same brand of feed for 
the past 27 years. 

“I added the baby chicks to help 
the feed business,’’ Mr. Fuller ex- 
plained, “and it did. Now my chick 
business is an important item in 
itself. I advertise widely in the 


country newspapers and in the 
classified columns of the city papers 
as well. Single sales to poultrymen 
in my vicinity have gone as high 
as 2,700 to 3,000 poults. 

“Some people tell me that I don't 
have to carry as many as 70 differ- 


of baby chicks attract new 
customers to fuller’s mill 


ent breeds and perhaps I don't,” 
Mr. Fuller continued. “But I have 
found that when a customer can 
always get exactly what he wants 
from me, he is not apt to go else- 
where. 

“I have also had other kinds of 
live displays here at the mill. Some 
time ago, I had a trained pig who 
could do tricks. He ran around the 
mill like a puppy and drew all 
kinds of attention. Finally the police 
department learned of his presence 
here and informed me of something 
I hadn't known. There was a local 
ordinance forbidding the keeping 
of a pig within the city limits—and 
my little pig had to go. 

“Then I had a tame skunk whose 
offensive weapon had been remov- 
ed. I kept him here at the mill for 
about a year and he became quite 
a pet. One of my customers finally 
bought him and took him home. 
When the weather gets warmer, I 
am buying a thoroughbred calf to 
display in my store. While I am not 
situated in an important dairy re- 
gion and the bulk of my business 
is with poultrymen, I know the pres- 
ence of the calf will help the dairy 
feed business just the same. 

“In addition to displays, I have 
two or three important meetings 
here at the mill during a year when 
I have an authority on feeding 
come and talk to my customers. 
The meetings are generally held in 
the evening and we usually have 
a good turn out.” 

Historically, Fuller's Mill is one 
of the oldest mills in the Mohawk 


» Valley, having been founded in the 


year 1715 — 61 years before the 
signing of the Declaration of Inde- 
pendence. Old Dutch settlers and 


ALL feed sales are ‘on a cash 
basis at Fuller's Mill, one of 
the oldest in the Mohawk Val- 
ley. Although this business was 
founded in 1715 the manage- 
ment has always been quick to 
adopt modern merchandising 
methods. 


friendly Mohawk indians once 
brought their grist here to be 
ground. It has been owned by the 
Fuller family for three generations, 
having been purchased by Earl 
Fuller's grandfather over 50 years 
ago, operated by his father for 
many years, and now continues as 
one of Schenectady’s important 
feed centers. 

The mill is located on a main 
travelled thoroughfare near the en- 
trance to the largest manufacturing 
plant owned by the General Elec- 
tric Co. where 30,000 workers are 
engaged in the production of de- 
fense materials. Many of these 
workers are also poultrymen who 
stop at Fuller's Mill on their way 
to and from work at the General 
Electric plant. : 

“I give 10 cents off per 100 to 
the customers who stop at my mill 
to pick up their feed,” Mr. Fuller 
explained, “and in that way I pass 
the savings I make in delivery 
along to my customers. We also 
have a truck, of course, for those 
who are not able or do not find it 
convenient to call. 

“And I always sell for cash, I put 
the cash plan on all sales into effect 
five or six years ago, and although 
there were some customer com- 
plaints at first, 1 am able to report, 
that while I lost a few customers, 
my business over the year did not 
decrease, and for the first time in 
many years, I had no credit losses.” 

At Earl Fuller’s Mill one may also 
see one of the finest Scotties to be 
found anywhere, for Mr. Fuller is a 
dog lover and for many years has 
been president of the Mohawk Val- 
ley Kennel club. Kennel club mem- 
bers and many other dog owners 
in the vicinity know that Earl Fuller 
has the best dog food and the wid- 
est variety to be found in Schenec- 
tady — just another good reason 
why in spite of changing conditions 
in the feed business, customers are 
stopping in increasing numbers at 
the now 227 year old Fuller Mill. 
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Feed Dealers Adopt 


Conservation Plan 


Feed and seed dealers of Cloverdale, 
Ind., have announced an “emergency op- 
eration” plan calling for the cooperation 
of customers in deliveries and in conserv- 
ing bags and containers. 

Following a recent meeting, the dealers 
adopted the following four point conser- 
vation plan which they are asking all cus- 
tomers to observe. 

1. Place orders well in advance of ac- 
tual needs. 

2. Haul or carry purchases whenever 
possible. 

3. Furnish own containers for bulk seeds 
and grain. 

4. Take good care of all sacks and bags 
and resell surplus containers to local deal- 
ers. 

‘The group who formulated the plan was 
composed of representatives of the Miller 
Grain Co., Putnam Co., Farm Bureau Co- 
op., Quality Feed Store, Greencastle Feed 
& Seed Co., and the Ellis Feed Co. 


Shortage Of Forage 
Crop Seeds Feared 


Good forage will be a “money” crop 
this year for producing livestock and live- 
stock products, but seed supplies of some 
forage crops may be scarce, according to 
J. C. Hackleman, crop extension special- 
ist of the university of Illinois college of 
agriculture. 

If farmers can get the seed, an acre of 
good forage may be worth as much as an 
acre of corn, oats, wheat or clover for pro- 
ducing needed livestock and livestock pro- 
ducts, he pointed out. 

Supplies of most legume seeds, except 
lespedeza and soybeans, are below a year 
ago. Alsike clover seed supplies aren't so 
short as alfalfa, red clover and sweet clov- 
er. There’s practically no timothy or orch- 
ard grass seed. There seems to be plenty 
of bromegrass. Bluegrass and redtop sup- 
plies will probably take care of the de- 
mand. Of the emergency forages, Sudan 
grass seed is probably the most plentiful. 
Rape seed will be scarce and the price 
high. 

@ LLOYD LARSON, Mankato, Minn., has 
been named advertising counsellor for the 
Northwest Retail Feed association. 

——— 


@ JOHN VETTER, New Ulm, Minn., oper- 
ator of the New Ulm feed store has install- 
ed a new No. 16 Clipper cleaner. 
CALIFORNIA CONVENTION 

The 18th annual convention of the Cal- 
ifornia Hay, Grain & Feed Dealers asso- 
ciation will be held at the Biltmore hotel, 
Los Angeles, Cal., April 23-25 according 
to an announcement by R. A. Mayer, 
president. The convention committee is 
composed of: Norman Springer—general 
chairman; E. B. Regan—program; Harry N. 
Laine—publicity; J. H. Seley—prizes; Har- 
old Bell—entertainment; W. P. Mathews 
and E. R. Bailey, II—golf tournament; Wil- 
liam Bird—bowling tournament. 


THE FEED BAG — April, 1942 


SUPPLEMENTARY FEEDS 


ARMOUR AND COMPANY - FEED DEPARTMENT 
| __UNION STOCK YARDS CHICAGO, ILLINOIS 


: Fignt minerat ger Mix your feeds 
(guarantee? pone phosphate of lime): 
4 tremely And has jaeal 
ratio of calciv® 40 phosphorv> (1.9 1): 
write ,oaay carlot guotation®: 
wilt pay you push ARMOUR'S WEAT 
| BONE SCRAPS! guarantee? 50% protein: 
pecause made of fresh meat maten 
rials and contains jess free fatty acid- 
exclusive aearersniP® for armour’ reeds 
| are availadle- write 


— poultry 


(Continued from Page Thirty-four) 


college, experiment station and extension 
service by reporting troubles encountered 
in the field, by making constructive sugges- 
tions, and by calling on these agencies 
more. By getting in touch with the proper 
authorities and making accurate reports to 
them, salesmen and service men are often 
instrumental in stopping epidemics of dis- 
ease, in correcting local market situations 
and even in initiating research on far- 
reaching problems that come to their at- 
tention. Any salesman whose products are 
used by the farmer, makes a serious mis- 
take if he does not get acquainted with 
the agricultural agencies of his county and 
state and work with them. He can extend 


their services in many ways and increase 
the effectiveness of his own by bringing 
them into conformity with programs pain- 
stakingly worked out by experienced, well 
informed extension workers. For instance, 
there should be a closer agreement among 
all who are called upon to make recom- 
mendations regarding the most suitable 
poultry houses to be recommended in var- 
ious sections and there should be a better 
understanding of crop adaptations and 
limitations. 

Representatives of commercial organiza- 
tions should familiarize themselves with 
various state and federal programs design- 
ed to improve the quality and health of 
livestock and of poultry, to promote better 
pastures, roughage and grain and to con- 
serve soil resources. The National Poultry 
Improvement Plan and the Dairy Herd Im- 
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@ An intimately blended and milled combination of 
90% Potassium Iodide U.S. P. with Calcium Car- 
bonate and Calcium Oxide. Protected by U.S. Patent. 


A stable, very finely divided Powder, bulky and free 
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81 MAIDEN LANE, NEW YORK, N. Y. 


Manufacturing Chemists 


PFIZER & CO., INC. 


running, thus assuring uniform distribution and a 
uniform ration of Iodine in your feeds. 


Write for Sample and Circular 


444 W. GRAND AVE., CHICAGO, ILL. 


* War Time Feeding * 
Gets Into High Gear 


The tremendous demand for Buffalo Corn Gluten Feed and Dia- 
mond Corn Gluten Meal, even on a very heavy production, has 
taxed our ability to supply the needs of our customers 100%. So 
far in 1942 all evidence points to greatly increased feeding to 
achieve the record production of milk and eggs called for by the 
Government this year. We said in this space some time ago that 
we were prepared to play our part in this vast program, and we 
are now playing it to the best of our ability by supplying at 
reasonable prices, through normal channels, the important by- 
product feeds so necessary to good rations for livestock and poultry. 


BUFFALO CORN GLUTEN FEED 
BUFFALO CORN GLUTEN FEED SWEETENED 
DIAMOND CORN GLUTEN MEAL 
FEEDING CORN SUGAR MOLASSES (HYDROL) 


Corn Products Sales Co., -New York-Chicago-Kansas City 
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provement association programs are not- 
able among these. The activities of the lo- 
cal business men, including those in distri- 
buting chicks, in financing broiler projects 
and promoting production, have an im- 
portant bearing upon the ultimate success 
of the farmer. 

The commercial organizations now, more 
than ever, need to maintain close contact 
with the state colleges and their research 
and extension agencies which constitute 
the best existing means by which the agri- 
cultural population can be reached quickly 
in times of national emergency. They afford 
the best possible association during violent 
periods of readjustment through which 
commercial organizations as well as the 
agricultural population are destined to 
pass. On the other hand, these agricultural 
agencies need to work more closely with 
commercial organizations than ever before 
because of the fimiliarity of these groups 
with stocks and locations of materials and 
because of the familiarity of these groups 
measures into general practice. 

And so, as the years roll by and we be- 
come ever more conscious of the helping 
shoulders beside us pushing toward a 
greater agricultural enlightenment, we be- 
come increasingly aware of the heart that 
beats behind that shoulder. We begin to 
get that sense of comradeship which 
springs from a mutual understanding—and 
that will to work wholeheartedly together 
to achieve a common goal. 

From the early days of divergent think- 
ing and almost futile individual action, we 
have witnessed the converging of our sep- 
arate ways onto a unified path. We have 
picked up the many fragile little sticks and 
lashed them into a bundle. We have taken 
the air corps of the experiment stations, 
the army of the extension and university 
workers and the navy of industry and 
welded them into one powerful force under 
one dominant command—the command of 
our agriculture for a sweeping victory over 
the ignorance which separates us from the 
lifeblood which springs from the earth. To- 
gether we will march forward, battling for 
those upon whom so much now depends 
—the American feeder—bulwark of our na- 
tion's welfare. 

@ KARL HIGHT, Asumption, Ill., manager 
of the Central Illinois Feed & Chick Shop 
suffered a broken arm recently when a 
new corn cracker he was helping unload 
fell over on him. 


@ ART HEINSOHN, Boyceville, Wis., has 
sold his feed milling business to the Apple 
River Mill Co., Minneapolis, a branch of 
King Midas Flour Mills. 


@ GEORGE L. STEBBINS, Chicago, Ill., 
secretary of the Cleveland Grain Co., and 
a member of the Chicago Board of Trade 
since 1912, died March 12. 


———¢ 


@ LYLE VAUGHN, Mason City, Ill., has 
opened a new feed store and produce mar- 
ket in the building at the corner of Tonica 
and Pine streets formerly occupied by the 
J. W. Martin poultry house. Until just re- 
cently Mr. Vaughn was employed as man- 
ager of the Sieb Hatchery. 
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Information 


on how to apply facts on 


by F. W. MADISON 


HE article on “Strength of 

Wooden Beams” in the March 

issue of The Feed Bag has 
aroused considerable interest 
among readers and as a result I 
have been asked to give further in- 
formation, particularly as to “How 
To Apply” the facts after they are 
once derived. Thus one reader 
writes: 

“I fail to fully understand the article 
on ‘Safety Factor of Wooden Beams’ 
on page 44. The article does not give 
enough information. Suppose I was 
going to build a feed warehouse or a 
hay mow floor. I would know the ap- 
proximate weight per square foot of 
floor space. The question then would 
be, how many girders, posts, and 
joists, and what size? Can you give 
me more information?” 

To assist in showing precisely 
how this is done it is suggested that 
the reader make a sketch on a 
blank sheet of paper and follow 
through the working of a typical 
problem as follows: 

Make a sketch showing five joists 
each two inches by six inches spac- 
ed two feet apart and holding on 
top of them the flooring on which 
the feed rests. The feed weighs 100 
pounds per square foot. The span 
of the joists is five feet. In other 
words this is a continuation of the 
problem that was worked out in the 
March issue. 

By referring back to the March 
issue it will be found that the 
weight on the beam was 200 
pounds per foot of length. There- 
fore, if the distance between joists 
is two feet it is obvious that a load 
of 100 pounds per square foot will 
create a load of exactly 200 pounds 
per foot of joist. And it was found 
in the March issue that the two in- 
ches by six inches, size of western 
hemlock, is amply large for any 
five feet span. 

Now on your sketch show that it 
is proposed to space posts eight 
feet apart with supporting beams 
over the posts holding the ends of 
the five joists. Thus there will be 
four spaces of two feet per space 
between the joists that fall between 
these posts in one direction. At 
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right angles to this line of posts the 
spacing of the posts will, of course, 
be five feet because this is the 
length of span of the joists. 

Our problem now is: What must 
be the size of the supporting beam? 
Let us assume that it, too, will be 
made of western hemlock. 

First, what will be the load per 
foot on this supporting beam? The 
easiest way to figure that load in 
this case is to first determine the 
total load carried by the beam. 
Each supporting beam, of course, 
will have to take care of an area 
five feet by eight feet or 40 square 
feet. And since the floor load is 100 


pounds per square foot the total 
load will be 4,000 pounds. Now 
since the length of the supporting 
beam is eight feet it is clear that 
the weight per foot of length that 
must be supported is 4,000 divided 
by eight or 500 pounds. 

We are now ready to apply the 
chart that appeared in the March 
issue to find the size of the proposed 
supporting beam. For convenience 
of readers we are reproducing the 
chart on this page. The best way is 
to first make a “guess” as to depth. 
Let us guess 10 inches. Run a 


(Continued on Page Fifty-seven) 


e239 e 


| 
| 
3 
: ‘ 


exchange service 
aids feed sales 


& BLAUSER, Bradford, Ohio, feed mer- 
chant, ever alert to war problems and 
restrictions is invariably alert also to the 
many service opportunities which the war 
is making possible. 

When it became evident a few months 
ago that conditions might interfere with 
production of new farming implements 
along with a lack of repair parts for old 
ones, Mr. Blauser made a survey among 
his farmer-customers. Among other inter- 
esting facts he learned that the majority of 


fied users all over the country. 


| compact machine. 


Capacities: 40 bu., 80 bu. and 120 bu. 


1076 Tenth Ave. S. E. 


EAVY, durable construc- 
tion and precision gear 
drive are offered in this depend- 


| able yet low-priced mixer. Satis- 


| Gravity feed, hopper flush with floor, thus 
| 


eliminating necessity of lifting the sacks. Baggers 
| 


| Drive above can be furnished for flat belt, 


V-drive or with bracket to attach motor. 


farmers had serviceable equipment which 
they no longer used, and which they would 
gladly exchange for other machinery which 
better fitted their schedule. During the 
survey, Blauser found other farmers search- 
ing for the very articles which the former 
persons had to offer. Seeing an oppor- 
tunity to put this idle equipment into ac- 


can be placed in any position. | 


A. E. JACOBSON MACHINE WORKS, lic. 


Minneapolis, Minn. 


| Grinders — Corn Cutters — Magnetic Separators — Feed Mixers I} 


tion, Mr. Blauser placed in local news- 
papers, an advertisement worded thus: 


USED MACHINERY, FARMING 
TOOLS, REPAIR PARTS 


If you wish to buy, sell, or trade any 
of the above materials, come to 
Blauser’s Feed Store, and inquire 
about our free listing service. 


ED. BLAUSER 
owner 


Mr. Blauser backed up this advertising 
by placing on a counter at the store, three 
common pencil tablets, the fly-leaf of one 
being marked: “For Sale’; the second: 
“Want to Buy”; and the third: “Swap or 
Exchange.” As farmers called, they were 
invited to list in the tablet under the prop- 
er heading, any kind of used equipment 
they might wish to buy, sell, or exchange, 
along with their names and address. With- 
in 10 weeks, 56 farmers placed listings on 
the books. More than $1000 worth of used 
equipment has already been distributed 
by the service which is given without 
charge, and quite naturally, those farmers 
are proving loyal to the dealer who makes 
the program possible. 

“Equipment controls a farmer’s produc- 
tion,” Mr. Blauser declares. “And to a 
great extent his buying power. Since rural 
buying power is vital to a feed dealer's 
success, I take every opportunity to in- 
crease it. Our program for putting idle 
equipment to work, and getting it into 
places where it may be used to best ad- 
vantage is arranged so. that the farmers 
can help themselves to an advertising serv- 
ice with but a minimum of attention from 
us. 
“The procedure here at the store, is very 
simple and inexpensive. The advertisers 
write their own message, take full respon- 
sibility for the materials listed; deal with 
each other, and erase the listing from our 
books when a placement is made. Through 
this medium, we have succeeded in plac- 
ing practically all kinds of farming equip- 
ment, from small tools to an occasional 
combine, and this material has been dis- 
tributed over a radius of more than 50 
miles. In this way, we help the farmers 
make the most of what they have. Both 
crop and livestock production have been 
stimulated by the service, and results are 
already in evidence by a much higher 
percentage of cash feed business being 
done at our store.” 

Mr. Blauser handles Arcady and Conkey 
feeds and has found that this free service 
is not only greatly appreciated by his 
customers but that it is bringing him new 
customers and new business and he be- 
lieves it is one of the most effective busi- 
ness-builders he has ever tried. 


@ SMITHERMAN HATCHERIES, Greenfield, 
Ind., has purchased the Farmers Feed & 
Supply store at Franklin, formerly operated 
by the Franklin Cooperative of Southport. 

———e¢ 
@ M. E. RANDOLPH and O. J. Messer, New 
Albany, Mo., have opened a grocery and 
feed business next door to the Wilson 
Hatchery. Mr. Randolph and Mr. Messer 
who were both formerly connected with the 
Parks Auto Co., will also handle a com- 
plete line of farm machinery. 
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CAREFULLY SIFTED FOR 


FEED DEALER CONSUMPTION 


WATCH YOUR STEP! 

The battleship was in port and visitors 
were being shown around. The guide 
was exhibiting a bronze tablet set in the 
deck. 

Guide: “Here is where our gallant cap- 
tain fell.” 

Nervous Old Lady: “Well, no wonder. 
I nearly tripped over it myself.” 

* * * 


VALUE FOR MONEY 

Macpherson and his wife were out 
motoring when their car broke down and 
it had to be towed to a garage. All the 
way his wife complained bitterly of the 
amount it was going to cost them. 

“It's scandalous!’’ she said. ‘Fifteen 
dollars for towing the car a matter of 
three or four miles.” 

“Never mind,” said Macpherson. “I’m 
making sure he earns it—I've put on the 
brakes.” 

* * * 

Love of money is the root of half the 
evil, and the lack of it the root of the 
other half. 

* * * 
PRACTICE MAKES PERFECT 

The recruit, keeping guard, heard, 
through the darkness, the sound of an 
approaching horse. 

“Halt! Who goes there?” he challenged. 

“The commanding officer,” came the 
reply. 

“Dismount, sir, and advance to be rec- 
ognized,”’ called the guard. 

The officer did so, then he asked, “By 
the way, who posted you here?’ 

“No one sir,’ said the recruit, ‘I’m just 
practicing.” 

* * * 
STRONG MINDED 

A traveling salesman, caught in a tor- 
rential downpour, stopped overnight ata 
farmer’s house. Next morning, looking out 
at the flood, he saw a derby hat floating 
slowly to and fro in front of the house. 
Fearing that someone may have drown- 
ed, he called to the farmer's daughter, 
“Look at that derby hat.” 

“Oh,” said the girl, “that must be 
Grandpa. He allowed yesterday that in 
spite of hell or high water he was going 
to mow the grass today.” 

* * * 


WORTH THE RISK 

The church service was proceeding 
successfully when a woman in the gal- 
lery got so interested that she leaned out 
too far and fell over the railings. Her 
dress caught in a chandelier, and she 
was suspended in mid-air. The minister 
noticed her undignified position and 
thundered at the congregation: 

“Any person who turns round will be 
struck stone blind.” 

A man whispered to his companion: 
“I'm going to risk one eye.” 
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HOPE REALIZED 
Bill: ‘Have you ever realized any of 
your childhood hopes?” 
Pete: “Yes, when mother used to comb 
my hair I often wished I didn't have any.” 
* * * 


QUIET, PLEASE! 

Guide: “This, ladies and gentlemen, is 
the greatest cataract in the country, and 
if the ladies will only be silent for a mo- 
ment, you will hear the deafening roar of 
the waters.” 


STATUS QUO 

“And now, my bred’ren,” concluded 
Parson Brown, “next Sunday I will speak 
to yo’ upon the condition of the church 
and my topic will be—The Status Quo.” 

“Pardon me, Parson,” interrupted Dea- 
con Jones, “but what do dat mean!” 

“Well, Deacon,” rejoined the parson, 
“dat’s Latin for we's in a hell of a fix.” 

* * * 


We do not stop playing because we 
grow old. We grow old because we stop 
playing. 

SAFETY FIRST 

The husband answering the telephone 
said, “I don't know; call the weather bu- 
reau,” and hung up. 

“What was that?” asked the wife. 

“Some fellow asking whether the coast 
is clear.” 


We’re proud that our part in this fight 
for Victory is manufacturing textile bags, 
to help keep the vital food supply rolling. 
Flour, vegetables, and other foodstuffs 
must be transported from agricultural 
areas to our armed forces in the far-dis- 
tant fighting zones of the world. 


Yes, food will win the war, yet it must be transported 


in containers that guarantee maximum protection 


against damage or spoilage in shipment. To meet these 
requirements, the textile bag has always been the best 


container. The manufacturers of textile bags have a 


vital job to do in winning this war. 


And there’s a big job all of us must do, if we are to 


write the terms of peace after this war. Only an all-out 
aid will do it, so buy Defense Bonds and Stamps today, 
and keep on buying them regularly. Every dollar and 
every dime invested in Defense Bonds and Stamps now 
will help speed the forces of Victory. 


M. J. NEAHR and Company 


1600 SOUTH DEARBORN STREET « CHICAGO 


| 
The Chicags bag Factory Since 1855 
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COMPLY WITH GOVERNMENT ORDERS 


FEEDING OILS 


The Gorton "Family" offers the fol- HERE’S YOUR SOLUTION 


lowing two oils which when fed accord- The feed mixers’ problem of providing Vitamin A 
; and D protection in feeds in accordance with United 
ing to recommended levels conform States orders is simplified when you use a GORTON 
completely to Government Limitation feeding oil because: 
Order L-40: You have one complete product! 
It furnishes both Vitamins A and D! 
FEEDING OIL It furnishes adequate and necessary nutritive 
amounts of both vitamins! 
400D — I000A PER GRAM It comes within the Government limitation 
requirements for feeding levels! 
You can AVOID ALL COMPLICATIONS 
FEEDING OIL by using a GORTON feeding oil which does 
85D — 200A PER GRAM a complete job on both Vitamins A and D! 


EW ENGLAND BY-PRODUCTS CORP. © mass: 


E. F. MORRIS — RT. 2, HOPKINS, MINN. 
WESTERN DIVISION SALES MGR. (MINN., WIS., IOWA) 


Central Dealers — Welcome ! 


Every facility of the Hotel Schroeder will be at your 


command when you come back to Milwaukee for the 


Central Retail Feed Association 
Annual Convention, June 8 & 9 


man 


For the eleventh consecutive year your organization has 
selected the Schroeder for its headquarters. We are proud 
of this fact and assure you that we will do our utmost to 


please you in every way. 


*% We Will Appreciate Receiving Your Room Reservations Early 


HOTEL SCHROEDER 


Milwaukee, Wisconsin Walter Schroeder, President 


THE FEED BAG — April, 1942 


| 
| 
| 
| 


erdonad Letter 


ORHAM’'S Feed & Supply store, Lott- 

ridge, Ohio, owned and managed by 

E. C. Gorham, is now operated on a 

strictly cash basis, but there was a time, 
not so long ago, when charge accounts 
were the rule rather than the exception. 
A number of the long-standing ones were 
finally pigeon-holed, and marked ‘uncol- 
lectable.’ 

While going over his books recently, 
however, Mr. Gorham discovered that sev- 
eral of these delinquents, through their 
own efforts or aided in some cases by gov- 
ernment loans or payments, had re-estab- 
lished themselves and were building up 
good financial ratings. Selecting the names 
of such persons at random from his list the 
feed dealer mailed to each address a per- 
sonal letter worded thus: 

Dear Mr.——————-: 

We wish to congratulate you upon 
your efforts to establish yourself in the 
new farm program. We believe you to 
be worthy of any advancements which 
may come your way. We like to be- 
lieve also, that you have not forgotten 
the feed dealer, who in times past, ex- 
tended to you every worthy service, 
including that of credit. Your obliga- 
tion is not large, just $———. 

E. C. Gorham. 

Mr. Gorham mailed 48 letters and re- 
ceived 26 replies. Twelve persons sent full 
payments of their old accounts, and 14 
others made arrangements for installment 
payments. But what pleased the feed man 
most was to see the majority of these 
folks come back to his store and become 
customers again under the new cash pro- 
gram. 


“Past-due accounts are always a head- 
ache,” Mr. Gorham declares, “But it must 
be remembered that many such accounts 
became delinquent because the customer 
was financially unable to meet them. The 
big majority of this type will pay their bills 
if, and when, their financial condition 
makes payments possible. In the case of 
farmers, who make up the majority of the 
feed dealer's credit list, better prices for 
livestock and crops, plus various kinds of 
government assistance, have improved 
conditions for many worthy delinquents, 
and we find that such persons will usually 
pay if possible, especially when a little 
prompting is made as to their integrity 
and pride. 

Our personal letters serve this purpose 
far better than the customary dun or 
statement inasmuch as they show the per- 
son that we are interested in his progress. 
At the same time the letter reminds him 
of our confidence in his efforts to pay. 
Any embarrassment which may exist be- 
cause of the neglected account is thus re- 
lieved making collection more favorable 
and the delinquent customer feels free to 
come back. 


“I believe that every feed dealer having 
past-due accounts should examine his list 


puts big dent in 


past-due accounts 


Gorham added. “The percentage of settle- 
ments invariably pays well for the time 
and labor involved and of much greater 
importance is the opportunity of regaining 
worthy customers who may be fitted into 
a cash buying schedule. Such worthy 
patronage is vitally important in the war 
production program and is a valued con- 
tribution to the feed dealer’s success.” 


@ JOHN DUNN, Kansas City, Mo., has been 
appointed treasurer of the Norris Grain Co. 
to succeed his brother-in-law, Frank B. 
Cummings, who was recently killed in an 
automobile accident. 
——¢ 
@ JOHNSON ELEVATOR, Arlington, Iowa, 
was completely destroyed by fire recently. 
@ CATAWBA FEED CO., Hickory, N. C., 


has moved to a new location at 3th Ave., 
and 24th St. 


@ EARL MONCELLE, Colfax, Ill., has pur- 

chased the Alva Smith feed business. 
—— 

@ CITIZENS ELEVATOR CO., Vermontville, 

Mich., has installed a Kelly-Duplex vertical 

feed mixer with belt drive. 


HELP BOOST POULTRY PRODUCTION 
WITH STERLING POULTRY BALANCER 


@ With Uncle Sam calling for greatly increased pro- 
duction from the poultry industry, here’s a concen- 
trate that has what it takes to insure year-round 
poultry profits. Sterling Poultry Balancer 35% is 
rich in the materials grain lacks, can be easily mixed 
with grains for either growing or laying rations. 
Stock up on Sterling Poultry Balancer now. Use 
it as a base for mixing your own feeds, use it for 
custom mixing or push it for retail sale. Help your 
customers raise strong, healthy, productive birds 
like the Sterling-fed pullets above. Feature Sterling 
mixed Poultry Mashes all season! 


NORTHRUP, KING CO. 


Minneapolis 


DEPENDABLE SINCE 1884 


Minnesota 


frequently for promising material,” Mr. 
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Geed Store 


can weather almost any 
kind of economic gale 


UST about a hundred yards in- 

side the city limits of Salisbury, 

Md., is the Seabrease feed 

store, owned and operated on 
a 100 per cent cash basis by Gunby 
Seabrease. The work is all done by 
Mr. Seabrease and his wife. It is 
a set-up that can weather almost 
any sort of economic gale and the 
owner realizes it. 

“Low overhead is one of the rea- 
sons we've made good,” he opined 
recently. “We're out of the high- 
priced realty district. We have no 
payroll. We have never featured 
delivery service and now tire ra- 
tioning is giving us a good excuse 
to quit what has always been more 
or less of a headache. In good 
times we get a reasonable amount 
of the profits. In bad times we can 
continue right on making a living 
and doing it reasonably free from 

Mr. Seabrease operates in a good 
level locality where there are many 
better-than-average poultry, dairy, 
and hog farms to supplement an 
extensive truck farming industry. 
You will find Salisbury a live little 
city of about 14,000 people in the 
eastern half of the state a few miles 
from.the southern boundary of Del- 
aware. 

“We are showing a very nice 
tonnage increase despite the fact 
that we do not stress deliveries and 
cannot carry on many sorts of free 
service,” he continued. "We buy 
by the carload—even dog food— 
which we sell here and through 
various grocery stores in the city. 
It is our idea to buy advantageous- 
ly, sell with the least operating cost 
and to get every dime of the money 
when the feed is sold. In addition 
to feed we sell seeds and hardware 
in the same manner.” 

Mr. Seabrease believes in per- 
sonalized newspaper advertising. 


One idea is to print a sort of feed 
news sheet in his display advertis- 
ing space, with himself as editor. 
This device works especially well, 
not only in Salisbury but in many 
other cities, in creating interest in 
his brand of dog food. If, as Mr. 
Seabrease does, a part of the dog 
food is sold through grocers as sub- 
dealers this gives opportunity to 
list names and locations of these 
stores. 

“We find newspaper space effec- 
tive if used properly,” said he. “And 
we see beneficial results from liter- 
ature mailed out by our commercial 
feed manufacturer to folks on our 
mailing list. We find it fine adver- 
tising, too, to get a brand of feeds in 
use on any prominent farm. For 
example we sell our feeds to the 
Homestead dairy farm and it is the 
biggest dairy farm on Maryland's 
eastern shore. Our company also 
does some good re-sale work in 
our territory, a sort of missionary 
work that always has unexpected 
possibilities. As a general proposi- 
tion it pays for the commercial feed 
manufacturer to cooperate with the 
dealer. By the same token it pays 
for the dealer to cooperate with the 
feed manufacturer.” 

“Of course, there is some worry 
attached to any business,”” admitted 
Mr. Seabrease. “But I think the 
dealer who sells for cash has less of 
it than most others. In all lines of 
business we know that unwise ex- 
tension of credit has caused bank- 
ruptcy and endless complications. 
We don't have to lose the friendship 
of any man by not extending credit 
—because we do no credit business 
and maintain no books of that sort. 
We don't have to worry about who 


PROPER display is an impor- 
tant factor in the feed business 
according to Gunby Seabrease, 
shown here with his wife out- 
side his attractive feed store at 


Salisbury, Md. 


is a safe risk and who is not. We 
don't have to bother about the pos- 
sible necessity of having to sue 
somebody. We just sell feeds, keep 
on selling feeds, and selling other 
merchandise also, thus we can re- 
tain the friendship of all.” 

The way to make money out of 
a commercial feed line, as Mr. Sea- 
brease figures it, comes under five 
heads. Get a location where there 
is a reasonably good demand for 
quality mixed feeds and mashes 
Start in a pleasant inviting spot 
where real estate valuations are 
not too high. Do your own work. 
Advertise and cooperate with the 
manufacturers. And most important 
of all—sell for cash. 

In the Seabrease store manage- 
ment, another business rule is well 
exemplified. That rule is: “Hustle 
early and late.” To build a volume 
of business like Mr. and Mrs. Sea- 
brease have in Salisbury requires 
work. You may be a clever buyer 
an effective advertiser, and sell 
strictly for cash. You may be a fine 
chap whom everybody likes. But 
you will start falling short of your 
possibilities the minute you decide 
there is some substitute for real old- 
fashioned hard work. 

Said another Salisbury business 
man in February: ‘“Seabrease has 
the right idea for this part of the 
country. He is a quiet hustler, hold- 
ing down operating expenses in 
many ways. Every week in the- 
year he knows just what his busi- 
ness is doing and where it is head- 
ed. He could, I am sure, do a lot 
more business if he wanted to but 
it would be dangerous business. 
Profits would be consumed by in- 
creased delivery costs and clerk 
hire. I feel that he is on the right 
road attending to all details person- 
ally.” 


@ A. O. OLSON, Dodge Center, Minn., 
has purchased the Hayfield elevator. 
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We offer these bags in correct sizes 
and construction, tailored to the measure of your 
particular product, also a complete line of bag clos- 


ing machinery, scales and spouts. 


This combination of tough, strong, paper bags 
and modern packaging equipment, known as THE 
BAGPAK METHOD, is in daily use by hundreds of those com- 
panies commonly accepted as leaders in United States 


Industries. Our sales engineers are at your service. 
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hold annual 


Amtburge 


sales meeting 


Te annual convention of the Amburgo 

Corp., was held at its Philadelphia 
headquarters, March 4-7, with much of the 
time devoted to the re-examination of busi- 
ness conditions and an analysis of how 
Amburgo could best help the feed dealer 
meet present-day problems. 

One day was devoted to a thorough 
study of Borden products for which Am- 
burgo is the distributor. Discussions on 
Ration-Ayd, Flaydry and other Borden 
farm animal feeds were led by C. F. Kieser, 
Louis Novins, Scott Arnott, Charles Fletcher 
and Dr. Clickner, all members of the Bor- 
den Co. 

Samuel Golden, general manager of Am- 
burgo, gave a general review of the pur- 
poses and history of the firm since its or- 
ganization in 1937, and explained the 
“Feed Improvement Service.” Mr. Golden 
pointed out that from the beginning Am- 
burgo has never hired mere selling agents 
as representatives but has selected quali- 
fied men and trained them in feed research 
and feed economics, so that they could 
show feed dealers how to improve the 
quality of their feeds while reducing costs. 

Other speakers on the convention pro- 


gram included Arthur Gill, Silmo Sales 
Co., who discussed the present situation 
on vitamin oils and the important role 
being played by vitamins in the nation's 
defense program; and O. B. Briggs and 
R. E. Green, both of Standard Brands, Inc., 
who acted as co-chairmen at an afternoon 
discussion on the value of Fleischmann’s 
Irradiated Dry Yeast in supplying vitamin 
D to four-footed animals. 

The last day of the conference was de- 
voted to an interchange of views between 
the sales and office staffs with Bernard 
Zeigler, northern sales manager, and Ed- 
ward Frankel, southern sales manager, 
leading off for the men in the field. Miss 
Selma Raburn and James Martin talked 
on office procedure and a special nutri- 


tion presentation was given by Hyman 
Lelchook. 

Members of the Amburgo staff attend- 
ing the annual sales meeting, shown seat- 
ed around the table in the photo above 
are, from left to right: Samuel M. Golden, 
James A. Martin, Bernard Ziegler, Edward 
N. Frankel, Howard E. Chadwick, and Ken- 
neth C. Lisk. Standing in the rear are: 
Walter Herman, Hyman M. Lelchook, and 
Frank Flanagan. 

@ HENRY WALDSCHMIDT, Harvey, IIl., 
has purchased Henry Heideman’s interest 
in the Colercik Coal & Feed Co. Mr. Wald- 
schmidt and Mr. Heideman have operated 
the business in partnership for the past 17 
years. 


not become hard or lumpy. 


Sole Eastern Distributors 


THE ACTON COMPANY 


216 S. Front Street PHILADELPHIA, PA. 


Our Products 


868-69-70 Reibold Building 


LACTO-VEE 


(Reg. U.S. Patent Office) 


FOR POULTRY AND LIVESTOCK 


THERE IS NO SUBSTITUTE for LACTO-VEE! 


A Blend of Dried Buttermilk, Dried Whey, Carotene, Yeast, Malt, and other 


essential high grade ingredients. 


LACTO-VEE overcomes deficiencies, improves nutrition values, aids digestion and promotes 
assimilation. It supplies Lactose, Lactic Acid, Milk Minerals BI-G — Filtrate Factor — Pan- 
tothenic Acid and all essential Amino Acids. 


A 32° PROTEIN PRODUCT 
are 


General Distributors 


w 


LACTO-VEE, due to a special process, does 


GUARANTEED 


Approved Feed Formulas furnished upon request 


* We originated the “"LACTO-VEE WAY" for dealers building their own feeds, which has 
resulted in increased business, as well as increased profits, for several hundred feed dealers in 
12 states. The name LACTO-VEE is registered in the U. S. Patent Office. 


* There is only one original LACTO-VEE. We have no connection with any other company 
selling a product of similar name. 


LACTO-VEE PRODUCTS, Inc. 


DAYTON, OHIO 


Minnesota Distributor 


SALT SUPPLY COMPANY 


414 Third Avenue, N. MINNEAPOLIS, MINN. 
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Seed Com 


In order to stress the quality of the seed corn which he handles, 
an Illinois dealer each spring uses a fairly large box which he 
fills with soil and encloses with a glass top. He plants 100 ker- 
nels of corn in the soil and places the box in the window where 
it is exposed to the sunlight. After the corn has sprouted the 
number of kernels which have grown out of the 100 is announced 
on a large placard placed on the top and rear of the box. Open 
bags of the seed corn are placed on each side of the display. 
This idea gives the dealer's customers concrete proof of the 
germination power of his seed corn and has proved to be a 
good sales stimulator. 


Egging 'Em On 


A New York dealer believes in “egging” his customers on to 
buy his feeds. He accomplishes this with a large ostrich egg 
which he places in his display window. The name of his brand 
of poultry mashes is printed on the egg. Streamers are strung 
from the giant egg to a large placard in the rear of the window. 
On the card a message reads: “We don't like to brag, but this 
gives you an idea of what our poultry mashes can do.”” When 
asked if it helped his business the dealer responded by saying, 
“that's egg-sactly what it does.” 


Seeds 


Practically every housewife’s fancy turns to flowers in the 
spring. Realizing this fact, a dealer in Michigan gives a small 
packet of flower seeds with each feed order purchased during 
the month. Many housewives upon hearing about the offer from 
their neighbor, insist that their husband place his next order 
with this particular dealer so that they too can get some of the 
free seeds. The feed man claims that the cost of the flower seeds 
is repaid many times by the additional sales which result. 


Victory Gardens 


Many feed dealers this year are reported to be pushing seed 
sales for Victory Gardens. While most of these sales are in 
comparitively small amounts they all count up and often result 
in the sale of additional items such as fertilizer, garden tools, 
etc. Since many of the new gardners will be amateurs a number 
of dealers are issuing free instruction booklets on how to plant 
and care for common vegetables. 


Collection Time 

With more money in circulation at present than in many 
years, now is an opportune time to get after past-due accounts. 
Several dealers are reporting exceptional success in collecting 
old bills that had once been considered hopeless. While regular 
statements and dunning letters will produce some results the 
best approach seems to be by a personal call. Few people have 
legitimate excuses right now for not paying “something” on old 
accounts. Now is also an excellent time for feed dealers to 
switch over to a cash basis. Business leaders are warning 
against over-extension of credit and there are plenty of good 
reasons for inaugurating a cash policy. 
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IT IS 
ONLY 
NATURAL 


that the long continued advance in the grinding of grain 
and corn, should be climaxed by the Blue Streak Advance 
series, the outstanding success of the past year. Send the 
coupon for complete information on the Advance or other 
Blue Streak Equipment that interests you. 


PRATER PULVERIZER COMPANY 
1825 South 55th Avenue, Chicago, Illinois 


Please send information on equipment checked 


O Blue Streak O Twin Spiral 
Advance Mixer 


0 Blue Streak O Blue Streak 


Stream- 
Standard 
Name 
Address ...... 
City State FB 


PULUERIZER COMPANY 


1825 South 55th Avenue, Chicago, Illinois 
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R ECAUSE of a situation where fish 
scrap was actually being sold at high- 
er prices than fish meal, the finished pro- 
duct, the Office of Price Administration in 
Revised Price Schedule No. 73 as amended 
has established maximum prices on fish 
scrap at $3.00 per ton below the price of 
fish meal. 

Although maximum prices on fish meal 
were established on Jan. 17, no ceiling was 
set at that time on fish scrap, the raw pro- 
duct. Because of this fact some feed manu- 
facturers were buying scrap and convert- 
ing it into fish meal themselves according 
to Acting Price Administrator John E. 
Hamm 

“The selling of fish scrap above the ceil- 
ing price was a distinct evasion of the 


~ 


AT 
L 70 $ 


A good poultry formula is a di- 
rect contribution to the nation’s 
fight for Victory. Kellogg’s old 
process Soybean Oil Meal, while 
carrying a minimum guarantee 
of 41% protein, actually has been 


delivering more than 43% for the 


past twelve months. 


48 


KELLOGG’S Soybe 


spirit of the order,” he declared, “hence, 
the amendment.” Minor adjustments were 
also made in some of the maximum prices 
for fish meal to make the maximum prices 
conform with per unit protein prices es- 
tablished under the amendment. 

Maximum Price Regulation No. 74—Ani- 
mal Products Feedingstuffs—continues in 
effect maximum prices for fish meal, but 
effective March 26 reduced maximum prices 
on meat scraps $5.00 per ton, and digester 
tankage $6.00 per ton from the temporary 


an Oil Meal 


Its palatability, digestability and 
high productive qualities are the 
natural result of Spencer Kellogg 
research and large technical and 
production facilities. Quality 
feeds were never more important 
—get Kellogg’s Soybean Oil 


Meal into your formulas. 


SPENCER KELLOGG 


AND SONS, INC. 


SALES OFFICES: Buffalo, Chicago, Decatur, IIl., 
Des Moines, Minneapolis, Los Angeles. 


MILLS: Buffalo, Chicago, Decatur, Ill., Des Moines, 
Minneapolis, Edgewater, N. J., Los Angeles. 


set on fish scrap, 
other ceilings cut 


ceilings prices prevailing since January 20. 

The reduction in ceiling prices was made 
in conformance with requirements of the 
Emergency Price Control act, giving due 
consideration to prices prevailing in the 
October 1-15, 1941 period and to changes 
in the economic factors which prevailed 
between that time and March 21, 1942. 
Prices for meat scraps and digester tank- 
age prevailing on January 20, 1942, when 
the temporary ceiling went into effect, rep- 
resented an increase of approximately 
$6.00 and $7.00 per ton, respectively, over 
the prices prevailing during the period 
October 1-15, 1941. During the same peri- 
od, costs involved in the production, trans- 
portation and distribution of meat scraps 
and digester tankage increased only in 
the neighborhood of $1.00 per ton. “There- 
fore’, Mr. Hamm ruled, “Maximum Price 
Regulation No. 74 established maximum 
prices for meat scraps at the levels pre- 
vailing January 20, 1942 to March 20, 1942, 
less $5 per ton, and maximum prices for 
digester tankage at prevailing January 20, 
1942 to March 20, 1942 levels, less $6 per 
ton. 

“Furthermore, any abnormal upward 
trends in the price of wet or dry-rendered 
tankage”’, the acting administrator warned, 
“or the institution of irregular trade prac- 
tices would be a basis for establishing suit- 
able control measures over these raw 
materials.” 

The OPA has also issued Maximum Price 
Regulation No. 55 which amends and re- 
places Revised Price Schedule No. 55 cov- 
ering second hand bags. The maximum 
prices are established upon the basis of 
two descriptive factors: The size of the con- 
tainer and the weight of the material of 
which the bag is composed. 

Bags are divided into two major price 
classifications under the regulation which 
became effective March 30. The first, pro- 
cessed bags, includes containers which 
have been cleaned, mended and patched 
and are ready for immediate re-use as a 
container. The second, unprocessed bags, 
consists of those which, since last being 
used have not been reconditioned so as to 
be ready for immediate re-use. “Unmend- 
able” bags are definitely brought under 
the price regulation for the first time by 
inclusion within the unprocessed classifica- 
tion. Deposit charges are limited to the 
maximum prices for an unprocessed bag 
of the same size, type and weight. 

@——__ 


@ PILLSBURY FLOUR MILLS, Minneapolis, 
Minn., has purchased the Champion Mill- 
ing & Grain Co., at Clinton, Iowa. The 
Champion company has been manufactur- 
ing commercial stock food for over 30 
years and has a capacity of about 30,000 
tons per year. 
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FRED W. THOMAS 


Fred W. Thomas, formerly head of the 
feed and grain unit of the Office of Price 
Administration has been appointed as as- 
sociate price executive in the food sec- 
tion according to an announcement by 
Assistant Administrator H. R. Tolley. 

Prior to his association with OPA, Mr. 
Thomas was vice president of the Larrowe 
Milling Co., Detroit, Mich., and is now on 
leave of absence from that organization. 
Mr. Thomas, who was graduated from 
Purdue university, school of agriculture, in 
1922, has been associated with Larrowe 
for the past 12 years and prior to that 
time was employed with the Campbell- 
Sanford Advertising Agency, Toledo, Ohio, 
and the Oliver Chilled Plow Works of 
South Bend, Ind. 

John K. Westberg, who has aaa assist- 
ing Mr. Thomas in grain and feed studies 
for the past two months has been advanc- 
ed to the latter's post as head of the feed 
and grain unit. Mr. Westburg, whose home 
is in Longmeadow, Mass., attended Wes- 
leyan University and before coming to 
Washington was associated with the East- 
ern Farmers’ Exchange, Springfield, Mass., 
where he was in charge of the feed service 
division. Edward E. Woolman, formerly 
with Hales & Hunter, Chicago, has been 
named as assistant to Mr. Westberg. 

MINIMUM WAGE HEARING SET 

A public hearing will be held in Wash- 
ington, April 20 on the recommendation of 
a committee that the minimum wage in 
the grain products industry be raised to 
40 cents per hour, according to an an- 
nouncement by L. Metcalf Walling, admin- 
istrator of the Wage and Hour division, 
United States department of labor. Major 
Robert N. Campbell was designated to 
preside at the hearing. The session will 
open at 10 a.m. in Room 3229 of the Uni- 
ted States department of labor building, 
Washington, D. C. 


THE FEED BAG — April, 1942 


@ MRS. FRED NOLLER, Mt. Carmel, IIL, 
has taken over the Economy Feed mill at 
614 W. Ninth St. The business will be oper- 
ated under the name of the Noller Feed Co. 
ee 
@ CLARENCE G. CLARK, veteran feed 
dealer of Westtown, N. Y., died March 23 
at Bradenton, Fla., where he had gone to 
spend the winter. 

@ A. E. STALEY, president of the A. E. 
Staley Manufacturing Co., Decatur, IIl., has 
been appointed chief of the corn products 
section, in the food supply branch of the 
War Production board. The section will 
deal with corn syrup, corn sugar, corn 
starch, soybean cake or meal, soy bean 
flour, sorghum and dextrin. 


@ ELMER PAETOW, Milwaukee, Wis., has 
returned to his duties at The Paetow Co., 
following a vacation in Florida. 


oo 
HENDRIX JOINS PILLSBURY 

Clyde H. Hendrix, Fort Wayne, Ind., has 
been appointed general sales manager of 
the commercial feed division, Pillsbury 
Flour Mills Co., Minneapolis, according to 
an announcement by Philip W. Pillsbury, 
president. Mr. Hendrix was formerly em- 
ployed as vice president and general sales 
manager of McMillen Feed Mills, Inc., and 
has spent most of his life in the commercial 
feed field. Prior to his connection with the 
McMillen company he was connected with 
the O'Brien Milling Co. of Alliance, Ohio 
for several years. 


It's easy to 
understand 
why we can 


way we do business. 


oat requirements... 


... this mill that never stops (hasn't for 43 years) 
makes oats a specialty . . . supplying the trade 
with top quality. As for service .. 
ance tells its own story. We know you'll like the 


Write us today for quotations: 


GROUND OATS e STEEL CUT OATS 
GROUND OAT MEAL e FEEDING ROLLED OATS 


WHOLE OAT GROATS 
PULVERIZED OATS 
GROUND BARLEY 
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— seed sales 


(Continued from Page Twenty-two) 


tion bulletin are also on the examining 
table. The chart is used to check any foreign 
seed in a sample to see if it is noxious 
and the inspection bulletin enables one to 
check the state record of any brand of 
seed. We know that if any seed is sold at 
a price below our cost plus a reasonable 
handling profit there must be a reason for 
it. Usually a study of the tag on the bag 
and an inspection of the seed under a 
magnifying glass will clear enough of the 
brush away to reveal the proverbial nig- 
ger in the wood pile. 

“The old thumb-nail rule of germination, 
times purity, plus consideration for the 


595 Madison Avenue 


FOR YOUNG ANIMALS Vitamin D is needed to pre- 
vent rickets, and for rapid, economical growth. In 
pregnancy and lactation it helps the mother to ab- 
sorb and utilize the large amounts of calcium and 
phosphorus required for building the bones of the 
young and for milk production. 


Four-footed animals often do not receive enough 
sunshine, and sun-cured roughage may supply little 
Vitamin D, if it is not of the best quality. No such 
deficiency will occur when your feeds are used, if 
they are always fortified with adequate Vitamin D. 


FLEISCHMANN’S 
IRRADIATED DRY YEAST, Type 9-F 


is guaranteed to contain 4,000,000 U.S.P. units of Vitamin D 
per pound (9,000 units per gram). It is a most economical 
source of Vitamin D for four-footed animals. For example, a 
100-pound bag fortifies 400 tons of full-ration pig feed at a cost 
of only a few cents per ton. It is highly stable, in both feeds and 
mineral mixtures; it is a dry powder which mixes readily; has a 
mild flavor. For prices and sample write to 


Special Products Department FB-4 
STANDARD BRANDS INCORPORATED 


vigor and appearance of the berry, applied 
to a comparison between good seed and 
any “bargain” lot will generally result in 
a sale of the better seed to any thinking 
farmer. 

“To illustrate this, let me cite a concrete 
example which came up last year. To 
make the example apply to present condi- 
tions I will substitute current prices: 

“A certain bargain lot of Canadian al- 
falfa offered through the mail in our terri- 
tory could be bought at $6 per bushel 
below my price on the same product. I 
bought a bag of this and the tag showed a 
purity of 96.4 per cent, and a germination 
of 75 per cent, whereas the lot I was offer- 
ing showed purity 99.5 per cent and ger- 
mination 95 per cent. My seed was plump 
and bright, whereas the so called “bar- 


FOUR-FOOTED ANIMALS 


VITAMIN 


New York, N. Y. 


gain lot’ was brown and shriveled and 
the berry obviously was not of the vigor- 
ous type. 

“When a seed prospect came in and 
talked cheap alfalfa seed I pointed out 
that I had a bag of this type of seed. I 
led him over to the bag, handed him a 
seed trier and let him draw a sample, 
which we put on a white sheet of paper 
beside a similar quantity of my seed. Often 
nothing more was needed to convince Mr. 
Prospective Cheap Seed Buyer. To those 
who still remained skeptical I would show 
that by a process of simple arithmetic they 
could figure out that a bushel of seed that 
was only 96.4 per cent pure and germin- 
ated only 75 per cent, contained only 43.3 
pounds of alfalfa that would grow (purity 
times germination equals 72.3 per cent in 
this case, and 72.3 per cent of a bushel is 
43.4 pounds) But the seed I was offering 
was 99.5 per cent pure and would germin- 
ate 95 per cent, making a total of 94.5 per 
cent of a bushel that would grow, or 56.7 
pounds. 

“Now 56.7 pounds at $24 per bushel 
means he is paying 42 cents for each 
pound of the plump, vigorous seed,” said 
Mr. Porter, “and 43.3 pounds of off-grade 
seed at $18 per bushel (or $6 less than my 
seed) means that each pound of the lower 
grade, less vigorous seed would cost him 
41 cents. Therefore, if he needed two bu- 
shels of alfalfa he would not be saving 
$12 as he might have thought, but $1.20. 
But for that $1.20 he would have to expect 
less vigorous seed and the possibility of 
a poorer catch and stand. This explana- 
tion made to a farmer while he is looking 
at comparative samples has proven suc- 
cessful with the toughest buyers in our 
section. 

“I have found that a buyer likes to ap- 
ply the ‘look, see, smell’ test to seeds more 
than to any other item that a feed store 
handles, so we have given him the oppor- 
tunity and the tools with which to do it.” 

Items allied to seed such as inoculation 
and seed disinfectant are also prominently 
displayed in the Porter feed store. They are 
profitable to sell and their use is profitable 
to the farmer. They are easy to sell and 
seldom does a seed purchaser go out with- 
out one or both, particularly if the time is 
taken to mention their value. Most every 
alfalfa grower in this territory is sold on 
the use of inoculant, and Mr. Porter makes 
a practice of mentioning the fact that it 
only costs about 10 cents per acre to in- 
oculate. 

“We are also planning to display garden 
vegetable seed prominently this year in 
connection with Victory gardens,” added 
Mr. Porter. “Most feed store customers will 
have a garden and we might as well get 
this business. Getting a display in ihe 
office a month or so before seed buying 
season actually starts is advisable, I be- 
lieve. It makes the trade seed-minded and 
often your bigger customers will have 
their buying out of the way before the sea- 
son starts, either through booking or by ac- 
tually taking the seed home. 


“During these busy times, a good store 
or office display can save a lot of time. 
Farmers will do their selecting and exam- 
ining cafeteria-style. Many times after you 
have let a customer examine seed under 
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ihe magnifying glass he will show other 
buyers and save you the trouble of doing 
so. 

“The matter of back fence trading of 
home grown seeds is of major importance 
to the seed industry,” said Mr. Porter. “In 
seed producing territories it is responsible 
for the loss of much business by dealers. 
Our territory will see this practiced with 
red clover this year.” 

This aggressive feed man believes that 
the loss of business by dealers is minor in 
comparison to the loss of money by farm- 
ers if the seed sold via the back fence 
route is not thoroughly cleaned. Most farm- 
ers are not able to recognize noxious 
weeds and the chances of contamination 
by this practice are too great to warrant 
any farmer taking a chance merely to save 
the charges a dealer makes for his service 
either in handling processed seed or buy- 
ing local seed and having it cleaned and 
tagged. The Porter firm discourages this 
type of buying by pointing out the dangers 
and by featuring the publicity provided by 
the state, and by calling attention to re- 
cent state and federal legislation. 


Expect Record Hatch 
For Month of March 


Reports received from representative 
hatcheries throughout the country showed 
17 per cent more eggs put into incubators 
between Mar 1 and Mar. 15, this year, than 
during the same period last year according 
to the United States department of agri- 
culture. This increase indicates that a rec- 
ord hatch for the month of March can be 
expected. 

All sections of the country reported in- 
creases in eggs set—the West North Cen- 
tral states 31 per cent, New England states 
30 per cent, Middle Atlantic states 21 per 
cent, South Atlantic states 17 per cent, 
South Central states 12 per cent, Mountain 
states 12 per cent and East North Central 
states five per cent. 

Many hatcheries are operating at full 
capacity to supply the demand for chicks 
for egg laying purposes. The demand for 
chicks for broilers continues slow and al- 
though the number of eggs set in the 
broiler producing areas is as large as last 
year, a great many more eggs could be 
handled by the hatcheries located in these 
areas because many of them have greatly 
increased their egg capacities during the 
past year. 

@ W. R. TINNEA, Charleston, Ill., has 
opened a new feed store at 723 Seventh St. 
oe 
FIVE SHIPPING POINTS 

With mines and mills strategically lo- 
cated at five convenient points in the Mid- 
west, the Calcium Carbonate Co., Chicago, 
announces that it is prepared to offer 
prompt service to feed manufacturers and 
mixers from Minnesota to Texas and from 
Colorado to Pennsylvania with highest 
quality, calcium carbonate products. Cir- 
cumventing such contingencies as _ short- 
ages of labor, fuel, supplies or freight cars, 
the Calcium Carbonate Co. can make ship- 
ment from any one of its tive plants at all 
times, even though others are affected by 
one of the above conditions. 


THE FEED BAG — April, 1942 


JOINS RYDE & CO. 

Ryde & Co., Chicago feed manufacturers 
and jobbing distributors have announced 
the appointment of Paul A. Warme as a 
member of the sales staff. Mr. Warme, 
who was previously associated with the 
Albert Dickinson Co. as sales manager of 
the feed department, will handle the terri- 
tory formerly travelled by L. C. Risberg. 
@ FARM SERVICE DIVISION of General 
Mills, Inc., began operation of a feed store 
at Alliance, Ohio, March 16 through the 
acquisition of the business of Warner's 
Mill. 

@ ALEXANDER W. STOCK, Hillsdale, 
Mich., a member of F. W. Stock & Sons, 
died March 16. 


PRODUCES NEW FILM 

Everett E. Roquemore, Buffalo, N. Y., who 
during the past few years has been pro- 
ducing industrial and educational motion 
pictures and slide films, has recently com- 
pleted an interesting 30-minute film for the 
Maritime Milling Co., Buffalo, N. Y., en- 
titled “Feeding For Profit.’ The Maritime 
movie, which required several months to 
make, is intended to promote the wider 
use of B-B feeds and is in sound and natu- 
ral color. 

@ DR. W. L. BURLISON, head of the de- 
partment of agronomy at the University of 
Illinois college of agriculture, has been 
named a member of the board of gover- 
nors of the National Farm Chemurgic 
council. 


efficiently. 


A. O. A. C. method. 


NEWARK 


We're going 


Our objective and that of the feed manufacturer is the same . . . 
the continued production of high quality products despite the 
restrictions of this emergency period. 


Our research staff is putting forth every effort to overcome the 
ever increasing difficulties as they arise. Our laboratory workers 
are prepared to see that you obtain a product as fine as skill and 
the most modern equipment can provide. And our production 
department will endeavor to fill your orders promptly and 


Also, we give you the same broad guarantee which we have 
maintained for many years: Each CLO-TRATE Product is guar- 
anteed to contain not /ess thin the unitage claimed for it .. . 
and every batch is thoroughly checked before shipment in our 
chemical and physical laboratories, and tested on chicks by the 


Write for Particulars 


WHITE LABORATORIES, Inc. 


Manufacturers of Dependable Vitamin Products 
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for VITAMINS A & D 
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Ease Label Rule On 
Second Hand Bags 


Tags on second hand bags rather than 
printing will be the governing factor in re- 
gard to labeling regulations of the federal 
Food and Drug act during the present emer- 
gency it has been indicated in an opinion 
by W. S. Frisbie, chief of the division of 
state cooperation, Food and Drug adminis- 
tration. 


The interpretation came as a result of 
inquiries from feed plant operators who 
were concerned about the use of second 
hand bags with printing on both sides and 
a provision of the Food and Drug act which 
states that, “where feeding stuffs carry 
label information on both tag and bag, 


there shall be no difference with respect 
to name, ingredients and guaranteed 
composition.” 

“While we appreciate the acuteness of 
the situation, we do not believe the cir- 
cumstances justify any attempt on our part 
to ignore provisions of the law,” warned 
Mr. Frisbie, “May I suggest the problem 
may be solved either by reversing the 
sacks or by obliterating completely all of 
the labeling on the outside and placing all 
mandatory information required by the 
federal Food, Drug and Cosmetic act on 
the tag itself. 

“There will then be no conflicting state- 
ments and assuming that the tag carries 
all information required both by federal 
and state laws and no misleading state- 
ments appear, the Food and Drug admin- 


RAISED THE HENS THAT MADE NEW 


WORLD’S RECORDS! 


What's more, Ful-O-Pep is rich 

in precious Cereal -Grass Vita- 

mins! No other brand gives you 
two such selling points! 


At left; New World's Record Hen Raised 

on Ful-O-Pep. Tarleton, Texas Contest. 343 

eggs—376.25 points. W. A. Seidel’s Elmwood 
Farm, San Antonio, Texas. 


nei World’s Semel Pen for Heavy Sasiectetand on Ful-O- Pep. Georgia Contest. 
3,943 eggs—4222.95 points. T. N. Wilcox, Tryon, North Carolina. 


New World’s 2 Year Record Pen—Raised on Ful-O- Pep. Pennsylvania tno 6,146 eggs— 
6560.15 points. Crooks’ Farm, North Brookfield, Massachusetts. 


O YOUR CUSTOMERS and yourself a favor—recom- 

mend the famous Ful-O-Pep Rearing Plan, because 
it may save as much as 1 to 2 on feeding cost for the 
new pullets. What’s more, only Ful-O-Pep gives you two 
selling points like this. First, Ful-O-Pep raised hens hold 
3 startling new World’s Records! Second, Ful-O-Pep is 
fortified with vitamin-rich cereal-grass to bring chicks 
many healthful benefits of fresh spring range. Order 
your requirements now. 


THE QUAKER OATS COMPANY, CHICAGO, ILL. 


istration will, during the emergency, con- 
sider this to complying with the require- 
ments of the act.” 

Realizing that livestock and poultry must 
be fed regardless of bag shortages and 
regulations, feed control officials in some 
states have construed that the drawing of 
a large “X” across the face of a stenciled 
bag will nullify the information thereon, 
providing that proper tags are attached 
and that the stenciling cannot be hidden 
by reversing the bag. 


International Names 
G. A. Read Manager 


Announcement of the appointment of 
Gladwin A. Read as manager of the feed 
department has been made by the Inter- 
national Minerals & Chemical Corp., Chi- 
cago. 

A graduate of Kansas State and the Uni- 
versity of California, Mr. Read was former- 


GLADWIN A. READ 


ly poultry specialist with the Pioneer hatch- 
ery of Petaluma, Cal. Later he operated a 
unit of the W. R. Hearst ranch at San 
Simeon and for the past several years has 
represented The Borden Co. of New York 
on feed supplements and vitamin products. 

International has recently perfected a 
practical method for effectively removing 
toxic fluorine from natural occuring min- 
eral phosphate. Mr. Read will have charge 
of the sales development of the resulting 
product which is being sold to feed manu- 
facturers as a safe and economical source 
of calcium and phosphorus under the 


name “Defluorinated Phosphate”. 
—e o——_ 


@ L. H. FAIRCHILD, who for the past 10 
years has been associated with Allied 
Mills, at Omaha, supervising the sales of 
poultry and livestock feed in Nebraska and 
Iowa, is now affiliated with the Hill Feed 
Co. at Lincoln, Neb., where he is in charge 


of the firm’s new feed department. 
@@ 


@ PETER ENGEMANN, Rothbury, Mich., 
has started construction of a one-story ce- 
ment tile building to replace his feed store 
which was destroyed by fire last November. 
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IcTORY FEED PROGRAM 


FOR 


Dealers and Poultrymen 


One sure way to boost 
the “Food for Victory” 
program is to supply 
your poultry raisers with 


Wisconsin 
Starter Mash 


ND COD LIVER 


a For it sure grows bigger 
NORTHERN J), chicks and better laying 
pullets. And that means 


more sales, more new customers, good will and 
repeat business for you. 


100 LBS. NET 
WHEN BACKED 


WISCONSIN 


Make 1942 your Victory Chick Mash Year 
with WISCONSIN STARTER 


NORTHERN MILLING CO. 


Since 1883 
WAUSAU & WISCONSIN 


100% Production Increase 
NICKEL 


Sounds silly, doesn’t it? BUT IT ISN’T! 


Back in 1922 the University of Wisconsin 
published a circular, No. 141, entitled “Feed- 
ing for Eggs,” which showed that the average 
difference in egg production between test 
flocks without crushed oyster shell and with 
ample supplies of good crushed oyster shell 
was over 100%. 


THE COST? Practically nothing. Based on 
average consumption, not over 5c per bird 
per year! 

You can perform a real service for Uncle Sam 
and your poultrymen by insisting that they 
constantly keep before their flocks ample sup- 
plies of good crushed oyster shell — and that 
means SHELLBUILDER! 


@ Send for free pamphlet giving details of this test 


SHELLBUILDER COMPANY 


Cotton Exchange Building @ Houston, Texas 


DRIED SKIM MILK 


IS AGAIN 
REASONABLY PRICED 


It's to your interest to find out how reasonably you can buy. 
We can quote you an attractive price no matter where you 
are located. Wire or telephone for our new prices imme- 
diately! Telephone Philadelphia—Rittenhouse 9885. 


Bulletin Building 
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A N interesting broadcast on the difficul- 
ties of milk distribution in wartime 
London was recently relayed to this coun- 
try by short wave radio in connection with 
the annual convention of the International 
Association of Milk Dealers. 

Persons taking part in the broadcast in- 
cluded the manager of a large dairy, a 
dairy farmer, roundsman (milk man), 
school teacher, doctor, and a ministry of 
food adviser. 

Milk is considered so essential to health 
that even though the city was subject to 
frequent aerial bombardment the milk men 
made their routes on schedule or as the 
Englishman stated, “The rounds went out.” 
One of the most interesting parts of the 
broadcast was given by William Alexan- 
der, a dairy farmer of Eynesford, Kent. In 


should be located. 


‘Gag Con 
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Is Your Equipment 
Where It Ought To Be? 


Efficiency, greater production and lower costs 
all enter into the question of where the equipment 


Rounds Out 


discussing the feeding situation and other 
difficulties he spoke as follows: 

“I come from a part of Kent which fully 
a year ago had its share of the Battle of 
Britain, and those were the days when we 
went to bed hopeful and got up really 
thankful. In the mornings when the first 
speculation was, where did those bombs 
drop last night, and then, do you think 
any of those four loud ones about mid- 
night were near the cows and what a re- 
lief when all the animals came marching 
in out of the darkness. 


INTERSTATE 
SEED: Grain 
COMPANY 


The Interstate Seed & Grain Co., West Fargo, 
N. D., wanted a 70,000 bu. annex and a Corn Dry- 
er, so we built the annex on the rear and the new 
Corn Dryer, 1,000 bu. per hour capacity, at side 
and in back of feed mill, and connected to it a car- 
load capacity oil fuel tank (note center of picture). 


No eost for consultation 


It costs you nothing to discuss the matter with us. 
Let us help solve your problem. Write us in confidence. 


COMPANY 


NEAPOLIS: MINN. 


in wartime london 
despite nazi raids 


“One fateful afternoon, however, a high 
explosive dropped too near the historic 
thatched buildings and up went the barn, 
stables, stores, granary and loose boxes 
in flames, leaving only the cowsheds un- 
damaged. 

“More trouble followed when a big 
bomb parked itself, also in the afternoon, 
in the roadway. I thought my end to this 
world had come and it certainly was the 
finish of the cowshed roofs, but the cows 
came stalking in out of the darkness, pick- 
ing their way among debris ready to be 
milked as usual, and milked they were. 
Not so fortunate was a bunch of dairy 
heifers which had its number reduced by 
eight on another warm night, but it is sur- 
prising how one gets used to incidents and 
carries on. 

“The lack of feeding stuffs from abroad 
for this winter was another of our prob- 
lems but the farmers being adaptable have 
got over that by shaking up their pastures 
and growing the most suitable protein 
foods for milk production. 

“We have also become silage-minded 
and thousands of small capacity portable 
and semi-portable silos have been erected 
in all parts of the country. The wonderful 
growth of autumn grass enabled these to 
be filled with high protein fodder beyond 
all expectation and there is a great store 
of feed for the winter. 

“Those farmers who like myself have 
studied the growing of Lucerne—or alfalfa 
as it is called overseas—are in the best 
position of all. Personally, I have used it 
to fill eleven fifty-ton silos which will pro- 
vide over two tons per head of stock— 
enough to see them through until grass 
comes. 

“In a way, war conditions, by waking us 
up and making us discover things we 
otherwise never would, have done a lot 
of good and we are going to see there is 
no serious shortage of milk this or any 
other winter.” 

@ CLAUD P. BOWER, Charleston, IIl., 
senior member of the Bower & Tinnea feed 
mill, has purchased the interest of W, R. 
Tinnea in the firm and is now the sole 
owner. 

e S. D. SCOTT, SR., 68, Norfolk, Va., found- 
er of the Scott Feed & Grain Co., died last 
month at his home near London Bridge. 
ee 


@ WALTER BECK, Shelbyville, Ind., pro- 
prietor of the Beck elevator, narowly es- 
caped death last month when a 20 foot 
chimney crashed through the roof of his 
office during a cyclonic storm. A large 
section of the roof was blown off the Farm 
Bureau elevator and the Carney Hatchery 
and the Carney Feed Mill were nearly de- 
molished by the gale. 
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Poultrymen Advised 
To Safeguard Flocks 


Feed dealers can cooperate on increased 
production goals by urging farmers and 
poultrymen to take special precautions 
against flock diseases during the coming 
months according to animal pathologists 
at the University of Illinois college of 
agriculture. 

The keeping of older birds for increased 
production, such as those older than 12 
to 18 months, means that the poultryman 
must take greater precautionary measures 
in flock management and sanitation to pre- 
vent the spread of tuberculosis. Tuberculin 
testing and rigorous culling should precede 
the selection of birds to be retained for an 
additional year, the pathologists advised. 

Leucemia is another disease that may 
increase in farm flocks this year as pro- 
duction is pushed, authorities warned. Birds 
showing a tendency to become pale around 
the wattle and comb, and those with lame- 
ness or leg paralysis and birds with gray 
eyes should immediately be removed from 
the flock. 


Turkey Production 
Will Be Greater 


The nation’s production of turkeys and 
chickens this year is expected to be con- 
siderably larger than in the spring of 1941, 
according to estimates made by the crop 
reporting service of the United States de- 
partment of agriculture. 

From information received from turkey 
producers it appears that the turkey crop 
this year probably will be between five 
and 10 per cent above the 1941 crop. For 
the United States, the number of turkey 
hens on hand about the first of February 
was five per cent above a year earlier and 
the number of poults intended to be raised 
was eight per cent more than in 1941. 

Reports from all parts of the nation indi- 
cate that the increase in chicken produc- 
tion, which was quite sharp last year, will 
continue. Hatchery reports indicate that 
about 17 per cent more eggs were set in 
commercial hatcheries the first half of 
March than during that period last year. 
Many of the hatcheries throughout the na- 
tion are operating at full capacity to sup- 
ply the demand for chicks to be raised for 
egg production purposes. 

@ GEORGE KATZENMEYER, SR., 65, lowa 
City, Iowa, who for over 50 years was en- 
gaged in the feed business until he re- 
tired a few years ago, died last month. 
PROF. C. E. LEE HONORED 

Prof. Clarence E. Lee, vice president of 
the Beacon Milling Co., Cayuga, N. Y., has 
been awarded an honorary membership in 
the Eugene Field society, the national as- 
sociation of authors and journalists, ac- 
cording to a recent announcement. Prof. 
Lee was honored for his “outstanding con- 
tribution to contemporary literature, in the 
field of agriculture.’ Mr. Lee is particular- 
ly well known in the poultry world for his 
books on poultry management and his 
numerous magazine articles and research 
reports in scientific publications. 
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@ HARRY SCHROEDER, Tabor, Iowa, has 

purchased the Farmers Elevator Co. at 

Randolph. Mr. Schroeder also operates a 

feed store and elevator at Tabor. 


@ CENTRAL CHEMICAL CORP., Gettys- 
burg, Pa., suffered a loss estimated at close 
to $100,000 last month when fire destroyed 
the firm's fertilizer and feed plant on the 
Lincoln highway. The loss included hun- 
dreds of tons of feed, nitrates and other 
fertilizers. 


@ CHARLES WOLOHAN, INC., Gladwin, 
Mich., is planning to construct a new mod- 
ern feed mill and elevator to replace the 
plant which was destroyed by fire last 
month. The fire loss was estimated at $35,- 
000, according to Tom Wolohan, manager, 
who stated that construction would be 
started as soon as the necessary priorities 
could be obtained. 


TO CHECK FERTILIZERS 

About 500 samples of commercial fertil- 
izers sold in Wisconsin will be analyzed 
by chemists at the state feed and fertilizer 
laboratory during the next two and a half 
months for the purpose of checking the ac- 
curacy of the manufacturers’ label claims, 
the state department of agriculture an- 
nounces. The analyses are made each year 
for the protection of consumers. During the 
past few years they have shown that the 
average commercial fertilizer sold in this 
state has contained almost one per cent 
more plant food than claimed by the manu- 
facturers, according to W. B. Griem, chem- 
ist in charge of the laboratory. 


@ ALFORD E. HYDE, Brookville, Ind., coun- 
ty clerk, has announced that he will not 
seek re-election this spring as he has pur- 
chased the feed business formerly operated 
by the late Dick Grist. 


In Our Mail Bag... 


HREE DAYS after its postmark at Oneida, New 

York, the envelope pictured above was received at 
Purina Headquarters, Checkerboard Square, St. Louis, 
Missouri. The sender wrote... 


“I have wondered if your trade mark was sufficiently known to 
have a letter of this sort reach you. If it has, apparently it is!” 


The Checkerboard is without question the most famous 
feed trade mark in America. It has a value that cannot 
be measured in dollars and cents .. . because to thou- 
sands of dealers and feeders throughout America the 
Checkerboard trade mark has stood, for almost fifty 
years, for quality feeds and four-square methods. 


PURINA MILLS - Checkerboard Square - St. Louis, Mo. 
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It’s Easy, Inexpensive 
to SAVE Vitamin A 
in Poultry Feeds with 


Clo-Trate‘Dry 


Use this free-flowing stable pow- 
der to comply with Order L-40 
if you are getting too much 
Vitamin A from your oil. CON- 
TAINS 2000 AOAC UNITS 
VITAMIN D PER GRAM. 


Easy to use "Dry D" for batch- 
mixing. Pre-mix 50 Ibs. with 200 
Ibs. flour middlings. This makes 
250 Ibs. of a 400-D material at a 
cost of approximately 22c per lb. 


It's “dirt cheap." Price — 96c 
per lb. f.0.b. Milwaukee. Remem- 
ber, CLO-TRATE "Dry D" is five 
times as rich in vitamin D as a 
400-D oil. Order out a drum and 
get started now with this dollar- 
saving product. 


Complete Stock Carried at 
Atlas Storage Warehouse 


— A and D Feeding 
Oil. 


CLO-TRATE DRY "D." 


FLEISCHMANN Irradiated Dry 
Yeast (Vitamin D — 9000 USP 
units per gram). 


FORMULA "B." 

KRACO Dried Cheese Whey. 
PRODULAC 

DAWES Vitamelk. 
FLAVONNE. 

RIBO Brewers Yeast. 


tration Grain Company 


Milwaukee Wisconsin 


The birthday spotlight this month is fo- 
cused on John L. Richardson of Fort Wayne, 
Ind., genial advertising manager for Allied 
Mills, Inc. Now owner of the Indiana farm ' 
where he was born and reared, John has 
never lost his “love for the soil’ and has 
earned somewhat of a name for himself as 
a breeder of Polled Shorthorns and Berk- 
shire hogs. As a result, he acquires much 
first hand information which he finds use- 
ful preparing the effective advertising copy 
he turns out on Wayne feeds. John is a 
graduate of Purdue University and has a 
hobby of collecting toy dogs. He celebrates 
his birthday on May 13. 

The Feed Bag joins with other “well- 
wishers” in extending congratulations to 
Mr. Richardson and the following leaders 
in the feed industry who observe their 
birthdays in May: — 


JOHN L. RICHARDSON 


May 2—HAROLD A. ABBOTT, Funk Bros. Seed Co., Bloomington, IIl. 
May 3—JOHN A. BECKER, Wm. A. Becker Co., Monroe, Wis. 
May 4—ELMER DE BUHR, La Budde Feed & Grain Co., Milwaukee, Wis. 
May 5—C. W. GREER, Russell-Miller Milling Co., Minneapolis, Minn. 
GILBERT P. LANE, Arcady Farms Milling Co., Chicago, Ill. 
May 6—J. K. DAVIDSON, Sr., Stone Mountain Grit Co., Lithonia, Ga. 
May 8—J. E. WALSH, Forest Hills, N. Y. (Ladish-Stoppenbach Co.) 
May 9—LOUIS BANDOW, Sr., Peshtigo, Wis. ; 
May 11—J. S. McLAREN, Fairall & Co., Des Moines, Ia. 
JAMES B. GAVAN, Morton Salt Co., Milwaukee, Wis. 
FRANK C. NAHSER, Frank C. Nahser, Inc., Chicago, III. 
May 13—JOHN L. RICHARDSON, Allied Mills, Inc., Fort Wayne, Ind. 
May 14—J. K. DAVIDSON, Jr., Stone Mountain Grit Co., Lithonia, Ga. 
LESTER V. PEACHEY, Peachey Bros., Burnett, Wis. 
May 16—RAY WM. KANITZ, The Nitragin Co., Milwaukee, Wis. 
May 17—A. F. G. RAIKES, Bemis Bro. Bag Co., St. Louis, Mo. 
May 18—V. A. FOGG, Grange League Federation, Ithaca, N. Y. 
L. C. RISBERG, Ryde & Co., Chicago, IIl. 
ARTHUR TOWELL, Arthur Towell, Inc., Madison, Wis. 
May 20—FRANK C. FREY, American Maize Products Co., New York, N. Y. 
ROY E. PETERSON, Pillsbury Flour Mills Co., Minneapolis, Minn. 
W. S. WEISS, La Grange Mills, Red Wing, Minn. 
May 22—ERNST MAYER, Premier Peat Moss Corp., New York, N. Y. 
JOHN W. RAYNEY, Fox Lake, Ill. (Silmo Sales Corp.) 
May 23—C. M. BODENSTEINER, Tobin Packing Co., Fort Dodge, Ia. 
May 24—W. R. CASSELL, White Laboratories, Inc., Newark, N. J. 
L. J. KRAFT, Campbell-Sanford Advertising Co., New York, N. Y. 
May 25—M. F. BROBST, Gelatin Products, Ltd., Windsor, Ontario, Canada 
May 26—R. O. BATE, The G. E. Conkey Co., Cleveland, Ohio 
WALTER B. HAWKE, Spencer Kellogg & Sons, Inc., Buffalo, N. Y. 
BEN LOGAN, Westby Feed & Seed Co., Westby, Wis. 
GRADON SWANSON, Western Grain & Feed Ass‘n., Des Moines, Ia. 
May 27—HAROLD K. PARKER, George H. Parker Grain Co., Danvers, Mass. 
LT. RON KENNEDY, Air Corps, Second Interceptor Command, Seattle, Wash. 
FLOYD OLES, Washington Produce Shippers Ass’‘n., Seattle, Wash. 


May 28—ANGER ARMSTRONG, Hiram Walker & Sons Grain Corp., Walkerville, Ontario, 
Canada 


May 30—HARRY L. REINSHAGEN, Cereal Byproducts Co., Minneapolis, Minn. 
EARL K. WARNER, Archer-Daniels-Midland Co., Minneapolis, Minn. 
May 31—M. W. ROWELL, Rowell Feed Supplies, Inc., Milwaukee, Wis. 
J. E. SAMS, Blatchfor€ Calf Meal Co., Waukegan, Ill. 
WALTER UEBELE, Burlington Feed Co., Burlington, Wis. 
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(Continued from Page Thirty-nine) 


straight line through the mark opposite 
western hemlock, column A, and 10 inches, 
column C, and it will be found that the 
intersection with column B says “minimum 
span nine feet.” Inasmuch as our span is 
eight feet, which is one foot less than nine 
feet, we will have to guess again. So now 
let us say, “eight inches’, which is all 
tight because the line through the eight, 
column C, and western hemlock, column A, 
tells us that the minimum span is 7.3 feet. 
We are now all right as to span and depth. 

Next connect the mark opposite western 
hemlock, column G and the total load, 
4,000 pounds, column F and continue the 
line to cut column E. From that point of 
intersection, column E, run through the 
eight inches, column C, and the intersec- 
tion with column D tells us that the width 
of the supporting beam must be 3.8 inches. 
In other words a four inch width will be 
all right because it will be stronger and 
safer than 3.8" wide. Besides, wooden 
beams usually are rated in exact inches 
although they are generally a bit scant 
on account of the thickness of the saw 
used in cutting the lumber. Anyway, the 
chart tells us clearly enough that the prop- 
er size of the supporting beam must be 
four inches by 8 inches or more. It is per- 
missible, of course, to use larger sizes as 
such sizes will add to the safety of the 
structure. Should you want to make the 
structure twice as strong as necessary it 
can be readily done by means of the 
chart by simply multiplying the loadings 
by two. 

As a matter of fact the two inches by 
six inches joists shown in your sketch, and 
computed in the March issue, are two in- 
ches deeper than necessary. We are using 
the two inches by six inches size only be- 
cause that is the size carried over from the 
original problem in March. If you will 
look back you will find that we asked 
whether or not two inches by six inches 
would be strong enough. The chart told us 
“Yes”. So as a matter of practice it is 
suggested that you check back and apply 
the original problem to a size two inches 
by four inches. You will find that a beam 
of western hemlock two inches wide by 
four inches deep will hold the load safely. 

You can now make the warehouse, feed, 
or mow floor as large as you wish, using 
all of the above dimensions throughout. 
That is, the joists can be two inches by 
four inches; the supporting beams four 
inches by eight inches; and the lines of 
posts will be eight feet apart in one direc- 
tion and five feet apart in the other direc- 
tion, center to center. All beams to be 
made of western hemlock. Should you want 
to make the lines of posts eight feet apart 
in both directions, that can be readily 
done by applying this chart and using an 
eight feet span instead of a five feet span. 


@ EARLY & DANIEL CO., Cincinnati, Ohio., 
has purchased the large brick warehouse 
building at 1243-47 W. Sixth St. from the 
Newton Grand Rapids Furniture Co. The 
structure which has 43,240 square feet of 
floor space will be used as a storage unit. 
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@ R. L. NEWSOME, Newsome Commission 
Co., Minneapolis, Minn., has announced 
that his brother, Richard H. Newsome, will 
soon be associated with him in the feed 
brokerage business. The latter has been 
employed with the United States Gypsum 
Co. for the past seven years. 

@ FRED MAYER, Toledo, Ohio, has an- 
nounced that he is retiring from the brok- 
erage business and is planning on enter- 
ing the retail clothing business. Mr. Mayer 
has been connected with the grain industry 
for more than 50 years and became a 
member of the Toledo Board of Trade in 
1891. 


SWEET 


TEXAS FEED MEETING MAY 7 


The Texas Feed Manufacturers associa- 
tion will hold its annual spring meeting on 
Thursday, May 7 at the Adolphus hotel, 
Dallas, Tex., according to an announce- 
ment by L. E. Church, Houston, secretary- 
treasurer. The meeting which will be held 
on the day preceding the opening of the 
Texas Grain & Feed Dealers association 
convention, will start promptly at 9 a.m. 
and a full day's schedule is being arrang- 
ed. Officers of the association in addition 
to Mr. Church consists of W. W. Bridges, 
Brewley Mills, Fort Worth, president, and 
R. W. Bridges, Ralston-Purina Co., Fort 
Worth, vice president. 


FOR SWEET 


— because you can give poultry raisers EXTRA 
VALUE — extra features, at no increase in price, 
when you sell them 


SARGENT SWEETENED All-Mash STARTER 
It’s different — SWEETENED with dried, processed 


molasses to make chicks eat more. 


It’s fortified with 


VITAMINS for health and growth. It’s balanced with 
MINERALS for bone and body. Three ADDED STEPS 
to give chicks a fast start. Yet you can sell it at no more 
than the cost of ordinary starters. 


Big Profit---Big Volume 


Get our spring dealer proposition on this starter that’s 
“different.” It’s a sweet deal for the dealer. Write today, 
or ask your Sargent representative. 


SARGENT & CO., Des Moines, lowa 
Over half a century of reliable quality 
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4-Cycle Engine 


S2veny once in a while someone ad- 
vances the claim that two-cycle engines 
are more efficient than four-cycle engines. 

That may be true in some rare instances, 
but I have tested two and four-cycle en- 
gines in testing laboratories and invariably 
the four-cycle engines showed greater 
economy in fuel consumption. In fact, it 
has been shown mathematically that the 
four-cycle engine should be more efficient, 
and it is. 

Two-cycle engines are usually simpler 
than the four-cycle, they cost less, they 


usually operates 
on less fuel 


weigh less per horse power, etc.; but it has 
been found thus far that it is usually more 
economical in the end to pay a little more 
for the four-cycle type. 

I disagree also with those who are op- 
posed to water cooling and who declare 
that we stick to water cooling because of 
“prejudice.” They say, “Why should we 


farms. 


Dr. Clore’s Formulas 
——Are Practical 


R. CLORE’S FORMULAS are prac- 
tical. They have been proven in his 
battery rooms and on his experimental 
His knowledge of livestock dis- 
eases particularly fits him to compound 
feeds for livestock that will raise their re- 
sistance to animal and poultry diseases. 
Wouldn't you like to make your own feeds 
under the guidance of a man like Dr. Clore 
who can start you off right? He has state 
men who are experts. They have been 
trained by Dr. Clore and know their busi- 
ness. All you need is a mixer, corn sheller 
and a grinder. We can show you how to 
merchandise your feeds and you can start 
now to take all the profit instead of divid- 
ing with another feed company. 


Write to Dr. E. E. Clore 


in care of the 


HOOSIER MINERAL FEED COMPANY 


GREENWOOD, IND. 


mess around with water and radiators 
when the air finally must absorb the heat 
anyhow and when the air-cooled engines 
are holding all records for economy and 
efficiency?” 

I am not so sure about air-cooled en- 
gines holding all records for economy and 
efficiency. In fact I don't believe it. The re- 
cords I have in my files all favor the 
water-cooled type. I do not think it is 
prejudice which calls for water cooling. 
In steam driven power plants, for instance, 
condensers are invariably cooled with 
water and not with air. In many cases, 
“air finally absorbs the heat anyhow,” 
even in power plants, but the water must 
first be sprayed into the air in order that 
its radiating surface may be made as large 
as possible to bring the temperature of the 
water down to the proper point again. 

Air is not so good for cooling “intense 
heat” as is water. That is a well-known 
engineering fact. Water is a better con- 
ductor of heat. Put your hand in air that 
has a temperature of 32 degrees Fahren- 
heit and it won't feel so very cold. Then 
put your hand in water of the same tem- 
perature and it will feel cold. Why? Be- 
cause water is the better conductor. 

It is true that the two-cycle engine can 
be and is more economical than the four- 
cycle engine under certain conditions. In 
the long run economy is usually more im- 
portant than efficiency. But, under most 
conditions, it is safe to say that the four- 
cycle engine is the more economical of the 
two as well as the more efficient. 


Lend-Lease Figures 


Continue To Mount 


A total of 3,747,000,000 pounds of agri- 
cultural commodities were delivered to rep- 
resentatives of the United Nations for lend- 
lease shipment up to Feb. 1, 1942, accord- 
ing to the department of agriculture. Total 
cost of these commodities, bought by the 
Agricultural Marketing administration and 
delivered at shipping points since opera- 
tions started last April, was about $417,- 
000,000, 

During January, more than 435,000,000 
pounds of food and other agricultural com- 
modities were delivered for shipment, at a 
cost of about $50,000,000. 

Outstanding among commodity groups 
delivered, with cumulative values up to 
Feb. 1, were: dairy products and eggs, 
about $131,000,000; meat, fish and fowl, 
$106,000,000; lard, fats and oils, $30,000,000; 
fruits and vegetables, $43,000,000. Other 
deliveries included grain and cereal -pro- 
ducts, concentrated fruit juices, vitamin 
concentrates, miscellaneous foodstuffs, and 
non-food agricultural commodities includ- 
ing cotton, tobacco and naval stores. A 
large proportion of the non-food supplies 
were made available for lend-lease opera- 
tions by the Commodity Credit corporation. 

@ FRANK P. TOMPKINS, Indianapolis, Ind., 
who for many years was engaged in the 
grain and feed business, died March 9. 

@ ROONEY BROS., INC., Englishtown, N. J., 
has started construction of a new grain 
storage building to replace the building 
recently destroyed by fire. 
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— classified ads 


(Continued from Page Fourteen) 


over of six mixed cars a month. 

Some of his subsidiary ideas included 
running special sales, having his driver on 
the lookout for new business while deliver- 
ing orders, and use of a mailing list of 300 
to 400 farmers. This is sent out from the 
milling company’s offices to prospects in 
Mr. Hebert’s territory; he in turn helps keep 
it up to date. 

At the present time Mr. Hebert is work- 
ing toward a system of regular route cov- 
erage as a natural follow-up to the patron- 
age he has developed. This will be espe- 
cially timely under present conditions, 
which make reduction of tire wear and 
of fuel consumption particularly advisable. 

@ CARL W. SCHARF, Brazil, Ind., head of 
the Brazil Flour & Feed Co., recently adver- 
tised in local newspapers that he had en- 
listed in the armed forces and left his busi- 
ness in charge of his sister, Mrs. Pauline 
Wyndham. He asked the public to help 
take care of his business while he “takes 
care of theirs in the fields of action that 
lie ahead.” 

—e 


NEW COOK BOOK 
A new Betty Crocker cook book of all- 
purpose baking is now available to the 
public according to an announcement by 
General Mills, Inc. The 100 page book con- 
tains 220 of the most popular baking reci- 
pes and a variety of illustrations. 


@ JOHN H. KAEGEL, Thompsontown, Pa., 
has retired after having been associated 
with the Thompsontown Flour & Feed Co. 
for more than 52 years. 

——— 


@ VICTOR WOODS, Mahomet, IIl., has 
opened a feed store in the Parrett building. 


@ RICHARD R. DAVIS, Utica, N. Y., sec- 
retary and treasurer of the Ogden Grain 
Co., died last month after a short illness 


@ WILLIAM WEIDNER, Cissna Park, Ill., 


has purchased the Robertson Feed Mill at 
Fowler, Ind. 


LOOK HOW IT PAYS TO 
INOCULATE SOYBEANS 


Sell Nitragin tine You Sell Seed 


Soybeans inoculated with NITRAGIN (right) grew fast and 
vigorously, uninoculated soybeans (left) were crowded out 
a total crop failure. To inoculate soybeans 
and other legumes with NITRAGIN costs only a few cents 
an acre, but it means big ticket sales for you. Have 
NITRAGIN on hand for the first spring top-seedings of 
clover and alfalfa and follow through with canning peas 
and beans, field peas, lespedeza and soybeans. NITRA- 
GIN is widely advertised, and dealers are furnished with 

store signs, booklets, other 
selling helps. If you are not 
already a NITRAGIN dealer, 


by weeds... 


write — 
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The Nitragin Co., Inc. 


3855 N. Booth St., Milwaukce, Wis. 


every field: 


The name NI- list. 

TRAGIN is a 

registered trade- 

mark. It identi- 
fies the oldest. 

most widely used DEPT. 
brand of inoculants. 


ON HYGENO 


The Antiseptically Treated Poultry LITTER 


FREE 
SAMPLE 


Mail Coupon 


The seeds your customers 
need, laboratory tested to 
give a bigger yield for 


Hybrid Corn e Alfalfa 
Oats e Clover e Grains 
And garden seeds too — 


vegetable and flower. Let 
us put you on our mailing 


HYGENO Stock Up Now— Big Profits 
vantages 

Fire Resistant In EARLY CHICKS 
No waiting when you order Hygeno. 
Antiseptically It gets there on time. Greatly im- 
Treated proved over old-style 
ighl save more chicks. Don’t let short- 
bent ages force customers back to cheap, 
1 makeshift litters. Cash in with Hy- 

Dries Quickly geno. Place orders now. 
. Retains Heat @ LAPP LABORATORIES 

Durable, Thrifty 1234 Jackson St. N. E. 
Minneapolis, Minn. 


1234 Jackson St. E. 
Minneapolis, 

Please send information on Hygeno 
Litter, including sample and details 
on your dealer and national adver- 
tising. 
Name 


Address 
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FAST DELIVERY 
Ww 
Now a 
4 a OL 
NS MADISON, WISCONSIN 
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POULTRY RAISERS 


MARDEN -WILD 
FEEDING OILS 


meet the requirements of 
U. S. Order L-40 


400 D— 1000A 


vitamins per gram 
(or similar ratios) 


Ask us for the name of your near- 
est jobber. A few choice jobber 


territories now available. 


MARDEN -WILD CORP. 


ESTABLISHED 1921 


500 COLUMBIA ST., SOMERVILLE, MASS. 
437 WEST ONTARIO ST., CHICAGO, ILL. 
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Gpicx enterprise, free management and 
free choice of employment should be 
the objective of every man, woman and 
child in the United States, stated Gilbert P. 
Lane, plant manager, Arcady Farms Mill- 
ing Co., in an address March 23 at the 
first annual meeting of Chicago grain ele- 
vator superintendents and managers, spon- 
sored by W. D. Walker, president, Arcady 
Farms Milling Co., Chicago. 

“To accomplish these objectives one way 
open to us is to sell the idea to every man, 
woman and child that our future economic 
success depends upon these freedoms and 
that the free enterprise system which has 
made our country the greatest in the world 
will take us to greater successes in the 
future,"’ said Mr. Lane. 

“This can be done by telling and show- 
ing the people employed in industry and 
their families that capital, management 
and labor have a combined interest in the 
successful operation of a business and that 
management does and will continue to see 
that the interests of the three groups ore 
maintained in an equitable manner. 

“Further, that management is giving and 
will continue to give labor a greater equity 
than it can obtain through any other 
means; to tell the public that manage- 
ment has a soul and to constantly parade 
the existing evidence before their eyes 
and ears, through radio, magazines, news- 
papers, house organs and every other 
means of communication.” he continued. 

“The first step in the accomplishment of 
this objective is to enlist the active and 
sincere support of the so-called ‘white 
collar” and supervisory groups. These men 
and women, comprising at least twenty 
per cent of all workers, can be used as a 
rampart against the “anti's” attacks. A 
recent survey of the reasons why people 


should be objective 
of all says lane 


join labor unions indicates that despite all 
the hullaballoo of higher pay and working 
conditions, they are finally brought into the 
fold through an emotional appeal based 
upon the hatred of the boss. When all 
logical and rational reasoning fails to get 
membership, then the spellbinders preach 
hard and it is for this reason that most 
people join unions. 

“Let us reverse this line of thinking and 
selling “from the gospel of suspicion and 
hatred” to the gospel of brotherly love. 

“What I have tried to say in presenting 
this thought is that we must give corpora- 
tions and management a soul and demon- 
strate in our day-to-day activities that the 
boss is not the big bad wolf, but after all 
really a swell guy.” 

In conclusion, Mr. Lane, who is also 
national vice president of the Society of 
Grain Elevator Superintendents, urged all 
members to attend the Society's 13th an- 
nual convention at Omaha, Neb. April 9-11. 

@ MARTINSVILLE MILLING CO., Martins- 
ville, Ind., has installed a new ton and a 
half Kelly Duplex feed mixer at its mill 
on W. Morgan St. 
NEW CATALOGUE 

Release of a new publication which il- 
lustrates and describes improved methods 
of cleaning grain, seeds and feed mate- 
rials has been announced by the S. Howes 
Co., Inc., Silver Creek, N. Y. A copy of 
this interesting and artistic catalog, No. 
175, will be mailed free to the trade on 
request. 


from us. 


ry Our Specialized Service 
for Feed Manufacturers 


As millers of grain specialities for feed manu- 
facturers we offer you individual, personal- 
ized service which guarantees satisfaction. 
Next time you are in the market for any of 
the products listed here let us furnish your 
requirements. Our fast service and quality 
products make it worth your while to buy Oats 


FAST SERVICE 


FRUEN MILLING CO. 


MINNEAPOLIS, MINN. 


Table Rolled Oats 


Feeding Rolled Oats 
Steel Cut Oat Groats 
Feeding Oat Meal 

Pulverized and Bolted 


Whole Oat Groats 
Steel Cut Wheat 
Ground Oat Groats 
Oat Mill Feed 
Oat Mill Feed with 
Molasses 
Pulverized and Bolted 
Screenings 
Steam Crimped Oats 
Steam Rolled Barley 
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service 
(Continued from Page Thirty-one) 


are employed@ including the partners. 

A Jay Bee 75 h. p. direct-connected ham- 
mer mill and a 75 h. p. Jay Bee No. 4 
Gates V-Belt driven hammer mill do the 
grinding at the Estherville mill. The oat 
hulling is done with a Rosco Ajax oat 
huller and the feed mixing is done with 
one 1¥2 ton and one % ton vertical Sprout 
Waldron batch mixer at Estherville. A 
Howe 10-ton dump truck scale is used in 
the drive way and a 25-ton Fairbanks 
Morse dial truck scale with concrete deck 
is used for coal and grain weighing. At 
the Fairmont mill the Jensen brothers use 
a 75 h. p. direct-connected Jay Bee ham- 
mer mill. The hulling is done with a Ros- 
camp Challenger oat huller and the mix- 
ing with a Sprout Waldron one ton vertical 
batch mixer. A 15-ton Fairbanks Morse 
scale with concrete deck is used for all 
weighing at Fairmont. The brothers have 
a fleet of seven Chevrolet trucks of differ- 
ent sizes for service at Lkoth plants. 

Most of the retail volume is compleied 
at the place of business. However, in many 
cases where dealers of the Golden Sun 
Milling Co., sell large orders, delivery is 
made direct to their customers, farms. The 
Jensen brothers feel in this way they are 
in a position to help the smaller retail feed 
dealer and give first class service to the 
feeders. 


When he sold his interest in the busi- 
ness to the two brothers in 1937, H. N. 


Jensen, the father and founder of the busi- 
ness, went back to what Herman calls 
“gentleman” farming and turkey raising. 
He was stricken with a heart attack last 
July 12, and died within a few hours. 
The wholesale business was a direct re- 
sult of the success of the retail business. 
At first the Jensens confined their whole- 
sale business to flour, which they sold to 
the grocers and to other dealers. Then they 
began to wholesale commercial feeds and 


seeds to smaller retailers. It was but a 
step then, after they built up their milling, 
hulling, and grinding departments, to the 
mixing of feeds according to special for- 
mulas and to the wholesaling of their own 
line of feeds and concentrates. 


@ L. N. MEFFITT, Clyde, Ohio, has pur- 
chased the former Clyde Mill Co. property 
and will operate an elevator there. 


the 


pAIRY 


Dealers in all parts of the country are 
making a profit selling this well- 
known product to dairy farmers and 
poultry raisers. If you are not familiar 
with HTH-15, it will pay you to 
investigate. 

For Dairymen—In the dairy, HTH-15 
is used to treat utensils and contain- 
ers to keep bacteria counts down 
and to avoid rejects. It is a 
free-flowing powder that 
will not freeze or 
get lumpy. 


HTH-15 i; 
Widely Advertised 
in Farm, Dairy and 
Poultry Papers 


To Kill Germs, Use 


A CHLORINE BACTERICIDE AND DISINFECTANT 


the 
POULTRY 


For Poultrymen— HTH-15 is used as 
a spray or rinse to help disinfect 
equipment and houses. Also dusted 
as a floating powder over birds to 
induce discharge of mucus from upper 
respiratory tract due to colds. Use 
ordinary dust gun. Hatcheries use 
HTH-15 as cleanup agent. 

Only 2 sizes to stock! The 1-lb. can 
retailing at 50c and the 3-lb. 
can at $1.00. Hand 
measuring spoon wi 
each can. 12 


‘Me THE MATHIESON 
A ALKALI WORKS (inc.) 


60 E. 42nd STREET 
NEW YORK, N.Y. 


TRY OUR 


PECOS SPECIAL 
IT’S BETTER 


Your inquiry would be appreciated 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
CHANDLER, ARIZONA 


ZELLER Will Not 
Buy Eggs If Flocks 
Are Not Fed REX 


“We have used REX Wheat 
Germ Oil for two years, and 
would not think of a hatching 
season without it. The first year 
we used Wheat Germ Oil it 
raised our fertlity at least 10%. 
This year we have made the 
feeding of wheat germ oil a 
requirement, and will not buy 
eggs unless flock owners feed 
= recommended quota of Rex 
il. 
Zeller’'s Hatchery, 
New Madison, Ohio. 


YOUR FARMERS NEED 
Wheat s 
REX Germ Oil, Too 
We Help You Sell It 
Write for Details 


VIOBIN CORPORATION 
DEPT.4 MONTICELLO, ILL. 


Swift & Company 


DES MOINES, IOWA 
FOSTORIA, OHIO 


Phone, Write, or Wire 
for prices. 
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Your Choice... 


(onkeys Y-0 
Once you have tried 


its reliable vitamin STARTING 
richness in your feeds. 3 FEEDS 


are Famous 


DEVOLD’S Raising Chicks 


ssfully! 
VITAMIN A & D FEEDING OIL — 
“STANDARD” Poultry Raisers know 
|OO0A 100 AOAC D 


it, too—that's why you 
A chick-tested product will find it so EASY and 
containing a good per- PROFITABLE to sell a 


centage of Poultry Cod 
Liver Oil. 


(onkeys 
Y-O FEEDS 


Write for free 


samples and prices Write for 
Dealer Proposition 
147-P Varick Street The G. E. Conkey Co. 


6761 Broadway, 
New York, N. Y. Cleveland, O. 


DON’T MISS AMERICAN FEED 


Nes 


OUR PLATFORM FOR 1942 
National Oil Products Co., Inc., First and 
Essex Streets, Harrison, N. J. 


* * 


LEGUME SILAGE IN DAIRY FEEDING 
Bulletin 411, Pennsylvania Agricultural 
Experiment Station, State College, Pa. 
* * * 


SCIENCE FOR THE FARMER 

Bulletin 414, 54th annual report of the 
Pennsylvania Agricultural Experiment Sta- 
tion, State College, Pa. 
BLACKHEAD IN CHICKENS 

Extension Circular 237, New Hampshire 
University Extension Service, Durham, N. H. 
FIFTY-FOURTH ANNUAL REPORT 

College of Agriculture, Cornell University, 
Ithaca, N. Y. 
FATTENING LAMBS FOR MARKET 

Circular 523, College of Agriculture, Uni- 
versity of Illinois, Urbana, IIl. 
MEETING THE WAR TIME POULTRY- 
FEED SITUATION 

Bulletin 474, College of Agriculture, Cor- 
nell University, Ithaca, N. Y. 


PROTEIN REQUIREMENTS OF 
CHICKENS 

Bulletin 335, New Hampshire University 
Experiment Station, Durham, N. H. 


MANUFACTURERS’ CONVENTION! A COMPLETE LINE 


TIMELY BUSINESS MEETINGS, FRIENDS 


JUNE 4,5,6 | And a Good Profit to You 


Trench A complete line, backed by advertis- 
Lick ing and with trained field men to help 
Sjarings you sell — that’s what Cargill offers you. 


And best of all, the profit set-up is right. 


A REVITALIZING HOLIDAY, TOO! Let us explain the complete Cargill Sell- 
ess 


@ It’s more important than ever this year to meet 
with your friends and exchange ideas on how to 


besides. Golf on two championship courses, rid- 
ing, skeet and trap shooting. Come and relax for 


MAKE RESERVATIONS EARLY! 


ing Plan in Midwest territories now 


meet changing war conditions. You'll have fun open. Write today to 


these three days when you can enjoy mineral 
baths, scientific massages and Pluto Spring Water 
to tone up your system for work that’s ahead. y a 


Golf to your beart’s This meeting promises to be one of the best- MINNEAPOLIS ® MINNESOTA 
content. Two cham- 


pionship 18-bole attended yet. For best accommodations, write or 
courses. call for reservations today. 


Cargill Pig & Hog Feeds Cargill Scratch Feeds 
Cargill Dairy & Beef Feeds Cargill Chick Mashes 


F R E N C LI C K I N G Hotel Cargill Poultry Concentrates Mashes 


Cargill Turkey Mashes 


FRENCH LICK, IND. «  T. D. TAGGART, Pres. Cargill Minerals 
Stanley B. Campbell, Sales Manager 


Vitamin Products and Feed 
Ingredients 
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New Purina Feed Plant 


“LW 


PURINA MILLS” 


Purina Mills’ new feed plant at Omaha, Neb., shown above, was officially opened 
with proper ceremonies April 2. Attending the opening were William H. Danforth, 
St. Louis, Mo., founder of the company and chairman of the board, and several other 
executives of the firm. The plant, located at 24th and Oak streets, half way between 
down town Omaha and the stockyards, will be managed by W. R. Arends, a former 
captain of the University of Illinois baseball team. Originally planned to care only for 
shipments by truck, facilities were later enlarged to accommodate rail shipments as well. 


The new plant was put in operation January 15 and is now running at full capacity, 
officials report. 


= “GCC” Gives 5-Point 


NORTH Dakota] \ 


Delivery 
SOUTH DAKOTA wise! Assurance 


MICH, 
| OWA PEN N. 
NEBRASKA OHIO 
COLO, : IND. 
KANSAS MISSOURI 
ENTUCKY 


OKLAHOMA PREPARED! 


Against such contingencies as 
shortage of labor, fuel, supplies, 
 / or freight cars, the Calcium 
Sa TEXA Carbonate Company can make 
f shipment from any one of its 5 
— big plants at all times, even though 
others are affected by one of the above 


conditions. 
Write Today 
for informa- Qe To you, this means insurance against 
tion and 
samples of failure of supply during the uncertainties 
ity products. of the months ahead. 
ept. 


HAMMERMILL 


VERTICAL FEED 
MIXER & CORN CUTTER 


AND GRADER 


Feed Millers! 
Are You Ready? 


@ The need for poultry, pork, beef, eggs 
and milk is greater this year than ever 
before. Your equipment should be in 
tip-top order so you can do your share 
in producing feed necessary to satisfy 
this vast new demand. Old, worn equip- 
ment can cause you many “headaches” 
and lose plenty of business for you. 
Modern Kelly Duplex machines are rug- 
gedly built and have proven depend- 
able money-makers from coast to coast 
since 1884. Be prepared to meet the 
new demands for the 
feed you'll be called on 
to deliver. 
Write for details and 
prices today. 


The Duplex Mill and Mfg.Co. 


Springfield, Ohio 


Caleium (Carbonate 


“Pioneer Producers of Trace Elements Products” 


45 EAST OHIO ST. BOX 409 Bid 836 BRANDEIS THEATRE B 
CHICAGO, ILL. \ CARTHAGE, MO. OMAHA, NEB. 
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NO-MILK 


Since 1885 


Made in the 
heart of Wiscon- 
sin's Dairyland. 
100 lbs. replaces 
1,000 Ibs. whole 
milk. 


More than 
1100 dealers sell 
No - Milk Calf 
Food and help 
their customers 
raise better 
calves. 


National Calf Pellets 
Are Also Available 


NATIONAL FOOD CO. 


D. R. MIHILLS, Prop. 
FOND DU LAC WISCONSIN 
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Chick Sexing 


Y/ ARTIME restrictions on movements 
of aliens has resulted in an alarm- 
ing shortage of trained baby chick sexors 
in some sections of the country according 
to reports of hatcherymen who are now 
being swamped with orders for pullets and 
cockerels to meet the nation’s demands for 
increased production of eggs and poultry. 

Most of these trained specialists were 
Japanese who followed the season from 
coast to coast but since they are now pro- 
hibited from travelling many hatcheries 


You will want a copy 
of this booklet. 


Without any ob- 
ligation, we will 
send you a copy 
of ourhandsomely 
illustrated book- 
let: “Facts About 
WheatGerm Oil." 
Write to the 
Amburgo Corp., 
Broad Street at 
Nedro, Philadel- 
phia, Pa. 


WHEAT GERM OIL 
for lve stock and Douttry 


Look to Amtburge for the Right Answers 
on WHEAT GERM OIL 


Amburgo Wheat 
GermOilis*‘Cold- 
pressed” from 
selected high 
grade wheat germ 
by General Mills, 
Inc. Each lot of 
Amburgo Wheat 
Germ Oilis stabil- 
ized and biologi- 
cally tested to 
prove its uniform- 
ly high potency. 


THE CORP. 
BROAD ST. AT NEDRO PHILA. PA. 


hampered by new 
war restrictions 


are finding it difficult to get sexors when 
they need them most. 

American poultry producers first learned 
of the ability of the Japanese to determine 
the sex of day-old baby chicks less than 
10 years ago. Training schools, started in 
California by second-generation Japanese, 
turned out a few graduates, but it has 
proved a difficult art for Americans to 
master. 

The situation in New Jersey is consider- 
able better than in most states, according 
to The Poultryman, owing to the program 
inaugurated by the Kerr Chickeries at 
Frenchtown. 

Experiencing the need for sexing service 
the year around, Kerrs decided to start a 
training school of their own. A Japanese- 
trained instructor was brought from Mis- 
souri. From his starting class of 36, only 
two were able to master the technique. 
These were brothers John and Phil Mad- 
dux, former automobile and poultry feed 
salesmen, respectively. As their speed and 
accuracy improved, they trained two girls, 
Miss Alice Schaible and Mrs. Erma Bohl- 
man. This quartet not only handles the 
Kerr Chickeries business but is “on call” 
for others in the New York-Pennsylvania 


area. A few other sexors, in poultry sec- 
tions of the state, likewise travel from 
place to place as hatchings occur. 

From February through May, they work 
at top speed. All chicks must be sexed 
within 24 hours of hatching. The men at 
Kerr's average 5,000 chicks in a 10-hour 
day and guarantee accuracy of 95 per 
cent, although they are closer to 98 per 
cent. The girls, less experienced, average 
400 birds an hour. Payment varies from 
one-half to one cent per bird. 

Concerned, as are all hatcherymen, 
Kerr's hope more sexors will enroll and 
train soon. Prime requisites are good eye- 
sight and steady hands, preferably with 
long slender fingers. Girls have been found 
more adaptable than men, but in a peak 
season rush, when the sexors under con- 
tract works until the job is done, regard- 
less of hours, men are better able to hold 
a steady pace. 


@ GEORGE BERKNER, Waverly, Minn., 
has installed a new Clipper grain cleaner 
in the feed mill which he recently pur- 
chased at Winsted. 


NEW PUBLICATION 

A new monthly house organ known as 
“Mineral Highlights” is now being pub- 
lished by the Limestone Products Corp. of 
America, Newton, N. J. The publication 
contains a variety of information and data 
on minerals in the fields of poultry, live- 
stock and soil nutrition and will be mailed 
free to members of the trade. Persons de- 
siring to have their names placed on the 
mailing list are requested to notify Robert 
L. Quait, director of research and sales. 


MILKMALT 


Protein 32% € 


Fat 112% 


Dependable... Since 1930 


WRITE 
CENTRAL FEED SUPPLIES, INC., Iil.-Ind. Distributors 
CHICAGO, ILL. 
OR 
GERARD MILK PRODUCTS CO. — Baltimore, Md. 


Fiber 4% 


FORT-I-FY Your PROFITS with 


OLD FORT concenNTRATES 


OLD FORT MILLS, Inc. 
MARION, OHIO 


FEEDS and 


PACKING HOUSE BY-PRODUCTS @ OIL MEALS 


warepients UNITED FEED PRODUCTS CO. 


OF QUALITY U-MC. CALCIUM CARBONATE ¢ MILL FEEDS 
F 


CHICAGO, ILL. 
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(Continued trom Page Seven) 


terior should be washed and then oiled, 
painted or varnished. If they are in bad 
shape an investment in linoleum or some 
other floor covering is often well worth- 
while. Once they are cleaned up, try to 
keep them that way. Sweep once or twice 
a day—wash at least once a month. 

7. Check over the rest of your building 
in the same way. Don't overlook the store 
rooms, wash room and the basement. If 
you have a basement chances are you 
dread the thought of even taking a look 
at it. Make up your mind to go right after 
it and don't give up until you have done 
a good job. The present shortages of metal 
and other materials needed for the nation’s 
war effort should give you added impetus 
this year. Give that basement a good over- 
hauling. Load all that scrap metal and 
other salvage right into your truck and 
take it over to the junk yard yourself — 
then you know it’s done. Those old motors, 
broken parts and used machinery that you 
have been saving for some emergency are 
needed right now by Uncle Sam. The junk 
dealers will buy practically any kind of 
metal, waste paper, cardboard, rags etc. 
Now's the time to get rid of it and if you 
really want to show the proper spirit why 
not invest the proceeds in defense stamps 
or better yet add a little more to it and 
get a bond or two. By cleaning up ac- 
cumulations of paper and other trash you 
also are removing fire hazards—check your 
entire plant in this regard. 

8. When your inside cleaning is done, 
don't forget about the outside. There's 
nothing like a coat of paint for improving 
appearances—even the women agree on 
that. Paint manufacturers have not yet 
been seriously affected by priorities. Deal- 
ers say plenty of paint is available so if 
you haven't painted lately, let’s do it this 
year. If your store is of brick, tile, or ce- 
ment the cost will be very small and if 


STEEL! 


stock NOW, but... 


ufacture for elevators. 


Priorities are in such a state of uncer- 
tainty that no one may predict whether 
fabricators will be supplied with the 
proper grade and quantity of steel. We have a 


is the time to order that spouting 
and other equipment which we man- 


you occupy a frame building, paint will 
work wonders and many good merchan- 
disers claim it is an investment rather 
than an expense. 

9. There is generally a vacant spot of 
ground adjacent to many feed stores and 
most feed plants. If this is true in your 
case, why not plant a few flowers or 
shrubs this year? They can do much in 
brightening up your business site, even a 
neatly trimmed plot of grass makes your 
place more inviting. 

10. See that your sidewalks, approaches 
and drives are in good repair — keep 
them clean and neat. If you use a neon 
or electric sign, that too should be washed 
and cleaned up. Be sure that the name 
of your firm is neatly printed someplace 
on the exterior of the building where it is 
easily discernable. The same applies to 
your trucks and other business vehicles. 

Once you've started your spring house 
cleaning you will probably find many 
other things to do that are not mentioned 
here. Better still a little cleaning up at 
regular intervals will make your job that 
much easier next year and you will be 
surprised at the favorable reaction from 
your customers. 

@ RALPH WELLS & CO., Monmouth, IIL, 
has installed a new one and a half ton 
feed mixer. 

@ WALTER BOGE, Epworth, Iowa, has 
opened a new feed store in the building 
formerly occupied by the Scott Feed mill. 


TEXAS FEED CONVENTION 

The annual spring convention of the 
Texas Grain & Feed Dealers association 
will be held at the Adolphus hotel, Dallas, 
Tex., May 8-9 according to an announce- 
ment by A. G. Campbell, Fort Worth, sec- 
retary. Other officers of the association 
are: W. A. Howard, Dallas, president; E. B. 
Barks, Plainview, first vice president; and 
J. S. Lindsey, Houston, second vice pres- 
ident. 


The 
No.2 Distributor 
Spout 
Write Today 
for a 
\ free catalog 
H1-1941 


519 S. 3rd St. 
Minneapolis 


Manufacturers of GRAIN ELEVATOR SUPPLIES 
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ALFALFA 
MEAL 


The Denver Alfalfa 
Milling & Products Co. 


LAMAR, COLORADO 


Merchants Exchange 
ST. LOUIS 


ESTABLISHED 1889 


FREDMAN BAG 
MILWAUKEE, WIS.- 


J. J. GERBER SHEET METAL WORKS 
e650 | 


F. M. ROSEKRANS UR. 


603 Metropolitan Life Bidg. 
MINNEAPOLIS, MINN. 


DRIED MILK 
MILLFEEDS 


O 


ELEVATOR 
BUCKETS 


DEFINITELY GUARANTEED 
TO INCREASE CAPACITIES 
FROM 10% TO 100% 


Decide now to bring your elevator legs 

to top efficiency. All you need to do 

is replace your present buckets with 
“‘Nu-Hy’s.’’ No other changes are necessary. 
The secret behind the success of the ‘‘Nu-Hy’’ 
is its unique design combining perfect contour 
for efficient pick-up and discharge with high 
sweeping ends and high lip which make possible 
outstanding results. 
Let us analyze your present operations. Write 
for Capacity Analysis Form No. 76, to enable us 


to submit guaranteed recommendations. 


The “BEST BUYS” 


Small’s Dehydrated Alfalfa 
Meals 


Stonemo Granite Grit 


Clear Quill Livestock 
Mineral 


Nopco A & D Feeding Oils 
WATERLOO MILLS CO. 


Manufacturers and Wholesale 


Employment Bureau 


A complimentary, confidential service — 
address your inquiries to The Feed Bag 


POSITIONS WANTED 


RELIABLE SALESMAN — Opening for good 
salesman with reliable feed manufacturer, Ex- 
perience necessary. Salary commensurate with 

ility. Wisconsin-Minnesota territory. Write 
No. 700, % The Feed Bag, 741 N. Milwaukee St., 
Milwaukee, Wis. 


Distributors 
Waterloo ... Phone 7756... Iowa 


GRADING CO. 


MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 


For 


WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


FOR 
POULTRY 
MASHES 
= ; 


tains combination of Manganese, 
lodine, Copper and Iron together 
with an lodine stabilizing material. 


TRA-MIN 
ea tute for Calcium 
and Phosphorus; it is a supplement to these. 
Use in poultry mashes, dairy feeds, stock 
feeds and hog feeds. WRITE TODAY 
Full information and directions on request 

WHITMOYER LABORATORIES, Inc. 
Manufacturing Chemists, Box 14, MYERSTOWN, PA. 


Fishing tough! 
This spring fishmeal is high 
priced, and hard to obtain. West 
coast fishing has been restricted. 
Order now from fresh car just 
unloaded at our wholesale 
warehouses. 

Also: Dried Buttermilk & Skimmilk, 


Semi-Solid Buttermilk, Calf Manna, 
Big G Brewers Yeast, Lab-Mix. 


FEED SUPPLIES, Inc. 


West Allis—1637 South 83rd St. 
Milwaukee—3328 W. Cameron Ave. 


| Write or Wire for Prices on 


Steamed 


Rolled Oats 


Pulverized Heavy White Oats 
Whole Oat Groats 

Feeding Oatmeal 

Steel-cut Oats 

Oat Groat Flour 

Steamed Crimped Oats 

5% Reground Oat Feed 


Des Moines Oat Products Co. 


Walter Berger, Pres. Des Moines, Ia. 
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Results! 


. . « from literature mailed 
out to folks on our mailing 
list says Mr. Seabrease in 
this issue printed by... 


Broadway Press 


435 N. Second Street 
* MILWAUKEE, WISCONSIN 


@ JOHNSON GRAIN ELEVATOR CoO., Ar- 
lington, Iowa, reported damage of $10,000 
as the result of a fire last month that de- 
stroyed the office building, warehouse and 
elevator. 

@ GREENFIELD MILL, Miller, Mo., has 
been sold to E. O. Hood of Miller and V. C. 
Hood of Springfield. E. O. Hood, the senior 
partner, will continue as general manager. 
@ F. B. HINEY, Xenia, Ohio, has opened 
a new seed store at W. Second St. and 
Cincinnati Ave. 

@ CHAL BOLLENBACHER, Decatur, Ind., 
has been advanced to feed plant superin- 
tendent of the McMillen Feed Mills at De- 
catur according to an announcement by D. 
W. McMillen, Jr., executive vice president 
and sales manager. Joe Brennen was 
named assistant feed plant superintendent 
and Dorphus Schlickman as assistant super- 
intendent for the second shift. 


K. C. SUPERS ELECT 

Eric Matson, operating superintendent 
of the Milwaukee elevator for Cargill, Inc., 
was elevated to the presidency of the 
Kansas City chapter of the Superintend- 
ents’ society at its annual election, held at 
the Savoy hotel March 17. He succeeds 
William E. Deegan, assistant superintend- 
ent of the Kansas-Missouri elevator of the 
Continental Grain Co., who was named a 
director. Supporting President Matson the 
coming year will be Guy Ferguson, assist- 
ant superintendent of the Wabash elevator 
for the Uhlmann Grain Co., as first vice 
president; Roy Herod of Langdon Supply 
Co., as second vice president; and Oral B. 
Duncan, superintendent of the Alton eleva- 
tor for the Salina Terminal Elevator Co., as 
secretary-treasurer. 


Minnesota Girl Hour 
AND MILLFEEDS 


Capital Flour Mills, Inc. 


General Offices @ Minneapolis 
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CEREAL 
Screw Conveyor Corporation po | 
719 Hoffman St. Hammond, Ind. 
| ORDER 
YOUR 
Sa CAR 
NOW! 
| 


— equipment 
(Continued from Page Eight) 


steel tools in general, and a variety of 
poultry equipment. 

“Feed business is going to be better 
than ever in the future,” Mr. Gerner pre- 
dicted. “Commercial feeds are more in de- 
mand now than they were a year ago, and 
they won't fall off as long as the prices of 
hogs, poultry, eggs, cattle, etc., are up 
where farmers can afford to buy better 
feeds.” 

The Farmers & Gleaners Elevator Co. 
was organized in 1917, and at present has 
about fifty stockholders. Earl Bailey is 
president and Fred Dahl is the general 
manager. 

Regarding his credit policy, Mr. Dahl 
says, “One must be almost ultra-conserva- 
tive to be in any kind of business steadily 
for 35 years. As a youngster, I established 
my credit almost as soon as I began earn- 
ing money. I’m rigid about meeting my 
own obligations, and I expect the same of 
my customers. That's the way we get along 
—and I honestly regard most of them as 
old personal friends.” 

@ LESTER HANSEN, Clear Lake, Iowa, 


has been named manager of the Farmers 
Elevator at Ventura. 


@ GARDNER PRODUCE & FEED CO., 


Worthville, Ky., operated by Tom Gardner, 
was destroyed by fire March 22. Loss was 
estimated at $10,000. 


DIGESTER TANKAGE 
MEAT AND BONE SCRAPS 
BONE MEAL ay 


NOW MORE 
THAN EVER 


QUALITY 
COUNTS 
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MILKMALT 


Fat 112% 


Protein 32% * Fiber 4% 


Dependable... Since 1930 


WRITE 
ROWELL FEED SUPPLIES INC., Wisconsin-Minn. Dist. 
Grain & Stock Exchange, Milwaukee, Wis. 
OR 
GERARD MILK PRODUCTS CO. — Baltimore, Md. 


@ Get Our Prices Before You Buy @ 


oo MILLING OR FEED 
BARLEY... TO SUIT YOUR PURPOSE 
GATS ALL GRADES OF FEED 
CORN........... FANCY FRESH SHELLED 


KELLOGG COMMISSION Co. 


MINNEAPOLIS, MINN. 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS e 
CHAMBER OF COMMERCE 
BUFFALO, N. Y. 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


Distributors of: 
CLO-TRATE PRODUCTS Hubinger (Keokuk) SUNSET BRAND FEED 


Fortified Cod Liver Oil & Corn Gluten Feed (an exclusively milk product) 


Vitamin A & D Feeding Oils - High in flavin, milk albumen, 
Chenango Dried Whey and milk minerals. 


Wheat Germ Oil 
Wheat Germ 


WRITE US FOR FURTHER INFORMATION 


Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran ana Middlings 


ts (Higher in Protein) 
® 


TENNANT & HOYT Co. 


LAKE CITY, MINN. 
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| 
| 
| 
& 
| 
loaf 
WILSON & Co. : 
s Kansas City - Chicago - Oklahoma City ae 
¥ Omaha - Albert Lea - Cedar Rapids oe 
| 


Classified 


Service ‘department for our readers. our readers. 
Low Rates: 35c per line: minimum, 
four lines including heading. 


AVOID COCCIDIOSIS 
And other chick diseases by adding UNI- 
VERSAL YEAST to your starters and growers. 
Rich in vitamins and digestive enzymes. 
RICE LABORATORIES, INC. DASSEL, MINN. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—latest style machine—used short time. Write 
CD-116, % The Feed Bag, Milwaukee, Wis. 


CORN CRACKER AND GRADER FOR SALE 
r hr. A-l condition, guarantee. Write CM- 116, 
ye "The Feed Bag, Milwaukee, Wis. 


HAMMER MILL FOR SALE 
Has 30 H.P. motor — used only short time. 
Like new. Bargain for cash. Write MM-116, % 
The Feed Bag, Milwaukee, Wis. 


@ HARRY HUGHES, 69, Lansing, Mich., 
manager of the DuBois & Hughes seed and 
feed store, died March 14 from injuries re- 
ceived in an auto accident last February. 


Distributors Wanted 


A worth while distri- 
butor for Wisconsin; 
also one for Iowa — 
for the fastest selling 
product of its kind in 
the feed industry. 
Lacto-Vee Products, Inc. 
Dayton, Ohio 


Midland Hay & Feed Co. 
Beet Pulp and Millfeed 


220-222 Corn Exchange Building 
Minneapolis, Minnesota 


Blue Ribbon Condensed 
Buttermilk an’ Skimmilk 


Manufactured by 


Merchants Creamery Co., Inc. 


Cincinnati, Ohi 


PASTURE MIXTURE 

“IDEAL HOG PASTURE MIXTURE affords con- 
tinuous pasturage throughout summer months. 
Costs farmer $5 to plant one acre, which will 
feed 50 pigs-—l10c per pig for the summer. Also 
liberal profit for dealer, but still better for the 
farmer. Send for circulars and testimonials.” 
Write 4-42, % The Feed Bag, Milwaukee, Wis- 
consin. 


FOR SALE 

FEED and lumber business in heart of central 
New York dairy section. Long established, oper- 
ating at profit. Village location, railroad siding, 
central school. Bulk and bag storage. Owner 
selling because of other interests. A. R. Pughe, 
Mayro Building, Utica, New York. 


SALESMEN WANTED 

Feed salesman wanted for direct sale and re- 
sale of commercial feeds in Wisconsin, Iowa and 
Minnesota. Farm background, feed or farm im- 
plement sales experience desired. Also deferred 
military status and car with good tires. Salary 
and expenses. Write fully giving age and ex- 
perience. Cargill, Incorporated, Minneapolis. 


Swiftide Pure Cod Liver Oil 
Staley’s Corn Gluten Feed 
Staley’s Corn Gluten Meal 
Staley’s Soybean Oil Meal 
Big Chief Meat Scraps 
Linseed Meal 

Brewers’ Dried Grains 

Malt Sprouts 

Millfeeds of all Kinds 


Deutsch & Sickert Co. 


741 N. Milwaukee St. 
Milwaukee, Wis. 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since '92) 
Merchants Exchange St. Louis, Mo. 


Board of Trade Bldg. Kansas City, Mo. 


Now! - Buy SUPERIOR’S -Pure 


Meat and Bone Scraps 
Digester Tankage 
Bone Meal—Blood Meal 


Superior Packing Co. 
St. Paul, Minn. 


Feeding Oat Meal 
Meat Scraps — Produlac 
Colloidal Phosphate 
Silmo — Cod Liver Oils 
North East Feed Mill | Company 


MINNEAPOLIS MINNESOTA 


FEED BUSINESS WANTED 
Country feed mill wanted for lease or pur- 
chase. Located in good territory, Wisconsin or 
Minnesota, with grinder, mixer and bulk space. 
Write fully stating capacity. Box C-41l. 


FOR SALE 
“Robinson 24” Direct Drive Electric Attrition 
Grinder; Burton ton Feed Mixer; Robinson Corn 
Cracker; Hopper Scale and Grain Elevator 
Equipment. Write V. M. Bushman, 706 Bellin 
Bldg., Green Bay, Wisconsin. 


ARMOUR’S MEAT SCRAPS 
NOPCO COD LIVER OILS 
MANAMAR—OMALASS 
SMALL’S DEHYD. ALFALFA MEALS 
Maney Brothers Mill & Elevator Co. 


Minneapolis, Minn. 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us wotey interested. 
Either Prompt or Deferred inseed Meal. 
Save Money. “Stand by Stan.” 
A. L. STANCHFIELD & CO 
Wholesale Grain and Feed Merchants 


500 Corn Exchange Bldg. Minneapolis 


Economy — 
‘STROWG Efficiency 
MINNEAPOLIS ane 
Dependability 


A FEED INGREDIENT FOR EVERY NEED e@ @ 
WE SPECIALIZE IN 
TOASTED CORN FLAKES — TOASTED WHEAT FLAKES 
Made to Manufacturer’s Specifications 


WRITE OR CENTRAL FEED SUPPLY CO. 


327 S. LA SALLE ST., CHICAGO, ILL. 


«FOR FEED CALL« 


“Stormy” 


IOWA FEED COMPANY 
Phone 45177 Des Moines, Iowa 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 


Ground Screenings — write or wire for quotations. 


HIAWATHA GRAIN COMPANY 


MINNEAPOLIS, 


MINNESOTA 


For better Hog and Poultry Feeds add 


PURITY YEAST 


High in Lactic Acid, Nicotinic Acid, 
Pantothenic Acid, 
Vitamin B,, Riboflavin, ‘Vitamin G 
Write for Delivered Prices. 


PURITY YEAST CO., Estherville, 


Ay 
H 


SYNTHA-MIXER 


BIO-PHYL 
‘““MORE THAN VITAMIN CONCENTRATES” 


SYNTHA PRODUCTS 
E. E. FRITH CO., Dubuque, Iowa, Northern Distributors 
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The Amburgo Corp 64 
American Dry Milk Institute, Inc.........0....... 27 
Aready Farms Milling Co 6 
Armour & Co 37 
Bag-Pak Co. 45 
Blatchford Calf Meal Co 2 
Borden Company 21 
Broadway Press 66 
Bunge Elevator Co 69 
Calcium Carbonate Co 63 
Capital Flour Mills 66 
Cargill, Inc. 5-62 
Central Feed Supply Co 68 
Cereal Grading Co 66 
Classified Advertisements 68 
H. K. Clofine Co 53 
G. E,. Conkey Co 62 
Corn Products Sales Co 38 
Denver Alfalfa Milling & Products Co......... 65 
Des Moines Oat Products Co 66 
Deutsch & Sickert Co 68 
Peter Devold Oil Co., Inc 62 
Doughboy Mills, Inc 49 
Dreyer Commission Co 68 
Duplex Mill & Mfg. Co 63 
E. I. du Pont de Nemours & Co., Inc............. 29 
Farralone Packing Corp 9 
Feed Supplies, Inc 66 
Franke Grain Co 5 
Fredman Bag Co 65 
French Lick Springs Hotel 62 
E. E, Frith Co 68 
Fruen Milling Co 60 
Gerard Milk Products Co 64-67 
J. J. Gerber Sheet Metal Works..............:::cc00 65 
Golden Eagle Milling Co 24 
Hiawatha Grain Co 68 
Hoosier Mineral Feed Co 58 
S. Howes Co 5 
Hubbard Milling Co 10 
T. E. Ibberson Co 54 
Iowa Feed Co 68 
A. E. Jacobson Machine Works...............cc008 40 
Spencer Kellogg & Sons Co 48 
Kellogg Commission Co 67 
King Midas Flour Mills 72 
La Budde Feed & Grain Co 70 
Lacto-Vee Products Co 46-68 
Lapp Laboratories, Inc 59 
Larrowe Milling Co 35 
Limestone Products Co 32 
Mathieson Alkali Works. 61 
Maney Bros. Mill & Elevator Co... 68 
Marden-Wild Corp. 60 
Merchants Creamery Co., 68 
Midland Hay & Feed Co 68 
Morton Salt Co 70 
Murphy Products Co 71 
National Distillers Products 30 
National Food Co 63 
National Molasses Co 69 
National Oil Products Co 19 
. Neahr Bag Co 41 
New England By-Products Co........cccseeseseeeee 42 
Nitragin Co. 59 
North East Feed Mill Co 68 
Northern Milling Co 53 
Northrup King & Co 43 
Old Fort Mills, Inc 64 
L. L. Olds Seed Co 59 
Oyster Shell Products Co 15 
The Paetow Co 3 
Pecos Valley Alfalfa Mill Co... 61 
has. Pfizer Co 38 
Prater Pulverizer Co 47 
Purity Yeast Co 68 
Purina Mills Co 55 
Quaker Oats Co 52 
Reel Products Co 69 
F. M. Rosekrans, Jr 66 
Rowell Feed Supplies 5 
Ryde & Co 69 
Dr. Salsbury’s 26 
Sargent & Co 57 
Schroeder Hotel 42 
Screw Conveyor Co 66 
Shellbuilder Co. 53 
Sidney Grain Machinery Co 70 
Silmo Sales Co 16 
E. R. Squibb & Sons 13 
A. L. Stanchfield Co 68 
Standard Brands, Inc 50 
Stone Mountain Grit Co 23 
Stratton Grain Co 56 
Strong-Scott Mfg. Co 68 
Sunset Feed & Grain Co 67 
Superior Packing Co 68 
Swift & Co 61 
Tennant & Hoyt Co 67 
United Feed Products Co 64 
Vio Bin Corporation 61 
Waterloo Mills Co 66 
Werthan Bag Corp 70 
White Laboratories, Inc 51 
Whitmoyer Laboratories Inc 66 
Wilson & Co 67 
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Help Build Up Breeder’s 
Mashes and Chick Starters 


wth YEASTEX 


% Results show up quick on your 
poultry mashes and starters. That's 
why conscientious feed mixers 
add vitamin rich, enzyme active 
Yeastex to their poultry feeds and 
build business on the extra nutri- 
tional job Yeastex helps get done. 
Feed for egg fertility now. Higher 
hatchability and livability go 
hand in hand. Investigate the 
growth vitamin factor in Yeastex. 


You see, Yeastex runs uniformly 
high in quality; results are de- 
pendable. And many authorities 
agree that carefully processed 
yeast helps get the greatest pos- 
sible good out of proteins, starch- 
es and minerals by aiding in 
breaking down starches into su- 
gars and helping split proteins in 
simpler, more available body 
builders. 


Build business on Yeastex’ proven 
results. Save money on its special 
low price in quantity lots. Write 


REEL PRODUCTS CO. 


MONTICELLO, IOWA 


Famous A Brand 
for more that 
than 25 means 
more 
ears 
sales 


(Look for the Red Spotted Bag!) 


A prepared meal to replace milk. 
Is steam cooked and remilled for 
added quality. Saves up to 50% on 
feeding costs. 


NUTRITIVE MINERALS 


“Nature’s Own” calci- 
um from cooked and 
ground egg shells, 
egg albumen, plus 
other health-giving 
minerals makes these 
minerals especially 
valuable. 


Look for 
this Seal! 


5425 W. Roosevelt Rd. Chicago, Ill. 


ANY GRADE... 


MINNEAPOLIS 


CORN - OATS - FEED BARLEY 
Poultry and Milling Wheat 


ANY QUANTITY... 
Write or Wire for Quotations 


BUNGE ELEVATOR CORPORATION 


ANY TIME... 


MINNESOTA 


~ QUALITY AND SERVICE U NENCELLE 


_ SHIPMENTS FROM NEW ORLEANS 


TLANTIC 


MOLASSES 


| 
| 
NUTRITIVE 
MINERALS 
— 
GL 
Co. 
| 
FOR FEED MIXING 
NATIONAL 
PHILADELPHIA PENNSYLVANIA 
| 
D | 


—Better Built Bags— 


BAG FACTORIES - COTTON MILL - BLEACHERY 


TALK asoutT sacs! 


(Quoted from a Customer's letter) 


“We have received the shipment of.......... 
bags, which you printed for us, and 
they certainly are beyond our best ex- 
pectations. We think it is the prettiest 
bag we have in the house, and appre- 
ciate your pains in the matter, and 
wish to thank you for giving us such 
a nice bag.” 


WERTHAN BAG CORPORATION 
NASHVILLE — NEW ORLEANS 


dure! we dried 
buttermilk in ton lot 
Nice freshly powdered buttermilk 
direct from Wisconsin creameries 


to you. $7.75 fob Wisconsin. Let 


us quote you delivered basis. 


Skimmilk powder also available. 


Can make immediate shipment. 


Carlots Our Specialty 


La Budde Feed & Grain Co. 


AT MILWAUKEE | 


FEED MIXERS 


Here is a really complete line 
of mixers, built to mix feed 
taster and to take a minimum 
of floor space. Quiet and de- 
pendable in operation. More 
economical because Sidney 
Mixers take less time and 
power to do the work. They 
are equipped with silent 
gears that run in oil with the 
gear box oil-tight. Models to 
fit your needs in either motor 
driven, flat or V-belt types. 


Manutfacturers of: 


Corn Crackers and Graders 
Grain and Seed Cleaners 
Electric Truck Hoists 

Ear Corn Crushers 

Corn Shellers 

Feed Mixers 

Elevators, etc. 


Write today for catalog! 


THE GRAIN MACHINERY 60. 


“Manufacturers for over 75 years” @ SIDNEY, OHIO 
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SALT 


Highest Quality 


Prompt Service 


MORTON SALT COMPANY 
MILWAUKEE WISCONSIN 
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HOW ABOUT YOUR LOCALITY? 


... Why not get the Extra Business and Extra Profits 
a Murphy Dealer Franchise can bring you? Remember— 
you can handle Murphy’s without disturbing your pres- 
ent set-up. You can tie your store in with Murphy’s Big 
advertising program and take full advantage of the big 
SWING TO CONCENTRATES. So—Mr. Feed Dealer 
...if you are not now handling Murphy’s Concentrates, 
you may be losing valuable customers and letting big 
profits slip through your fingers. 


Why let good money get away from you? Why let 
your customers go to a competitor? Why not get going 
with Murphy’s NOW? 

Clip this coupon and drop it in the mail. It may be 
your first step to better sales and bigger profits. 


aes 
= To Murphy Products Co., Burlington, Wis. 5 
e SHOW ME how a Murphy Dealer Franchise can UP . 
my business and profits. 
Name: __- g 
a a 
a Address:_ | 
al 


AND 
WHY 


... So writes Murphy Dealer, M. F. Stipe... and he is 
right. Farmers and Feeders will buy and pay for 
Murphy’s Concentrates because they are made for farm 
feeders who have their own grain. They are made to: 


_ UTILIZE HOME GROWN GRAINS 
SAVE SHIPPING TIME and COSTS 
SAVE ON BAGS, and 
™) HELP STRAIGHT GRAIN FEEDERS CUT DOWN FEED 
COSTS, FEEDING TIME and SHOW BETTER RESULTS 


« That is why Murphy Dealers all over the Middle 
_ West are cashing in on the big demand for good 
Concentrates that help both the dealer and 
his customers. 


iy 
~ 
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LEADING 


THE QUALITY 
PARADE... 


~ ING MIDAS Flour leads the quality parade. 
AX For nearly 30 years, our constant aim has 
been to provide the dealer and the consumer with 
the finest flour that can be milled. 


There’s no magic to this formula. To mill the best 
flour we have to buy the best wheat—and we have 
to pay more money to get the best. Through every 


2 ? stage of milling, the flour must be tested and retested 
| —examined and re-examined — by experts. G 
: Why do we go to so much extra trouble and expense Yo | 


in milling King Midas Flour? So that dealers can be ‘ 
proud to recommend this extra-quality flour to their 
customers. So that your customers will be proud of 
the consistently delicious baking they turn out with 


King Midas Flour—so they’ll ask for it again and 
again. 


That’s why King Midas leads 


the quality parade. That’s why, All King Midas Flour is now enriched 
. . with vitamins and iron in cooperation 
mbna armel with the U. S. Government and the Na- 


tional Defense Program. Because govern- 
dealers . . . because it’s GOOD ment publicity is creating a widespread 


flour. demand for enriched flour, it will pay 
you to feature Enriched King Midas Flour 
in your store and in your advertising. 


in sales through independent 


4 


THE GOLDEN TOUCH 


“WORTH ALL IT COSTS” 


KING MIDAS FLOUR MILLS 
_ Minneapolis * Minnesota 


Bs 
| 

| \ 
= 


